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British 
\  Diabetic 
AAssociation 


Patron  :  Her  Majesty  the  Queen 

President:  The  Rt.  Hon.  the  Lord  Redchffe-Maud  GCB  CBE 


10  Queen  Anne  Street  London  W1M  obd    Tel.  01-323  1531 


JM/PM/DTM 


10th  July  1980 


Miss  NM  Binns 
Beecham  Products 
c/o  National  College 

of  Food  Technology 
St.  George's  Avenue 
WEYBRIDGE   KT13  ODE 


Dear  Miss  Binns 

I  am  pleased  to  inform  you  that  Beecham's  Chekwate  Squash,  all  varieties,  has  been 
passed  as  suitable  for  diabetics  by  the  Medical  Advisory  Committee. 

The  analysis  should  still  be  stated  on  the  bottle  as  previously  discussed. 

I  enclose  a  copy  of  the  Code  of  Practice  should  you  wish  to  advertise  in  "Balance". 

Yours  sincerely 


JILL  METCALFE  (MRS) 
Dietitian 

cc  Frances  Sewel 
Marketing  Dept 

Enc. 
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large  profits. 


Larger  than  I 

for  little  ( 

Halina  Supershooters  are  an  exciting  range  of  four  110  cam 
SB,  STB  and  Telemaster  Flash.  They  are  competitively  priced  froi 
Auto-Flip,  to  £24.95  for  the  Telemaster  Flash. 

To  ensure  maximum  sales  up  to  Christmas,  there  will  be  a  n 
advertising  campaign  that  will  reach  83%  of  all  adults  in  the  U.K.  3<j 
on  TRIDENT  and  GRANADA  Television.  Full  page  colour  advertis 
TIMES,  WEEKEND,  COSMOPOLITAN,  MAYFAIR,  PENTHOUSE,/ 
PHOTOGRAPHER  and  WHAT  CAMERA.  Full  page  advertisemer 
MIRROR,  SUNDAY  PEOPLE,  NEWS  OF  THE  WORLD  and  SUND 
powerful  advertisements  will  be  appearing  from  7th  November! 
period.  A  time  when  your  Halina  sales  will  rocket,  and  your  profitl 


Beecham  Foods 


Beecham  House  Brentford  Middlesex  TW8  9BD 


Telegrams  &  Cables: 
Beechfood  Brentford 
Telex  935986 
Telephone  01-560  5151 
Ext. 


A  Branch  of  Beecham  Group  Limited    Registered  in  London  :  227531     Registered  Office:  Beecham  House  Brentford 
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Dear  Sir/Madam, 
CHEKWATE 


Since  the  withdrawal  of  Roses1  Diabetic  squash  from  the  market,  we  have 
received  many  enquiries  concerning  the  suitability  of  Chekwate  for  Diabetics. 

Ue  therefore  felt  that  it  was  important  to  confirm  to  you  that  all  flavours 
of  Chekwate  are  suitable  for  diabetics. 

Chekwate  is  now  the  brand  leader.     There  are  600,000  diagnosed  diabetics  in 
the  U.K.,  (and  an  estimated  500,000  undiagnosed  diabetics)  for  whom  Chekwate 
is  suitable. 

The  British  Diabetic  Association  will  be  writing  an  article  in  its  magazine 
"Balance"  on  Chekwate  and  its  relevance  to  Diabetics. 

I  attach,  for  your  information,  a  copy  of  the  letter  from  the  British 
Diabetic  Association  confirming  the  positive  results  of  their  tests. 

If  you  have  any  queries  on  this  subject  please  do  not  hesitate  to  contact 
me. 


Yours  faithfully, 
BEECHAM  FOODS 


Peter  Sheehan 
GENERAL  SALES  MANAGER 
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Halina  Supershooters 


Little  cameras  that  take 
pictures  as  large  as  life. 


Large  ideas  for 
little  cameras 


in  point  of  sale 


Halina  Supershooter 


Halina  Supershooter 

-     Haf  rK™ 


and  packaging 


To  gain  full  advantage  of  our  campaign,  it  is  vital  that 
you  stock  Halina  Supershooters-now! 

We've  prepared  a  full  colour  leaflet  for  your  customers, 
which  outlines  all  the  benefits  of  the  complete  Halina 
range.That's  the  110  and  35  mm  Cameras,  Halina 
Binoculars  and  Cine  Camera. 

There's  an  attractive  dispenser  for  you  in  which  to 


place  the  leaflets.  For  your  window,  a  clever  display  unit 
on  which  you  place  your  best-selling  Halina  Supershooter. 

We've  also  re-designed  all  the  packaging.  This  in  itself 
acts  as  a  display  unit,  featuring  the  attractive  camera. 

It's  all  designed  to  produce  big  sales  for  little  cameras. 

To  ensure  that  your  Christmas  is  successful  and 
profitable,  order  your  Halina  range  now! 


J  J  SHbCP  Ltd.  Sole  Distributor,     Engineers  Way,  Wembley,  Middlesex  HA9  0EA.Tel:  01-903  8081. Telex:  924902 
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Sorry  sales 


Independent  chemists  appear  to  have 
had  a  disastrous  two  months'  counter 
sales  during  July  and  August.  The 
latest  Nielsen  figures  (p708)  show 
average  weekly  cash  sales  per  shop 
were  only  7  per  cent  ahead  of  1979, 
whereas  the  Retail  Price  Index  for 
July  and  August  was  up  16.9  and 
16.3  per  cent  respectively. 

During  the  past  year  independents 
have,  until  now,  more  or  less  kept 
pace  with  the  multiples  and  co-ops, 
and  their  poor  July-August  showing  is 
demonstrated  clearly  in  Nielsen's 
figures.  The  share  of  turnover  derived 
from  the  NHS  was  increased  for  both 
categories  of  business  for  almost  the 
first  time  in  a  year. 

The  low  counter  turnover  supports 
our  columnist  Xrayser's  experience 
(p713),  and  while  troubles  shared  do 
not  influence  bank  managers,  there  is 
something  to  be  said  for  knowing 
that  the  trough  is  universal. 

Last  week  the  Government  published 
preliminary  figures  for  overall 
consumer  spending  in  the  third  quarter 
and  in  real  terms  they  showed  a  drop 
of  some  2\  per  cent.  It  is  the  second 
consecutive  quarter  in  which  there 
has  been  a  fall  and  although  the  latest 
drop  is  much  less  than  that  seen  during 
the  April-June  period — \\\  per  cent 
down — the  post-budget  depression 
must  account  for  some  of  this, 
whereas  the  summer  months  saw  a 
plethora  of  "extended  summer  sales". 

There  is  about  a  50-50  split  on 
consumer  spending,  between  retail  and 
"other"  expenditure.  Such  items  as 
housing,  fuel  bills  and  travel  make  up 
the  "other"  and  it  is  on  these  that 
prices  have  risen  faster — while  retailers 
have  been  cutting  their  margins  in  an 
attempt  to  top  up  sales,  the  cost  of 
"constant  necessities"  has  cut  disposable 
income,  thereby  further  reducing  sales. 

Although  the  Treasury  has  forecast 


only  1  per  cent  drop  in  consumer 
spending  for  all  of  1980,  a  relatively 
bouyant  first  three  months  has  been 
followed  by  a  steady  fall-off,  which 
looks  set  to  continue  to  affect  all  in  the 
High  Street  well  into  1981. 


Deja  vu? 


ASTMS  involvement  with  retail 
pharmacy  seems  to  have  germinated 
so  many  times  that  we  feel  entitled 
to  ask  whether  it  will  ever  produce 
a  healthy  plant,  let  alone  bear  fruit. 

The  calls  to  union  arms  have 
been  numerous,  but  the  response  has 
left  the  organisers  coy  about  declaring 
their  strength,  creating  the  suspicion 
that  the  plant  is  but  a  fairy  ring, 
destined  to  overnight  glory  and 
re-emergence  somewhere  else  at  a 
later  date.  The  general  practice 
section  made  some  noise  through  its 
active  core  of  London  members,  and 
they  will  now  form  the  nucleus  of  a 
retail  pharmacy  guild  (p710). 

Their  message  is  essentially  the 
same — that  ASTMS  expertise  can  do 
better  for  NHS  contractors  than  the 
present  negotiators. 

The  success  or  failure  of  the 
latest  new  start  must  depend  upon 
how  many  contractors  and  retail 
employees  believe  the  message — and 
value  it  at  £24  a  year.  Since  ASTMS 
experts  have  presumably  been 
studying  contractors'  problems  for 
some  years  now,  perhaps  they  would 
help  their  cause  by  publishing  some 
part  of  the  case  they  would  make  to 
the  DHSS  accountants,  thus  exposing 
the  PSNC's  "ineptitude".  (And  we 
are  not  asking  for  a  repeat  of  the 
emotionally-based  material  that  has 
emerged  from  ASTMS  supporters  in 
the  past.)  Without  some  such 
evidence,  contractors  cannot  be 
blamed  for  keeping  their  membership 
money  in  their  pockets.  ■ 


Chemist  &  Druggist    1  November  1980 


707 


THIS  WEEK'S  NEWS 


Independents  fall 
behind  inflation 

Independent  pharmacies'  July  and  August  cash  sales  fell 
well  behind  inflation,  according  to  the  latest  Retailer 
Bulletin  issued  by  the  A.  C.  Nielsen  research  organisation. 


Average  weekly  cash  sales  per 
shop   were   £1,059   compared  with 
£989  during  the  same  period  of 
1979 — an  increase  of  only  7  per 
cent.   Multiples  and  Co-operative 
pharmacies,  on  the  other  hand, 
were  almost  up  to  the  inflationary 
level  for  the  period,  with  a  16  per 
cent  rise  from  £1,334  to  £1,554.  Drug 
stores  managed  a  9  per  cent  increase 
from  £1,642  to  £1,790. 

At  the  same  time  the  NHS 
share  of  turnover  for  both 
multiples — Co-ops  and 
independents  rose  on  the  year-ago 
figures.   For  multiples — Co-ops  the 
NHS  share  for  the  period  was  up 
from  47.5  per  cent  to  48.3  per 
cent,  and  that  for  independents  from 
59.9  per  cent  to  63.7  per  cent; 


in  both  cases  these  percentages 
were  lower  than  during  the  May/ 
June  period  however. 

The  average  number  of 
prescriptions  dispensed  by  multiples- 
Co-ops  during  June  was  2,174 
(2,371  in  1979)  and  during  July 
2,303  (2,298).  For  independents  the 
figures  were  June  2,666  (2,833), 
July  2,788  (2,748). 

The  combined  cash  sales  turnover 
for  pharmacies  and  drug  stores 
was  £118,337,000  in  July-August, 
of  which  pharmacies  accounted  for 
80.3  per  cent,  the  same  proportion 
as  in  1979. 

Total  retail  pharmacy  turnover 
— cash   and   NHS — was 
£247,054,000,  of  which  multiples- 
Co-ops  accounted  for  13.9  per  cent. 


Period 

Multiples/Co-ops 

Independents 

Drugstores 

Sept-Oct  1979 

+  18 

+  17 

+  15 

Nov-Dec  1979 

+  11 

+  10 

+15 

Jan-Feb  1980 

+  30 

+  26 

+  31 

Mar-Apr  1980 

+  17 

+  18 

+  20 

May-Jun  1980 

+  20 

+  20 

+  16 

Jul-Aug  1980 

+  16 

+  7 

+  9 

Publicity  for  PSNC's 
move  to  ban  discounts 


The  Pharmaceutical  Services 
Negotiating  Committee  has  started  a 
trial  scheme  in  which  reports  of  items 
selected  from  its  meetings  are 
submitted  to  local  newspapers. 

Press  releases,  written  by  a 
journalist  from  the  PSNC's  public 
relations  consultants,  are  being  sent 
to  Local  Pharmaceutical  Committee 
secretaries  with  the  request  that  they 
are  "topped  and  tailed"  by  local  PR 
officers  and  sent  to  the  Press  for 
possible  publication. 

One  of  the  first  releases  refers  to 
PSNC's  decision  to  ask  the 
Department  of  Health  to  stop 
notional  pricing  by  wholesalers  by 
using  its  powers  under  Section  57  of 
the  NHS  Act  1977.  At  its  meeting 
on  October  15,  PSNC  also  agreed  to 


ask  the  Department  to  consider  new 
legislation  to  prevent  discounting  by 
wholesalers  and  manufacturers. 

But  as  C&D  went  to  press  this 
week,  Dr  Gerard  Vaughan,  Minister 
for  Health,  said  in  a  Commons  written 
answer  that  he  was  not  convinced  a 
maximum  prices  order  would  be  an 
effective  way  to  deal  with  notional 
pricing,  nor  did  the  Section  57  powers 
extend  to  control  of  discounts. 

Another  Press  release,  headed 
"Pharmacists  work  for  nothing," 
explains  that  PSNC  is  investigating 
the  anomaly  whereby  some  pharmacies 
are  only  paid  for  a  half-an-hour  rota 
service  from  6  pm  yet  stay  open  until 
7  pm  or  later. 

Other  points  discussed  at  the 
October  meeting  included: 
■  The  following  preparations  are  to  be 
transferred  from  list  2  to  list  1  of 
part  VD  of  the  Drug  Tariff: 
Indomethacin  BP  capsules  25mg 
price  based  on  Imbrilon;  propranolol 


BP  lOmg,  40mg,  80mg,  tablets 
price  based  on  Berkolol.  Mixture 
Ampicillin  BPC  125mg/5ml  which  is 
in  part  VD,  Section  1,  will  now  be 
based  on  the  price  of  Vidopen  syrup 
instead  of  Amfipen  as  previously. 
These  transfers  will  come  into  effect 
two  months  after  receipt  by  pharmacy 
contractors  of  the  FPN  announcing 
the  changes. 

■  Mr  D.  N.  Sharpe,  PSNC  chairman 
and  Mr  A.  J.  Smith,  chief  executive, 
have  been  nominated  to  the  Standing 
Pharmaceutical  Advisory  Committee. 

■  A  Prescription  Pre-payment  Card, 
pointing  out  to  the  patient  the 
advantages  of  buying  pre-payment 
certificates  at  present  prices,  will  be 
forwarded  to  contractors  shortly. 
The  design  of  a  new  card  for  use  after 
December  1,  the  date  of  the  new 
prescription  tax,  was  considered. 

■  PSNC  agreed  to  write  to  the 
Secretary  for  Social  Services  expressing 
concern  that  pharmacy  had  not  been 
invited  to  serve  on  the  informal 
working  group  to  look  at  prescribing 
costs,  urging  him  to  reconsider  the 
representation. 

■  PSNC  was  told  that  the  new 
increased  prices  for  influenza  vaccines 
had  been  included  in  the  September 
pricing  charts  used  by  the 
Prescription  Pricing  Authority  and 
that  contractors  would  be  paid  for  the 
brand  of  influenza  vaccine  which  they 
endorsed  on  open  prescriptions.  ■ 


Four  more  to  join 
Sangers  Agencies 

A  further  four  manufacturers  are  to 
join  Sangers  Agencies  in  1 981 — two 
in  January  and  two  in  March, 
although  a  decision  may  be  taken  to 
launch  all  four  in  January. 

Fragrances  and  babyfoods  are 
included  in  the  new  lines  and  they  will 
complement  the  four  existing  product 
ranges — Varta  batteries,  Philips  small 
electrical  appliances,  Tufty  Tails  and 
Energen  crispbread. 

Managing  director  of  Sangers 
Agencies,  Nick  Hodges,  says  they 
have  been  doing  "very  substantial 
business"  and  now  deal  with  all  the 
pharmaceutical  wholesalers,  bar  one. 
He  believes  the  trade  in  Philips 
products  has  proved  that  there  is  a 
place  for  electricals  in  chemist  outlets 
and  there  has  also  been  "enormous 
interest"  in  the  Varta  range,  with 
over  1,000  POS  stands  being  sold 
in  the  first  six  weeks  of  operation.  '■ 
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Hospital  pay 
rise  13.4  pc 
for  all  grades 


Hospital  pharmacists  have  been 
awarded  an  increase  in  salary  of 
13.4  per  cent  to  all  points  on  all 
scales,  including  preregistration 
students.  The  increase  is  backdated 
from  April  1,  1980. 

The  salary  scale  for  a  grade  1 
post  is  now  £5,470-6,889,  grade  2 
£7,610-10,151,  grade  3  £10,352- 
13,955,  grade  4  £13,154-14,515,  senior 
grade  4  £13,948-15,309,  grade  5 
£14,175-15,535.  The  top  basic  salary 
is  £17,350  for  a  regional  pharmaceutical 
officer  responsible  for  a  population  of 
over  3.5m. 

Late  clinic  fees  have  been  increased 
from  £2  an  hour  to  £4  an  hour.  Fees 
of  £4  an  hour  have  been  introduced 
for  duties  on  Sundays,  public  and 
statutory  holidays.  For  Sunday 
working,  pharmacists  will  have  the 
choice  of  payment  or  time  off  in  lieu; 
for  working  on  public  and  statutory 
holidays  they  will  get  both. 

Lecture  fees  are  now  £9.20  per 
lecture  for  grade  4  and  above,  £7.35 
for  grade  3  and  £6.20  for  staff  and 
basic  grade  pharmacists.  ■ 

Rumours  of  further 
script  charge  increase 

Most  MPs  returned  to  Westminster 
this  week,  after  the  summer  recess, 
convinced  that  the  social  services 
budget  will  have  to  undergo  further 
surgery  to  meet  the  latest  Treasury 
demands  for  more  cuts  in  public 
expenditure,  our  lobby  correspondent 
writes. 

Ministers  have  made  no  attempt 
to  disguise  the  fact  that  the 
Department  of  Health,  which 
consumes  a  larger  portion  of  the 
nation's  resources  than  any  of  the 
other  spending  departments,  figures 
high  on  the  list  of  prime  targets  for 
retrenchment  drawn  up  by 
Mr  John  Biffin,  chief  secretary  to 
the  Treasury.  A  further  increase  in 
prescription  charges — already  due  to 
rise  to  £1  in  December — is  forecast. 

Mr  Patrick  Jenkin,  Secretary  for 
Social  Services,  studiously  avoided 
giving  any  firm  indication  where  the 
cuts  are  likely  to  fall  when  he  spoke 
in  a  debate  on  the  management 
structure  of  the  NHS  on  Monday. 
But  he  took  the  opportunity  to 
describe  a  suggestion  by  Mr  David 
Ennals,  his  Labour  predecessor,  that 
pensioners  are  to  be  deprived  of  their 


"It  sprained  its  own  wrist  on  the  last  one" 


exemption  from  prescription  charges 
as  "pure  speculation." 

Dr  Gerard  Vaughan,  Minister  for 
Health,  stressed  his  anxiety  over  the 
growing  cost  of  the  NHS  drugs  bill. 
He  made  it  clear  that  the  Government 
is  finding  it  as  difficult  as  its 
predecessors  to  tackle  the  problem 
of  overprescribing  by  some  GPs. 
Dr  Vaughan  underlined  the 
importance  of  preserving  the  clinical 
freedom  of  doctors  and  suggested 
that  self-regulation  by  the  profession 
offered  the  best  prospect  of  curtailing 
unnecessary  expenditure  on  drugs. 
He  announced  that  a  fresh  round  of 
consultations  will  be  held  with  the 
medical  profession  to  discuss  what 
further  progress  can  be  made  through 
the  self-regulatory  approach. 

Mr  Laurie  Pavitt  urged  the 
Secretary  for  Social  Services  to  accept 
pressure  from  pharmacists  to 
introduce  triple  prescription  forms.  ■ 


Range  of  packs  in 
poisoning  survey 

A  study  of  204  cases  involving 
accidental  ingestion  of  poisons  by 
young  children  finds  that  the  medicines 
ingested  were  contained  in  a  wide 
range  of  packaging. 

The  report,  issued  by  the  consumer 
safety  unit  of  the  Department  of 
Trade,  says  the  most  frequent 
packaging  was  the  conventional  screw 
top  bottle  (34  per  cent)  although  a 
further  25  per  cent  were  in  blister 
or  strip-type  packs  considered  to  offer 
a  degree  of  child  resistance  and 
13  per  cent  in  child  resistant  containers 
as  defined  by  British  Standards. 

The  report  also  finds  that  the 
medicines  involved  were  commonly 
taken  from  a  table  or  sideboard 
(20  per  cent  of  cases),  a  bag 
(18  per  cent)  or  a  cupboard  or  shelves 
(28  per  cent).  Of  the  accidents, 
68  per  cent  occurred  in  the  bedroom 
or  living  room. 


Another  source  of  accidents  under 
surveillance  by  the  unit  was  sun-ray 
lamps.  Over  a  12  month  period  70 
accidents  were  identified,  three  quarters 
of  which  involved  the  patient 
remaining  exposed  to  the  lamp  too 
long  and  the  remainder  involving 
people  who  failed  to  wear  goggles. 

It  is  felt  that  the  number  of 
accidents  although  small,  represents 
"  a  considerable  risk  to  users" 
because  of  the  small  number  of  people 
using  such  lamps.  Consequently  a 
follow-up  study  is  to  be  undertaken 
to  find  out  if  people  remain  under 
the  lamp  too  long  through  falling 
asleep  or  through  lack  of  knowledge. 
"The  Home  Accident  Surveillance 
System,  1979"  {free)  Consumer  Safety 
Unit,  Room  2710,  Department  of 
Trade,  Millbank  Tower,  Millbank, 
London  SW1P  4QU.  ■ 

Campaign  for  CRCs 
on  household  goods 

A  campaign  is  being  launched  to  make 
child  resistant  bottle  caps  compulsory 
on  all  potentially-dangerous  chemicals 
in  everyday  use,  including  turps,  bleach 
and  disinfectants.  The  campaign  has 
been  initiated  by  the  Norwich  home 
and  water  safety  committee. 

David  Ennals,  MP  for  Norwich 
North,  announced  his  support  for  the 
campaign  when  he  met  members  of 
the  committee  during  a  recent  visit  to 
the  UG  Closures  &  Plastics  factory. 

Mr  Ennals  was  shown  examples  of 
how  the  company  is  developing  new 
kinds  of  child  resistant  container,  to 
give  a  wider  choice  of  safety  packaging 
for  manufacturers  of  household  and 
garden  chemicals.  After  his  tour  of 
the  factory  he  said  that  there  had  been 
a  dramatic  reduction  in  child  poisonings 
since  1976  and  that  he  would  like  to 
recommend  that  legislation  on  safety 
packaging  was  extended  to  cover  a 
wider  range  of  drugs  and  to  include 
some  of  the  more  dangerous 
household  products.  ■ 
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Retail  pharmacy  guild  established 
'to  safeguard  future  of  pharmacy' 


All  the  resources  and  influence  of 
the  Association  of  Scientific, 
Technical  and  Managerial  Staffs  will 
be  brought  to  bear  on  retail 
pharmacy's  problems  by  a  new 
ASTMS  organisation,  according  to 
its  "aims  and  objectives". 

The  Retail  Pharmacy  Guild/ 
ASTMS  superseded  the  union's 
general  practice  pharmacy  section  and 
has  been  set  up  from  the  membership 
of  that  section.  The  aims  and 
objectives  in  full  are:  — 

■  To  promote  and  improve  the 
economic  viability  of  retail 
pharmacists,  by  using  all  the  means 
and  resources  within  ASTMS,  to 
overcome  the  Department  of  Health's 
slow  and  lethargic  response  to  retail 
pharmacy,  which  invariably  produces 
"too  little,  too  late." 

■  To  advance  contractors'  interests 
in  all  NHS  matters  by  speeding  up, 
and  improving  upon  existing  processes 
using  ASTMS  expertise,  experience 
and  political  influence  which  has, 

and  is  repeatedly  proving  itself  in 
producing  real  advances  in  both  the 
conditions  and  remuneration  of 
hospital  pharmacists  and  many  other 
professionals  in  the  NHS  including 
hospital  consultants. 

■  To  safeguard  the  future  of  retail 
pharmacy  in  this  country,  particularly 
with  regard  to  the  EEC  "floodgates" 
opening  at  the  end  of  1981,  when 
pharmacists  of  EEC  member  States 
will  have  free  access  to  all  other 
countries  within  the  EEC. 

Membership  is  open  to  all 
pharmacists  in  retail  practice,  whether 
contractor  or  employee,  and  the 
London  Branch  (which  established  the 
Guild  early  in  September)  will  hold 
monthly  meetings  throughout  the  year 
except  August. 


Independent  entity 


-Members  will  be  subject  to  ASTMS 
rules  but  will  at  no  time  be 
obligated  to  take  industrial  action. 
The  constitution  also  states  that  the 
guild  will  function  as  an  independent 
entity  within  the  framework  of 
ASTMS  and  that  payment  of  the 
political  levy  is  entirely  optional. 

Cost  of  membership  is  £24  a  year 
with  the  optional  political  levy  a  further 
£1.20  (all  tax  deductible).  Officers 
for  1980-81  are  chairman  Ivor  Deitch; 
vice-chairman  P.  C.  Holman;  treasurer 
A.  J.  Edwards;  publicity  officer 
D.  C.  Evans;  acting  secretary 
John  S.  Reynolds,  73  Holland  Road, 
London  NW10. 

The  next  meeting  of  the  London 


Branch  will  be  held  on  November  10, 
7.30  for  8  pm  in  the  main  committee 
room,  first  floor,  7  Queen  Square, 
London  WC1. 

Mr  Evans  was  unable  to  disclose 
how  many  pharmacists  had  joined 
the  guild  or  how  many  had  belonged 
to  the  ASTMS  general  practice 
pharmacy  section.  He  felt  that 
membership  figures  were  not  relevant 
yet  as  the  organisation  was  still  at  a 
very  early  stage  of  development  and  a 
recruitment  drive  was  being 
organised.  ■ 

Chanel '  passing  off' 
decision  holds 

Three  Pears  Wholesale  Cash  and 
Carry  Ltd  failed  in  a  High  Court  bid 
last  week  to  be  released  from  an 
undertaking  not  to  deal  in  Chanel 
products  imported  from  the  US. 

On  April  6,  1979,  Three  Pears 
undertook  by  consent,  not  to  part  with 
possession,  or  deal  in  Chanel  toiletries 
not  marketed  by  Chanel  Ltd  holders  of 
the  registered  trade  mark  for  Chanel 
products  in  the  UK  and  Ireland.  The 
undertaking  will  remain  in  effect  until 
the  full  hearing  of  a  trade  mark 
infringement  and  "passing  off"  action 
brought  by  Chanel  Ltd  against  Three 
Pears  and  five  other  defendants.  That 
hearing  is  not  likely  to  take  place 
before  October  or  November  1981. 

Three  Pears  had  applied  to  be 
discharged  from  their  undertaking  on 
the  grounds  that  there  had  been  a 
change  in  the  law  since  it  was  given. 
Mr  Justice  Foster,  dismissing  their 
application,  said  Chanel  Ltd  which 
marketed  Chanel  No  5,  No  19  and 
No  22  in  the  UK  and  Ireland, 
discovered  that  Three  Pears  was 
importing,  via  Belgium,  and  selling  to 
retailers,  similar  products  sold  to  it  by 
the  US  company,  Chanel  Inc. 

In  early  April  1 979,  Chanel  Ltd 
obtained  a  "search  and  seize"  order 
and  seized  some  goods  on  April  3.  On 
April  6,  consent  orders  were  made  as 
part  of  which  Three  Pears  gave  their 
undertaking. 

In  November  1979,  the  Court  of 
Appeal  gave  judgment  in  a  case 
involving  Revlon  Inc.  Three  Pears  now 
submitted  that  the  effect  of  that 
decision  meant  that  Chanel  Ltd  had  no 
reasonable  chance  of  succeeding  at  the 
trial  of  their  action.  The  judge  said  that 
Three  Pears  had  not  alleged  there  had 
been  any  "mistake"  when  the  consent 
order  was  made  and  in  his  judgment 
a  subsequent  change  in  the  law  was  not 
sufficient  to  upset  a  consent  order. 


Even  if  he  were  wrong  on  that 
point,  there  was  not  enough  evidence 
before  him  to  show  that  the  Revlon 
decision  completely  covered  the  present 
case. 

Three  Pears  had  admitted  that  their 
evidence  on  what  the  actual  Chanel 
group  control  amounted  to  was 
"incomplete"  and  Chanel  Ltd  had  not 
answered  that  evidence.  The  judge 
added  that  in  his  view  there  were  many 
facts  which  would  enable  Chanel  Ltd 
to  distinguish  their  case  from  the 
Revlon  case.  In  the  circumstances,  he 
could  not  conclude  that  Chanel  Ltd  had 
"no  real  prospect"  of  succeeding  in 
obtaining  a  permanent  injunction  at  the 
trial. 

Seeking  leave  to  appeal,  Mr  John 
Baldwin,  for  Three  Pears,  said  they 
would  never  have  given  the  undertaking 
if  they  had  known  the  "true  position." 
He  claimed  the  effect  of  the  decision 
would  be  to  alter  the  practice  if  by 
merely  consenting  to  an  order,  a 
defendant  could  not  withdraw  if  the 
law  changed.  It  would  be  better  simply 
to  submit  to  an  injunction.  Three  Pears 
was  refused  leave  to  appeal.  ■ 


Woman  pharmacist 
wins  golf  competition 


Miss  Sally  Coster  is  this  year's  winner 
of  the  pharmacist  Golfer  of  the  Year 
Tournament.  Held  at  Hawkstone  Park 
Golf  Club  near  Telford,  Shropshire,  the 
tournament  was  staged  jointly  by 
Unichem  and  Colgate-Palmolive. 

Miss  Coster,  a  pharmacist  at 
Gartnavel  Royal  Hospital,  Glasgow,  is 
the  first  woman  to  win  the  title  and  it 
is  her  first  major  tournament  win  in  the 
ten  years  she  has  been  playing. 

The  rosebowl  trophy  was  presented 
by  Unichem  chairman,  Mr  Norman 
Sampson  (above)  and  a  set  of  four 
woods  by  Mr  John  MacLean,  chairman, 
Colgate-Palmolive.  Second  prize  went 
to  Mr  Ian  MacFadyen,  Kelvinside, 
Glasgow  and  in  third  place  was  Mr 
Fraser  Hamilton,  Haining  Road, 
Renfrew.  ■ 
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Total  success... 


Total-the  all-in-one 

contact  lens  solution 

Total  -  the  all-in-one  contact  lens  solution.  Specially  formulated  for  the  on- 
the-go  contact  lens  wearer  too  busy  to  bother  with  a  multitude  of  bottles.  And 
for  the  experienced  wearer,  simply  anxious  to  discover  an  easier  alternative. 
An  overnight  soak  in  Total  disinfects  and  hydrates  the  lens.  Daily  cleaning 
with  Total  helps  keep  lenses  clear,  while  the  occasional  drop  or  two  cushions 
the  lens  and  comforts  the  eye.  What  could  be  simpler-for  you  or  your 
customer? 

Over  three  quarters  of  all  the  contact  lenses  in  use  are  known  to  be  Hard 
lenses.  Total,  simple  to  use,  compact  to  display,  performs  all  the  functions 
once  requiring  the  use  of  three,  sometimes  four,  different  solutions. 
Stock  Total,  and  consolidate  your  contact  lens  solution  section.  Recommend 
Total,  to  your  customers  wearing  hard  or  the  new  G.P.(Gas  permeable) 
lenses,  for  their  convenience,  comfort,  and  economy. 


>q|l€RG4N 


Allergan  Limited  Fennels  Lodge,  St  Peters  Close,  Loudwater, 
High  Wycombe,  Bucks.  HP11 1JT  Tel:  Bourne  End  (06285) 27778 


Main  distributor  for  pharmaceutical  trade  (Pharmagen) 
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Pharmacist  fined  £115,000  for 
supplying  'slimming'  tablets 


A  pharmacist  was  fined  £115,000  by  an 
Old  Bailey  judge  last  week  for 
producing  and  selling  "slimming" 
tablets  without  a  licence. 

Mr  Sidney  Frankel,  a  director  of 
the  Trynant  Pharmaceutical 
Manufacturing  Co,  was  also  ordered  to 
pay  the  entire  cost  of  his  defence  plus 
£7,500  prosecution  costs.  The  judge 
also  ordered  that  16  million  tablets  be 
confiscated.  In  default  of  payment  of 
the  £115,000  within  three  months 
Mr  Frankel  was  ordered  to  serve  a  jail 
term  of  two  years  and  nine  months. 


Mr  Frankel,  of  St  John's  Wood, 
London,  recently  sold  the  Tryant 
pharmacy  in  Jamaica  Road, 
Rotherhithe  and  still  owned  another 
pharmacy  in  Edgware  Road, 
Paddington.  He  had  pleaded  not 
guilty,  but  was  found  guilty  by  the 
jury,  of  producing  and  supplying 
diethylproprion  tablets  without  a 
wholesale  dealers'  licence  and 
contrary  to  the  Medicines  Act. 

Mr  Daniel  Hollis,  QC, 
prosecuting,  said  that  Frankel  was  a 
director  of  Trynant  1969  Ltd  "and 


other  companies,  many  of  them 
including  the  word  Trynant". 
He  said  that  between  early  1976  and 
late  1978  Mr  Frankel  arranged  for  the 
production  of  diethylpropion  tablets 
through  a  subsidiary  company. 
He  had  imported  three  tons  of  the 
drug  in  powder  form  from  Switzerland, 
which  was  then  turned  into  30  million 
tablets.  Their  colour,  strength  and 
design  were  provided  by  Mr  Frankel 
and,  due  to  their  appearance,  they 
were  known  as  "speckled  blues". 

Mr  Hollis  said  that  Frankel  had 
been  distributing  the  tablets  in  Britain 
and,  although  not  subject  to  the  Misuse 
of  Drugs  Act,  1971,  they  could, 
nevertheless,  only  be  supplied  under 
a  wholesale  dealers  licence.  That 
licence,  under  the  Medicines  Act,  had 
never  been  obtained  by  Mr  Frankel. 

In  1978,  the  tablets  were  being  sold 
for  £50  per  thousand.  They  had  a  retail 
value  of  between  six  and  eight  times 
that  amount.  When  the  company's 
premises  in  Willesden  were  raided  by 
Drugs  Squad  detectives  in  October, 
1978,  about  16  million  tablets  were 
found.  They  also  found  £80,000  cash 
"tucked  away"  on  the  premises. 
The  tablets  were  stored  at  various 
shops  owned  by  Mr  Frankel,  including 
two  million  at  the  pharmacy  in 
Rotherhithe.  The  Swiss  consignment 
of  powder  and  the  subsequent 
transformation  into  tablets  was  all 
paid  for  in  cash  from  Mr  Frankel, 
Mr  Hollis  said. 


Tablets  for  export 


When  questioned  about  the  tablets, 
Mr  Frankel  explained  that  they  were 
for  export,  in  which  case  no  licence 
was  necessary  and  no  offence  would 
have  been  committed.  Some  of  the 
tablets  had  been  exported  to  companies 
in  Nigeria  but  large  amounts  had  also 
been  supplied  and  sold  in  Britain. 

In  his  defence,  Mr  Frankel  told  the 
jury  that  the  tablets  were  for  export 
and  cash  was  the  normal  method 
for  the  trade.  He  said  that  once  the 
tablets  left  him  to  be  packed  and 
despatched,  he  had  no  knowledge  of 
what  happened  to  them.  As  far  as  he 
was  concerned  some  19  million  were 
despatched  and  payment  was  received 
for  that  amount  of  tablets.  There  was 
no  secrecy  about  his  cash  dealings. 
Eventually  all  the  cash  transactions 
would  have  found  their  way  through 
his  company's  books. 

After  the  jury  convicted 
Mr  Frankel,  Detective  Superintendent 
Colin  Coxall  of  the  Drugs  Squad  said 
he  also  had  a  conviction  at  Marylebone 
Court  on  March  21,  1979,  for  failing  to 
keep  drugs  locked  up.  He  was  fined 
£60.  Then  in  April  this  year,  at  the 
Old  Bailey,  he  was  convicted,  together 
with  two  doctors,  of  plotting  to 
defraud  the  National  Health  Service 
in  relation  to  forged  prescriptions 


Somebody's  going 
to  need 

opa: 


In  fact  the  chances  are  that  lots  of 
people  will  be  asking  for  'K  &  M' 
over  the  festive  season,  so  make 
sure  of  your  stock  of  Opazimes  — 
NOW! 

Opazimes  are  the  modern,  convenient  way  to  take 
Kaolin  and  Morphine-  in  handy  palatable  tablets. 
Opazimes  also  contain  Belladonna  and  Aluminium 
Hydroxide,  so  their  formulation  makes  them  a  highly 
effective  all  year  product  in  the  treatment  of 
upset  stomach  and  diarrhoea.  They  may 
be  given  to  children  over  6  years. 


WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  BL5  3SL 
Telephone:  0942  811567 

A  MEMBER  OF  THE  WILLOWS  FRANCIS  GROUP 
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and  was  sentenced  to  30  months' 
imprisonment  {C&D  May  17,  p798). 
He  had  appealed  against  that 
conviction  and  was  now  on  bail 
awaiting  the  appeal  hearing. 

Mr  John  Lloyd-Ely,  defending, 
said  his  client  was  now  a  "ruined  man" 
both  professionally  and  economically. 
He  asked  that  he  be  dealt  with  by  way 
of  financial  penalty  rather  than  be 
sent  to  prison. 

The  judge  refused  an  application 
from  defence  counsel  for  18  months 
to  pay  because  of  the  difficulties 
Frankel  was  having  in  selling  his 
business.  He  also  refused  a  defence 
application  that  the  16  million  tablets 
should  not  be  confiscated.  ■ 

President's  fund 
for  PC's  family 

The   Pharmaceutical  Society  is 
setting  up  a  fund  to  help  the 
widow  and  four  children  of  Police 
Constable  Fran'k  O'Neill  who 
died  at  a  branch  of  Boots 
in  Lower  Marsh,  south  London, 
last  week.  Cheques,  etc,  should  be 
addressed  to  the  Society's  president, 
Mr  David  Sharpe,  at  1  Lambeth 
High  Street,  London  SE1   7JN,  and 
payable  to  the  "Frank  O'Neill  fund." 

The   National  Pharmaceutical 
Association's  Board  of 
Management  has  expressed 
"wholehearted  support"  for  the 
fund  and  hopes  NPA  members  will 
react  generously.  ■ 


PEOPLE 


TOPICAL  REFLECTIONS 

By  Xrayser 


Gerry  Duggin  (above)  has  been 
appointed  Business  Editor  of  C&D.  An 
honours  graduate  in  Social  Science,  Mr 
Duggin  joined  the  staff  in  November 
1979  having  previously  worked  for 
Company  Secretary's  Review,  another 
Benn  Group  Journal. 
Mr  J.  H.  Swainson,  MPS,  retired  on 
October  31  having  sold  his  pharmacy 
in  Devonport  Road,  Plymouth. 
Mr  Swainson  was  one  of  the  oldest 
practising  pharmacists  in  Plymouth. 


Nonpluscount! 

I  suppose  we  have  all  racked  our  brains 
over  the  past  two  or  three  years  to 
find  a  way  out  of  the  impossible 
dilemmas  posed  by  discounts  and 
notional  pricing.  We  are  offered 
discounts  which,  by  the  ordinary 
assumptions  underlying  our  being  in 
business,  we  accept — even  though  we 
know  that  the  barb  in  the  bait  is  that 
we  must  give  a  certain  minimum  level 
turnover  to  one  supplier  to  get  them. 

The  first  dilemma  is  that  in  doing 
so  we  may  reduce  the  turnover  given 
to  other  suppliers  to  the  point  where 
they  don't  want  to  serve  us,  or  come 
up  with  an  even  better  scheme.  To 
complicate  matters,  after  the 
manufacturers  decided  to  give  the 
wholesalers  a  bit  less  discount,  some, 
but  only  some,  of  our  distributors  now 
charge  extra  to  offset  their  diminished 
trading  margin. 

So  we  have  a  discount  of  from 
4-10  per  cent  diminished  by  2-4  per  cent 
from  some,  and  3-7  per  cent  off  goods 
still  being  supplied  at  list  price  by 
others.  But  we  can't  just  go  chopping 
and  changing,  for  we  need  continuity 
of  supply,  which  introduces  yet  another 
dilemma.  With  reduced  margins,  all  the 
wholesalers  tell  me  they  have  become 
truly  "efficient",  which  is  their 
description  of  a  state  of  greatly 
reduced  stockholding  (with  many  more 
out-of-stocks)  and  one  or  two 
deliveries  daily.  Service  in  OTC  lines 
is  now  a  thing  of  the  past,  with  most 
of  us  having  to  wait  three  to  seven 
days  for  perhaps  a  three-quarters-filled 
order. 

In  practice  we  find  we  cannot  make 
our  choices  on  the  grounds  of  logic  or 
business  or  loyalty,  since  we  have  to 
buy  where  we  can  to  get  the  goods  for 
our  customers.  Yet  choices  are 
inevitable.  With  only  a  limited  amount 
of  buying  capacity  I,  too,  like  the 
pharmacist  in  "Open  Shop"  last  week, 
no  longer  deal  with  Vestric — and  for 
the  same  reasons.  And  shortly  I  think 
Sangers  will  follow  them,  for  when 
you  can  no  longer  rely  as  a  matter  of 
course  that  you  will  get  the  "ethicals" 
you  order,  you  have  to  know  in  time 
to  order  elsewhere  if  they  are  not  in 
stock.  I  know  of  nothing  more 
exasperating  than  to  ask  if  the  product 
is  available,  have  it  checked  even, 
promised  to  the  customer,  and  then  on 
unpacking  find  the  line  crossed  "o/s". 

I  see  no  feasible  way  out  unless  the 
DHSS  steps  in  and  re-establishes  a 
stark  100  per  cent  controlled  price  on 


invoice  with  no  hidden  discounts  or 
backhanders,  other  than  perhaps 
dividend  on  shares  according  to  the 
numbers  held,  whether  in  Unichem, 
Macarthys  or  the  "Pinkie  Ponkle 
Distributing  Co". 

With  this  as  a  background,  you  will 
appreciate  that  I  am  nonplussed  at  the 
proposals  of  Mr  Brooks  of  Sants 
Pharmaceutical  Distributors.  As  I 
understand  it,  base  price 
ex-manufacturer  would  be  set,  to  which 
the  distributor  would  add  his  little 
bit  "determined  by  each  one's 
commercial  requirements  [make  mine 
50  per  cent]  and  market  conditions" 
with  higher  prices  to  small  suburban 
and  rural  shops  than  larger 
establishments.  .  .  .". 

I  do  not  believe  if  you  spent  a 
month  of  Sundays  you  could  find  a 
surer  method  of  introducing  a  dense 
black  fog  of  chaos  into  the  payment 
for  our  NHS  services  and  our 
understanding  of  such  a  contract.  The 
wrangles  would  be  interminable  and, 
irresolvable  enough  to  anguish  the  most 
meticulous  of  nit-picking  accountants. 
Spare  me  that  .  .  .  No  pluscounts  for 
me  please. 


Food  for  thought 

Diet  has  always  interested  me  from  the 
days  of  my  apprenticeship  when  I 
worked  alongside  a  vegetarian  who 
used  to  take  me  out  at  lunchWme 
(away  from  the  squalor  of  chips  and 
pies  at  the  local  cafe)  to  munch  nuts 
and  talk  philosophy.  The  lady,  at  sixty, 
looked  in  good  health  though  rather 
lean  and  sinewy  for  my  young  taste, 
and  time  and  time  again  I  find  myself 
repeating  much  of  what  she  taught  me 
about  the  need  to  examine  what  we 
eat  as  a  possible  cause  of  symptoms 
about  Which  we  are  consulted. 

Milk  intolerance  is  not  rare.  The 
difficulty  patients  find,  however, 
particularly  if  they  are  working  fla't- 
dweTlers  in  the  larger  cities,  is  to  buy 
prepared  food  which  does  not  contain 
milk  or  milk  soffi'ds,  so  thai  the 
suggestion  that  they  might  try  a  milk- 
free  period  is  easier  to  make  than  to 
act  upon.  Ft  would  really  be  most 
helpful  'if  we  could  find  a  source  of 
printed  diet  sheets  we  could  g'ive  to 
help  such  people,  for  I  haven't  enough 
time  to  go  'into  'it  in  depth,  while  to 
sell  a  skin  cream  or  nasal  drops  or  an 
antihistamine  to  mask  the  symptoms 
seems  inadequate.  '■ 
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New  trimethoprim 
combination 

Abbott  Laboratories  are  introducing 
another  trimethoprim-sulphonamide 
combination  under  the  trade  name 
Co-Fram  (approved  name  is 
co-trifamole). 

Sulphamoxole  is  used  as  the 
sulphonamide  because  it  has  a  similar 
pharmacokinetic  profile  to 
trimethoprim.  The  adult  dosage 
regimen  is  trimethoprim  80mg  and 
sulphamoxole  400mg  twice  daily 
(after  a  higher  starting  dose)  which, 
Abbott  say,  provides  comparable 
clinical  efficiency  to  co-trimoxazole 
with  a  reduced  level  of  side  effects 
and  a  lower  cost  per  course  of 
treatment. 


Co-Fram  tablets 


Manufacturer  Abbott  Laboratories, 
Queenborough,  Kent  MEM  5EL 
Description  White  scored  tablets, 
marked  with  the  company  logo,  each 
containing  trimethoprim  80mg  and 
sulphamoxole  400mg 
Indications  Treatment  of  infections 
caused  by  a  wide  range  of 
gram-positive  and  gram-negative 
organisms  (see  data  sheet) 
Dosage  For  adults,  two  tablets 
initially  followed  by  one  every 
12  hours.  Children  6-12  years  are 
recommended  to  take  1  to  1|  tablets 
initially  followed  by  i-1  tablet  every 
12  hours.  Treament  should  continue 
until  two  days  after  the  disappearance 
of  all  clinical  signs  of  infection. 
Contraindications  History  of 
sulphonamide  or  trimethoprim 
sensitivity.  Severe  renal  insufficiency 
where  repeated  measurements  of  the 
plasma  concentration  are  not 
practicable.  In  patient's  with  severe 
liver  disorders  or  blood  dyscrasias. 
Use  in  patients  with  haematopoietic 
disorders  should  be  avoided.  Should 
not  be  given  during  pregnancy,  nor 
to  premature  babies,  or  during  the 
first  four  months  of  life. 
Precautions  Fluid  intake  must  be 
adequate;  in  particular  there  must  be 
an  adequate  daily  volume  of  urine  in 
patients  with  dehydration  due  to 
severe  loss  of  fluid  associated  with 
vomiting,  diarrhoea  and  persistent 
fever.  Substances  which  acidify  the 
urine  should  not  be  given  during 
treatment.  In  severe  renal 
insufficiency  dosage  should  be  reduced 


or  dose  intervals  extended;  plasma 
levels  must  be  monitored  during 
treatment.  During  long-term 
treatment  the  blood  count  should  be 
checked  to  detect  possible  cases  of 
folic  acid  deficiency 
Side  effects  Gastro-intestinal  side 
effects  and  skin  reactions  may  occur 
in  a  small  proportion  of  patients. 
Blood  dyscrasias  have  been  associated 
with  sulphonamide-containing 
preparations,  especially  in  the  elderly 
Packs  100  (£14.38  trade) 
Supply  restrictions  Prescription  only 
Issued  November  3,  1980  ■ 


Trilisate  tablets 


Manufacturer  Napp  Laboratories  Ltd, 
Cambridge  Science  Park, 
Milton  Road,  Cambridge,  CB4  4BH 
Description  Pale,  orange,  capsule- 
shaped,  scored  tablets  marked 
"Trilisate"  on  one  side  and 
"Napp  500"  on  the  other.  Each 
tablet  contains  500mg  salicylate  as 
choline  magnesium  trisalicylate 
Indications  For  relief  of  the  signs  and 
symptoms  of  rheumatoid  arthritis, 
osteoarthritis  and  other  arthroses 
Dosage  Adult  dosage  is  two  tablets 
twice  a  day  for  osteoarthritis  and 
mild  to  moderate  arthroses.  Three 
tablets  twice  a  day  for  rheumatoid 
arthritis  and  the  more  serious 
arthroses.  Not  recommended  for 
children  under  12 

Contraindications  Hypersensitivity  to 
aspirin.  Active  peptic  ulceration. 
Haemophilia. 

Precautions  Should  be  used  with 
caution  in  pregnancy.  Care  should 
be  taken  when  administered 
concurrently  with  other  analgesics 
containing  aspirin.  Should  be  used 
With  caution  in  patients  with  chronic 
renal  insufficiency,  or  with  erosive 
gastritis  or  peptic  ulcer. 
Side  effects  May  induce  gastro- 
intestinal haemorrhage.  Reports 
indicate  that  when  salicylates  are 
given  with  steroids,  the  butazones 
or  alcohol,  the  risk  of  gastro- 
intestinal ulceration  is  increased 
Packs  60  tablets  (£4.12  trade) 
Supply  restrictions  Pharmacy  only. 
Issued  November  1980.  ■ 


Catapres  PL 
Perlongets 

Manufacturer  Boehringer  Ingelheim 
Ltd,  Southern  Industrial  Estate, 
Bracknell,  Berks  RG12  4YS 


Description  Red/yellow  capsules 
imprinted  with  "Catapres  PL,  IIP"  and 
the  company  symbol.  Each  Perlonget 
contains  five  mini-tablets  constituting 
clonidine  hydrochloride  0.25mg  in 
sustained  release  form 
Indications  All  degrees  of  hypertension 
excluding  hypertensive  crises 
Dosage  Most  patients  will  be 
satisfactorily  controlled  on  one 
Perlonget  daily  (usually  given  in  the 
evening).  This  dosage  can  be  increased 
to  two  or  three  daily,  if  necessary  (one 
in  the  morning  and  one  or  two  at 
night).  Can  be  added  to  an  existing 
antihypertensive  regimen.  iNot 
recommended  for  use  in  children 
Contraindications,  precautions,  side 
effects  As  for  other  Catapres 
preparations.  Termination  of  long-term 
therapy  should  be  performed  gradually 
by  progressively  increasing  the  intervals 
between  doses 

Packs  Blister  packs  of  56  (£11.60  trade) 
Supply  restrictions  Prescription  only 
Issued  October  1980  ■ 


Lance  B&C  tablets 


Manufacturer  Kirby  Pharmaceuticals 
Ltd,  Mildenhall,  Suffolk 
Description  Red,  biconvex,  sugar 
coated  tablets  each  containing 
thiamine  hydrochloride  50mg, 
riboflavlne  5mg,  pyridoxine 
hydrochloride  5mg,  nicotinamide 
200mg  and  ascorbic  acid  lOOmg 
Indications  Vitamin  B  complex 
deficiencies  when  encountered  as 
debility  after  illnesses  or  operations. 
Alcoholic  psychoses.  Maintenance 
therapy  after  parenteral  vitamin 
treatment.  Acute  deficiency  states 
associated  with  broad  spectrum 
antibiotic  therapy 

Dosage  One  tablet  three  times  a  day 
for  adults 

Precautions  Pyridoxine  may 
antagonise  levodopa  therapy 
Side  effects  Rarely,  flushing  of  the 
face  may  occur 
Packs  1000  tablets  (£13  trade) 
Supply  restrictions  Pharmacy  only 
Issued  November  1980.  ■ 


Eltroxin  tablets  in 
revised  strength 

From  November  3,  all  orders  for 
Eltroxin  will  be  met  with  revised 
strength  tablets  unless  the  order  is 
marked  "Eltroxin-thyroxine  BP  1973". 
The  revised  strength  tablets  Will 
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Wyeth  campaign 
for  'semi-ethicals' 

Wyeth  Laboratories  are  starting  a  sales 
campaign  for  four  of  their  "semi- 
ethical"  products — Algipan,  Aludrox, 
Petrolagar,  and  Davenol. 

The  company  hopes  to  stimulate 
sales  by  its  POS  material  including  a 


PRESCRIPTION 
SPECIALITIES 


contain  11  per  cent  more  thyroxine 
sodium  anhydrous  and  will  meet  the 
1980  BP  monograph.  After  November 
30,  only  BP  1980  tablets  will  be 
supplied.  Glaxo  Laboratories  Ltd, 
Greenford,  Middlesex  UB6  OHE.  ■ 
■  The  1980  BP  monograph,  which 
comes  into  force  on  December  1,  refers 
to  the  thyroxine  content  on  an 
anhydrous  basis.  (See  C&D  June  14, 
pi  040).  On  and  after  December  1, 
revised  strength  tablets  meeting  the  BP 
1980  standard  should  be  dispensed. 
They  should  not  be  dispensed  before 
then,  unless  the  prescriber  specifies  BP 
1980  on  the  prescription.  ■ 


Calpol  pack 


The  950  ml  pack  of  Calpol  suspension 
is  being  replaced  with  a  1  litre  pack 
(6,  £34.22  trade).  Wellcome  Foundation 
Ltd,  Temple  Hill,  Dartford,  Kent.  ■ 


Ketovite  colouring 


From  December  1,  Ketovite  liquid  will 
contain  no  tartrazine.  Paines  &  Byrne 
Ltd,  Pabyrn  Laboratories,  177  Bilton 
Road,  Perivale,  Greenford,  Middx.  ■ 


Gyne-T  change 


From  November  1,  Ortho 
Pharmaceutical  are  replacing  the 
current  Gyne-T  pack  with  one 
containing  a  sterile  disposable  uterine 
sound — the  Gyneprobe.  There  will  be 
no  change  in  price  and  returns  of  the 
existing  pack  will  not  be  accepted  for 
credit.  Ortho  Pharmaceutical  Ltd, 
PO  Box  79,  Saunderton,  High 
Wycombe,  Bucks  HP14  4HJ.  ■ 
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showcard  grouping  the  products  under 
the  heading  "Wyeth  family  medicines". 
A  100ml  pack  of  Davenol  (£0.50  trade) 
is  being  introduced.  A  bonus  offer  will 
be  available  on  this  and  on  Algipan 
from  November  10. 

Wyeth  representatives  have  details 
of  the  offers  and  also  have  entry  forms 
for  holiday  competitions  open  to 
pharmacists  and  sales  assistants.  Any 
pharmacist  wishing  to  ensure  a  visit 
should  contact  Wyeth  Laboratories, 
Huntercombe  Lane  South,  Taplow, 
Maidenhead,  Berks.  ■ 


Christmas  campaign 


Following  a  summer  television 
campaign,  Sterling  Health  are 
maintaining  their  advertising  support 
for  Andrews  liver  salt  with  a  December 
poster  campaign.  The  posters  feature  a 
festive  design  and  the  slogan  "Yule 
Sparkle".  They  are  timed  to  coincide 
with  the  over-indulgence  of  the 
Christmas  period.  Sterling  Health, 
Surbiton,  Surrey  KT6  4PH.  ■ 


Take  a  card... 

and  there  you  will  find  everything  you  need  to  know  about  any 
one  of  our  products. 

Refer  to  the  NHS  or  Fabric  specification  on  the  index  and  select 
the  relevant  card,  which  will  give  you  full  details  of  all  the  items  within 
the  required  product  classification. 

Our  new  information  pack  is  a  fast  and  easy  reference  to 
specifications,  styles,  colours  and  size  options  with  cross  references  to 
keep  you  right  up  to  date  on  our  Surgical  Hosiery,  Support  Hosiery 
and  ancillary  products. 

If  you  haven't  yet  had  a  copy  of  the  Information  Pack,  we  will 
send  you  one  with  our  compliments — just  mail  the  coupon  now. 


i 
i 

i 
i 

I 
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Lastonet  addition 
of  ten  metre  packs 

Lastonet  Products  are  expanding  their 
Lastogrip  range  of  tubular  support 
bandages  to  include  10  metre  packs. 

The  widths  available  are  6.25  cm 
(£8.18),  7.5  cm  (£9.52)  and  10  cm 
(£10.76).  The  bandage  construction 
complies  with  the  relevant  Drug  Tariff 
specification,  although  the  10m  packs 
cannot  be  supplied  on  FPlO's. 

The  packs  include  double  skin 
apertures,  formed  by  removing  a 
perforated  section,  which  ensures  that, 
after  a  length  of  bandage  has  been  cut, 
only  a  minimum  amount  is  exposed. 
An  "early  warning"  mark  on  the  fabric 
indicates  when  the  last  two  metres  of 
bandage  is  left  on  the  roll.  Lastonet 
Products  Ltd,  Cam  Brea,  Redruth, 
Cornwall.  ■ 


Unichem  'specials' 

Unichem's  November  "money  makers" 
feature  six  brands  available  to  members 
from  November  1  -29.  'Members 
participating  in  the  promotion  will 
receive  a  "starburst  special"  window 
poster. 

Products  on  offer  are :  ATI  Clear 
shampoo,  Brut  33,  Colgate  Dental 
Cream,  Complan,  Elnett  and  Recital 
hair  colourants. 

The  final  part  of  the  Unichem  / 
Beechams  promotion  will  run 
throughout  November.  Every  five  case 
order  of  the  products  listed  will  qualify 
the  pharmacist  for  entry  into  a  lucky 
draw  and  12  members  will  each  win  a 
hamper  worth  more  than  £110. 

Products  available  on  this 
promotion  are :  Amami,  Brylcreesm, 
Macleans  toothpaste,  Midas  bath  gel, 
Perform  conditioner  and  Vosene. 
Unichem,  Crown  House,  Morden, 
Surrey.  ■ 


Vestric  promotion 

In  a  November  "superdeal  promotion" 
from  Vestric  and  Lilia-White,  retailers 
who  place  orders  across  the  Lilia- 
White  range  will  be  able  to  choose  one 
of  several  gift  offers. 

For  an  order  of  10  assorted  cases  of 
Lilia-White  products,  customers  will 
have  the  choice  of  either  an  Onyx 
table  lighter  or  wine  vouchers  or  food 
vouchers  to  the  value  of  £4.00.  On  an 
order  of  20  assorted  cases,  retailers  can 


Trawl*, 


The  POS  display  pack  which  contains 
four  Braun  Super  Compact  PGC  1000  hair 
dryers  and  two  Braun  Travelair  PGD  1000. 
Braun  are  also  offering  Christmas  gift 
wrapping  for  the  Braun  Hairstylmg 
Protector  Set  SDE  850.  Braun  Electric 
UK  Ltd,  Dolphin  Estate,  Sunbury-on- 
Thames,  Middlesex.  ■ 

choose  either  a  bottle  of  special  reserve 
port  and  a  Stilton  cheese  or  wine  or 
food  vouchers  worth  £9.00. 

Other  products  on  special  offer 
from  Vestric  in  November  are : 
Alberto  Balsam  shampoo,  Beecham's 
powders  and  tablets,  Bic  razors  and 
Lady  shaver,  Chap-Stick,  Contac, 
Crest,  Imperial  Leather,  Johnson's  baby 
gift  box,  Kleenex  toilet  tissue, 
Lightwaves  home  perm  kit,  Listerine, 
Mum  rollette,  Mac  lozenges,  Nivea 
cream  arid  lotion,  Optrex  eye  ointment, 
lotion,  drops,  eye  masks  and  eye 
make-up  remover,  Phensic  tablets, 
Pond's  creams,  Rennie's,  Silvikrin 
shampoo  and  hairspray,  Vaseline  lotion, 
Veno's  cough  mixture,  Vespre  and 
Vosene.  Vestric  Ltd,  Runcorn?  Ches.  ■ 


Time-zero  offer 

Polaroid  are  offering  limited  quantities 
of  Supercolor  Time-zero  SX-70  film 
packaged  in  existing  SX-70  boxes. 

The  main  launch  of  the  new  film 
is  not  until  Spring  1981.  This  film  is 
from  an  initial  production  run  and 
will  only  be  available  with  an  expiry 
date  of  April  1981.  It  will  be 
recognisable  from  the  normal  SX-70 
box  by  a  blue  dot  on  the  bottom  of 
the  pack.  Because  of  the  shorter  dating, 
Polaroid  are  offering  "considerable 
savings  compared  to  the  current  SX-70 
film  price." 

The  Time-zero  SX-70  film  is 
characterised  by  its  rapid  development 
speed — about  4  times  faster  than 
current  SX-70  film — and  is  the  result 
of  redesigned  film  structure  and  new 
photographic  chemistry.  Polaroid  (UK) 
Ltd,  Ashley  Road,  St  Albans,  Herts.  ■ 


Maybelline  bring 
out  the  blushes 

Following  increasing  sales  of 
Maybelline  creme  and  powder  fingertip 
blushers,  Plough  (UK)  are  to  introduce 
brush  blush  (£1.45).  Described  as  a 
soft,  light,  pressed  powder  in  a  handy 
size  compact,  together  with  a  high 
quality  applicator  brush,  it  is  available 
in  four  shades,  cognac,  pink 
champagne,  golden  sherry  and  tawny 
port. 

The  compacts  are  displayed  in  new 
counter  merchandiser  which  holds  six 
packs  of  each  shade. 

Also,  Great  Lash  mascara  is  to  be 
given  an  autumn  boost  with  the 
introduction  of  a  new  formula 
containing  collagen. 

With  this  addition  the  company 
believes  lashes  will  be  silkier  and  softer. 
Prices  remain  unaltered.  Plough  (UK) 
Ltd,  Penarth  St,  London  SE15  1TR.  ■ 


Natural  Wonder 

Natural  Wonder  eye  pencils  are  to  be 
available  in  three  new  shades 
— kohl  smoke,  kohl  brown  and 
kohl  blue  (£0.95).  Revlon  International, 
86  Brook  Street,  London  Wl.  ■ 


ON  TV 
NEXT  WEEK 

Ln    London     WW  Wales  &  West     We  Westward 

B  Border 

G  Grampian 

E  fc'ireann 

CI  Channel  Is 

All  areas 


M  Midlands  So  South 

Lc     Lanes  NE  North-east 

Y  Yorkshire  A  Anglia 

Sc  Scotland  V  Ulster 


Alka  Seltzer: 
Alberto  Balsam  conditioner: 

All  except  U,  CI 
Anadin:  All  areas 

Anais  Anais:  Ln,  M 

Buf  Puf:  Ln,  M,  WW,  Sc 

Curity  Snugglers:  All  areas 

Dixcel  toilet  tissue: 

Ln,  We,  M,  Lc,  WW,  So,  A 
Grecian  2000:  Ln,  M,  Lc,  Sc,  So,  A 

Haliborange:  Ln,  Sc,  Y,  NE 

Hedex:  All  areas 

Heinz  baby  foods:  Ln,  WW 

Oil  of  Ulay:  All  except  Ln,  E 

Sanatogen  vitamin  range:  All  areas 

Sine-off:  Ln 
Vidal  Sassoon:  Ln,  Lc,  M,  Y,  NE 

V05  shampoo:  All  except  U,  CI 
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Some  of  the  extraordinary  lengths 
people  go  to  just  to  get  a  drop  of  hot  water. 


■»■■■■»  .1  


Imagine  how  far  a  drop  of  water  has 
to  travel  from  a  hot  water  cylinder  to  the  tap. 

Now  imagine  how  much  heat  and 
money  is  lost  on  the  journey 

You  can  save  all  this  by  simply  instal- 
ling electric  water  heating  like  the  Santon 
Aquarius  featured  here. 

You  see  it  takes  the  hot  water  source 
and  puts  it  as  close  to  the  outlet  as  possible. 
So  the  heat  goes  into  the  water,  not  into 
the  pipes. 

There  is  another  economic  advantage. 
It  runs  quite  independently  from  the 
main  boiler  system,  so  there's  no  need  to 
keep  the  main  boiler  running  all  summer 
just  to  heat  the  water. 


Contact  your  Electricity  Board  or 
send  off  the  coupon  and  we'll  tell  you  more 
about  electric  water  heating,  its  flexibility 
and  the  low  capital  cost  of  installation. 

You  could  save  yourself  a  lot  of  trouble. 


The  Aquarius  undersink  water  heater  (below)  from  IMI  Santon's  extensive  range. 


For  more  information  on  electric  water 
heating  systems,  controls  and  tariffs,  send 
this  coupon  to  The  Build  Electric  Bureau, 
The  Building  Centre,  26  Store  Street, 
London  WC1E  7BT  or  ask  the  operator  for 
Freefone  2284  and  talk  to  our  commercial 
heating  specialists.  m 

Name  

Address  


CD  WH3 


HEATIHIC1 

The  Electricity  Council,  England  and  Wales. 
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COUNTERPOINTS 


Traditional  perms 
fighting  back 

Fashion  Style  is  now  claimed  to  be  the 
second  largest  brand  in  unit  terms  in 
the  home  perm  market.  Consumer 
sales,  the  makers  say,  rose  by  20  per 
cent  to  an  18  per  cent  brand  share 
between  May /June  and  July/August. 

Group  product  manager  Philip 
Hatcher,  Halls  Hudnut,  believes 
"Soft  perms  showed  a  significant 
decline  over  the  same  period,  which 
could  be  the  first  sign  that  this  new 
segment  of  the  market  is  running  out 
of  steam. 

"After  the  initial  purchase  and  trial 
of  these  products,  some  consumers  are 
reverting  to  traditional  perms  like 
Fashion  Style  with  their  longer-lasting 
results."  In  the  first  eight  months  of 
1980,  the  volume  growth  of  the  home 
perm  market  totalled  20  per  cent  over 
the  same  period  in  1979. 

An  advertising  campaign  will  run 
from  mid-November  until  the  end  of 
the  year  in  the  women's  Press  to  coin- 
cide with  the  pre-Christmas  peak  in 
sales.  The  advertisements  will  feature  a 
coupon  entitling  readers  to  a  20p 
discount  on  the  product.  Halls  Hudnut, 
Woodside  Avenue,  Eastleigh,  Hants.  ■ 


A  gripping  problem 


Ravina  have  introduced  a  Suregrip 
hairslide  the  secret  of  which,  they  say, 
lies  in  the  double  row  of  30  teeth 
angled  so  that  when  the  metal  backing 
clip  is  closed,  the  grip  locks  firmly  in 
position  in  the  hair. 

Coining  in  packs  of  two  (£0.36)  the 
Suregrip  is  claimed  not  to  hurt  the 
hair  or  become  entangled  with  it  when 
removed.  Ravina  Ltd,  3  Barton  Road-, 
Bletchley,  Milton  Keynes  MK2  3HS.  ■ 


Revlon  jazz 


Revlon  are  hoping  their  customers  will 
"shimmer  and  shimmy"  their  way 
into  winter  nights  with  the  new  party 
colours  "Le  Mood  Jazz"  for  the  lips, 
nails,  face  and  body. 

For  the  lips  and  nails  there  are  new 
shades — pink  jazz  moisture  creme 
lipstick  (£1.85)  and  plum  note  creme 
nail  enamel  (£1.55)  and  for  the  cheeks 
there  is  mauve  lustre  blush-on  (£3.75). 
Also  available  is  a  frosted  lipstick, 
jazzberry  frost  (£1.85)  and  matching 
nail  enamel  (£1.55). 


"The  Great  British  sore  throat"  booklet, 
for  pharmacy  assistants,  will  be 
presented  to  pharmacists  buying  a 
Merocets  bonus  deal.  It  includes  a 
competition  entry  form  with  prizes  for 
assistants  and  pharmacists  (see  Coughs 
&  Co'w^  supplement  p10) 


Face  and  body  shimmer  is  another 
addition  to  the  Revlon  range,  described 
as  an  all  over  highlighter  in  a  mauve 
tint  (£2.99)  as  is  a  glitter  stick  (£1.95). 

Other  recent  launches  are 
Colourcreme  eye  shadows  (£2.45)  in 
eight  shades  and  eight  Winter  Pastel 
cream  nail  enamels  (£1.55).  Revlon 
International,  86  Brook  Street, 
London  Wl.  '■ 


Chekwate  acceptable 
for  diabetics 

The  British  Diabetic  Association's 
medical  advisory  committee  has 
accepted  Beecham's  Chekwate 
squashes  as  suitable  for  diabetics. 
The  total  carbohydrate  content  of 
the  undiluted  orange  and  lemon 
drinks  is  not  more  than  1.6g  per  fl  oz, 
grapefruit  drink  not  more  than  0.6  g 
per  fl  oz  and  lime  juice  cordial  not 
more  than  0.  lg  per  fl  oz.  The  squashes 
are  intended  for  dilution  1:  4. 
Beecham  Foods,  Beecham  House, 
Brentford,  Middlesex  TW8  9BD.  ■ 


Ronson  refund 


For  Christmas  Ronson  are  refunding 
£1  on  the  purchase  of  a  Ronson  product 
over  £5.50.  In  the  Christmas  run-up, 
half-page  national  Press  advertisements 
will  carry  details  of  the  cash  rebate 
offer  togethei  with  a  special  £250  "open 
to  anyone"  prize  draw.  Advertisements 
will  appear  in  the  Daily  Express,  Daily 
Mail,  Daily  Mirror,  Daily  Record,  Sun 
Sunday  People  and  Sunday  Express. 
Ronson  Products  Ltd,  Randalls  Road, 
Leatherhead,  Surrey.  ■ 


Philips  increase 
autumn  activity 

Philips  have  increased  their  autumn 
advertising  by  £lm  to  £3m  which  will 
include  a  new  television  campaign. 

Using  the  theme  "Philips  have  the 
gift  to  make  someone's  life  a  little 
easier",  the  campaign  comprising  three 
advertisements  will  be  broadcast  in  the 
ATV  and  Trident  television  regions 
during  the  Christmas  period  and  again 
in  the  spring. 

Also  available  to  support  the 
campaign  will  be  a  trade  insert  which 
can  be  unfolded  to  poster  size  for 
display  purposes  instore  and  gift  tags 
will  be  supplied  for  all  products. 
Philips  Small  Appliances,  Drmry  Lane, 
Hastings,  East  Sussex.  ■ 


Tudor  'hot  line' 


Tudor's  tele-sales  service  at  Eastwood 
in  Nottinghamshire  is  the  new  "hot 
line"  for  Tudor  dealers  in  the  midlands 
and  the  north  of  England — Eastwood: 
07737  67374.  Sandra  Green  and  Alison 
Fox  will  be  keeping  in  regular  contact 
with  dealers  throughout  the  area, 
providing  news  of  wholesale  offers, 
taking  orders  and  solving  any  problems 
that  may  occur.  All  d  &  p  and 
customer  relations  inquiries  are, 
however,  still  being  handled  at 
Cricklewood.  Dealers  in  the  south 
should  continue  to  use  the  London 
numbers  for  all  orders — Cricklewood: 
01-450  2556.  Tudor  Photographic 
Group,  30  Oxgate  Lane,  London 
NW2  7HU.  ■ 


BDC  'price  busters' 


Included  in  the  British  Distributing 
Company's  list  of  "price  busters"  for 
November  are  Carmen  hairdriers  and 
curlers  and  Dreamland  electric  blankets. 
British  Distrbuting  Company,  BDC 
House,  590  Green  Lanes,  Haringey, 
London  N8  0RA.  ■ 


English  to  the  core 


Martlet  pure  apple  juice  has  been 
relabelled  Merrydown  pure  English 
apple  juice  taking  advantage  of  the 
upsurge  in  popularity  of  the  English 
apple  and  the  growth  in  sales  of  apple 
juice  this  year.  Merrydown  Wine  Co, 
Ltd,  Horam,  Heathfield,  East  Sussex.  ■ 
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COUNTERPOINTS 


Nice  'N  Easy  relaunched 
with  shampoo  addition 


Clairol  are  relaunching  Nice  'N  Easy 
hair  colourant  with  a  new  colour-fast 
conditioning  shampoo,  six  re-presented 
shades,  and  a  modified  pack  design. 

The  purpose  of  the  relaunch  is  to 
maintain  the  brand's  market  dominance, 
with  a  current  26  per  cent  share  of 
the  £26m  total  sales  being  claimed. 
However,  consumer  research  has  shown 
that  no  major  packaging  changes  were 
required  and  Clairol  have  merely 
upgraded  graphic  presentation. 

On  the  other  hand,  consumers  did 
demonstrate  a  desire  for  more 
"exciting"  red  shades  and  a  concern 
about  hair  condition.  The  result  is  the 
addition  of  a  sachet  of  mild,  colour -fast 
conditioning  shampoo  designed  to 
remove  all  colour  residue  'from  the 
hair,  "leaving  it  in  even  better  condition 
than  before." 

The  colour  range  has  been 
re-presented  as  six  shades  from  the 
existing  18 — the  numbers  correspond 
but  the  names  are  new  and  result  in 
stronger,  deeper  colours. 

A  £600,000  advertising  campaign 
will  support  the  relaunch.  Bristol-Myers 
Co  Ltd,  Station  Road,  Slough 
SL3  6EB.  ■ 

Outdoor  Girl  plump 
for  the  plums 

Outdoor  Girl,  believing  plums  to  be 
winter  fashion  favourites,  are 
introducing  pink  and  blue  plum  and 
violet  shades  for  the  eyes  and  nails. 

In  the  blue  colour  theme  there  are 
four  eye  shadows — a  violet  frappe 
cream  shadow  (£0.82)  and  grape  crush 
and  parma  violet  matte  shadows  (£0.49 
each).  Also  available  is  a  loose  high 
pearl  shadow,  iced  plum  (£0.82).  For 
the  nails  there  is  a  damson  shade 
added  to  the  Hi  Pearl  nail  polish  range 
(£0.89). 

In  the  pink  colour  theme  there  is 
plum  parfait  (£0.82),  wineberry  and 
plum  cassata  pearl  eyeshadow  (£0.49) 
and  pink  fizz  shadow  frost  (£0.82)  for 
the  eyes;  for  the  nails  redcurrant  Hi 
Pearl  nail  polish  (£0.89). 

Other  recent  launches  by  Outdoor 
Girl  are  Starlights  (£0.89)  in  six  colour 
combinations  of  pink,  silver,  gold, 
rainbow,  opal  and  amber,  two  new 
eye  shadows — bronze  lights  and  plum 
lights  (£0.99),  Blush-a-Bye  baby  powder 
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Two  Yardley  foundations  are  to  be 
offered  at  25  per  cent  discount  in  time 
for  the  January  sales.  Liquid  foundation 
and  complete  make-up  will  be  priced  at 
£1 .30  in  the  popular  shades  of  misty 
dawn,  just  almond  and  autumn  glow. 
Yardley  of  London  Ltd,  Basildon,  Essex 

blusher  in  a  new  shade,  golden 
highlights  (£0.99)  and  glace  bronze 
arid  glace  opal  lip  glossers  (£0.49). 

Finally  from  November  Outdoor 
Girl  are  offering  their  two  most  popular 
mascaras  through  British  Home  Stores 
in  special  offer  banded  packs.  The 
packs  comprise  cream  marvelash  and 
refill  and  waterproof  marvelash  and 
refill  (normal  price  £1.61,  offer  price 
£0.99).  Each  will  be  available  in  black, 
brown  and  browny  black.  Outdoor  Girl 
Cosmetics  Ltd,  Hook  Rise  South, 
Surbiton,  Surrey.  ■ 


For  Christmas 


Christmas  activity  from  Guerlain 
includes  new  sizes  for  Nahema  parfum 
de  toilette  atomiser  (50ml,  £12)  and 
Shalimar  perfume  (15ml,  £23),  as  well 
as  the  introduction  of  a  single  tablet 
of  Shalimar  soap  (£2.95). 

For  the  men  there  is  Vetiver 
cologne  (45ml,  £4.95)  and  Habit  Rouge 
cologne  (45ml,  £4.95)  which  join  the 
talcum  powder,  after  shave,  deodorant, 
soap  arid  body  shampoo  already 
available. 

Finally  there  are  beauty  preparation 
additions  which  include  rose  des 
sables  powder  blusher  (£4.45)  and 
piment  and  framboise  lipsticks  (£2.95). 
Guerlain  Ltd-,  22  Aintree  Road, 
Perivale,  Greenford,  Middlesex.  ■ 


Playboy's  Sport 
for  Christmas 

Sport  by  Playboy,  a  men's  fragrance 
range,  is  being  launched  this  Christmas 
by  Fassett  &  Johnson  in  conjunction 
with  the  Playboy  Organisation. 

The  range  consists  of  aftershave 
(1 10ml,  £2.25),  splash  cologne  (175ml 
£1.45),  hair  and  body  shampoo  (225ml, 
£0.99),  talc  (100g  £0.99),  deodorant 
(150g  £0.99)  and  soap-on-a-rope  (125g, 
£0.99)  all  of  which  come  in  green,  red 
and  white  packaging.  Fassett  &  Johnson 
Ltd,  New  Road,  Winsford,  Cheshire 
CW7  2NX.  ■ 

Colours  for  nails, 
face  and  body 

Miners  have  introduced  six  new  shades 
of  nail  colour — cerise,  red,  pink,  violet, 
scarlet  and  brown  (£0.65).  They  are 
also  offering  £0.20  off  each  shade  of 
big  build-up  mascara  and  both  shades 
of  all  weather  mascara. 

Three  new  duo  cream  products  are 
also  available;  blushers  in  orange  reds, 
brown  reds  and  pink  reds,  cream  eye 
shadow  in  six  duo  sets  and  there  are 
six  sets  of  lip  gloss  and  lip  cream.  All 
products  are  £0.65. 

Christmas  coffrets  from  Miners 
include  a  Colouring  for  Eyes  box  of 
eight  eyeshadows  in  either  blue/aqua 
or  rust/olive  (£2.30),  a  Colouring  for 
Lips  box  containing  four  lip  creams 
and  four  lip  glosses  in  colour 
combinations  of  either  plum  or  peach 
(£2.15). 

Eye  colouring  pencils  are  available 
in  pochettes  containing  three 
complementing  colours.  Two  pochettes 
are  available  in  either  gold  or  silver 
(£1.47).  Finally  there  is  sparkle  body 
glitter,  shimmer  cheek  glitter  and  shine 
multi-coloured  powder  for  the  eyes. 
The  trio  is  available  in  two  colourways 
— gold  sparkle,  gold  shimmer  and 
purple  shine  in  one  and  silver  sparkle, 
pink  shimmer  and  plum  shine  in  the 
other.  Miners  Make-up  Ltd,  Surbiton, 
Surrey.  ■ 


Fast  repairs 

Sally  Hansen  have  introduced  Fast  Aid, 
a  repair  kit  for  nails  containing  bonder, 
self  adhesive  reinforcing  tissues, 
emery  board,  cuticle  stick  and 
instruction  leaflet  (£1.15).  Sally  Hansen 
Ltd,  Smith  &  Nephew  Cosmetics  Ltd, 
Hook  Rise  South,  Surbiton,  Surrey.  ■ 
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This  year,  Alka  Seltzer*  is  pushing  the       some  of  life's  little  upsets'. 


boat  out  with  a  complete  relaunch  programme.  |f  II  be  aimed  at  the  younger  mass 

This  incorporates  bright  new  packaging  market,  who  suffer  headache  with  upset 

and  an  exciting  new  advertising  campaign.  stomach  from  social  or  badly  planned  eatm 

Our  theme  is,  The  sparkling  solution  for  and  drinking. 


m  m 


% 


To  get  the  message  home,  we're  using  They're  now  foil-wrapped  in  new  8, 12 

ional  press  and  radio.  Together  with  a  and  30  packs,  specially  redesigned  to  be  more 

hfevy  TV  campaign  in  London  and  Southern  attractive  to  customers, 
rf  ions,  from  November.  Stock  up  now,  before  the  tide  comes  in. 

We've  had  a  fresh  idea  for  the  tablets  too. 


'  TRADE  MARK 


Why  not  become 
part  owner  of  your  own 
wholesale  organisation? 


\9 


FIGHTS  DECAY  FEWER  FIUINGS 


f  Class  Travel  Kit 

for  only 


£2 


above  include  the  maximum  10%  monthly  profit-share  available  to  UniChem  Members. 


Send  off  this  coupon. 

I  am  an  independent  retail  pharmacist  and  would  welcome 
more  information  about  UniChem. 

Name  


UniChem 


Address 


_Date_ 


Send  to:  UniChem,  Crown  House,  Morden,  Surrey, 
SM4  5EF 


CD1080 


Sweetex,  the  Number  One 
sweetener,  now  comes  in  a  new 
One-By-One  pack. 

So  it's  going  to  be  selling 
faster  than  ever  before. 

Stock  up.  And  watch  your 
customers  line  up.  One  by  one. 

One-By-One 

Order  from  your  Crookes  Anestan 
representative,  or  through  your  wholesaler. 


SURGICAL  HOSIERY 


A  garment  is  only 
as  good  as  the 
measurements . . . 

Surgical  hosiery  is  expensive  to  produce  and  a 
garment  made  to  the  wrong  specification  is  next  to 
worthless.  Yet  the  measurements  from  which  the 
manufacturer  works  may  be  taken  by  inexperienced 
staff — or  even  patients,  who  can  add  their  own  brand 
of  error!  In  this  article,  Michael  Coley,  Lastonet 
marketing  manager,  introduces  his  company's  plans 
to  reduce  the  problem  and  explains  something  of  the 
manufacturing  process. 


We  have  become  concerned  over  the 
past  12  months  that  there  has  been  a 
small  but  steady  increase  in  the 
quantity  of  made-to-measure  hosiery 
which  has  proved  to  be  less  than 
satisfactory  to  the  "first-time"  patient. 

Overall  this  figure  is  low  when 
compared  with  the  total  volume,  but 
re-making  is  expensive  to  both  the 
pharmacist  and  us  and  causes  delays 
in  providing  patients  with  the 
prescribed  hosiery  they  need. 

A  detailed  study  indicates  there  are 
three  main  reasons  for  this  problem 
— first,  incorrect  or  incomplete 
measurements;  second,  conflicting 
information  on  the  type  of  fabric 
required,  and  third,  requests  for  hosiery 
types  which  lie  outside  the  NHS 
specifications. 

We  do  understand  that  to  many 
pharmacists,  surgical  hosiery  is 
only  a  small  part  of  their  business, 
but  we  hope  that  this  article  will  go 
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some  way  in  assisting  pharmacists  to 
satisfy  their  principal  concern — the 
welfare  of  the  patient. 

For  readers'  interest  we  have 
outlined  the  preparatory  and 
manufacturing  processes  necessary  to 
produce  hosiery  to  individual 
specifications — but  the  effectiveness  of 
the  garment  can  only  be  as  good  as 
the  basic  information  supplied  to  us. 

The  forms  used  to  provide  this 
information  are  sometimes  confusing 
to  patients  who  are  asked,  for  the  best 
of  reasons,  to  take  their  own 
measurements.  We  are  aware  of  this 
and  from  our  study  we  have  been  able 


templates, 

2.  Marking  out  on 

elastic  net  fabric 


to  review  and  restructure  our  own 
forms.  The  revised  forms  follow  a 
much  simpler  sequence  and  will 
prevent  many  of  the  problems  which 
arise  from  incomplete  measurements 
and/ or  conflicting  fabric  specifications. 

However,  this  will  answer  only  part 
of  the  problem.  The  question  of 
incorrect  measurements  is  still  with  us. 
Obviously  we  query  any  measurement 
or  set  of  measurements  which  lie 
outside  our  normal  experience  before 
we  convert  them  to  a  manufacturing 
formula.  This  causes  delays  in 
providing  your  patients  with  the 
treatment  they  need  and  we  believe 
that  with  the  pharmacist's  assistance 
and  guidance  it  will  be  possible  to  give 
a  better  service. 


Measurement  timing 

The  time  for  taking  measurements  is 
as  soon  as  possible  after  a  night's  rest 
or,  failing  this,  after  the  limb  has  been 
rested  in  a  relaxed,  horizontal  position 
for  at  least  an  hour,  depending  on 
the  severity  of  the  condition. 
Measurements  should  be  taken  at  the 
exact  points  as  indicated  on  the 
diagram.  We  strongly  recommend  that 
a  non-toxic  felt  tip  or  similar  is  used 
to  ensure  that  the  vertical  (leg  length) 
measurements  correspond  exactly  with 
the  appropriate  girth  measurements. 
The  measurement  should  be  given  to 
the  nearest  i  in  (5mm) — we  apply 
the  appropriate  factor  to  achieve  the 
correct  compression  as  required  under 
the  NHS  specification. 

Continued  overleaf 


725 


SURGICAL  HOSIERY 


A  new  aid  to  accuracy 


The  new  format  will  be  in  general 
use  shortly  but  copies  are  available 
now  for  all  pharmacists  who  use  our 
service.  From  November  1  the 
new  form  will  be  included  in  all  special 
hosiery  orders  as  a  matter  of  course. 
Chemists  are  asked  to  destroy  all 
their  old  forms  and  request  a  supply 
of  new  forms  when  ordering  from  us. 

No  'allowance1 

Surprisingly,  perhaps  the  most  common 
error  lies  in  the  patients  themselves 
making  an  "allowance"  for 
compression  by  tightening  the  tape 
to  a  point  which  they  feel  gives  them 
the  support  they  need. 

Sometimes  we  believe  that  there  is 
also  an  element  of  self-deception  (as 
often  in  male  as  in  female  patients) 
and  an  "allowance"  is  made  for  the 
promised,  but  not  yet  specified,  date 
when  they  really  will  start  that  diet! 
As  an  allowance  is  made  for  a 


graduated  compression  from  ankle  to 
thigh,  the  result  in  both  these  cases  is  a 
garment  which  can  cause  positive  harm 
if  worn  for  an  extended  period. 

Pharmacists  can  give  valuable 
guidance  to  their  patients  in  a  number 
of  areas.  For  example,  they  may  assure 
patients  that  it  is  quite  common  for 
measurements  between  the  left  and 
right  limb  to  vary  even  in  normal, 
healthy  persons  and  that  they  should 
not  take  the  mean  point  between  the 
two  sets  nor,  by  altering  the  position 
of  the  tape,  get  them  to  agree! 

Few  people  look  forward  to 
wearing  medium  and  heavyweight 
surgical  hosiery  for  the  first  time, 
regardless  of  the  discomfort  of  their 
condition,  and  may  react  when  they 
receive  the  garments.  Equally,  during 
the  initial  period  of  wearing,  there 
will  be  a  slight  feeling  of  restriction  of 
movement  or  an  "awareness"  of  the 
hosiery.  Providing  the  pharmacist  is 
satisfied  that  the  compression  level  is 
13   .»  f 


correct  then  the  patient  can  be  assured 
that  this  feeling  will  pass  quite  quickly. 

In  all  our  hosiery  packs  we  Include 
a  "care  card"  and  advice  on  wearing 
the  stockings  to  ensure  a  comfortable 
and  effective  fit.  The  guidance  of  the 
pharmacist  is  always  helpful  and 
copies  of  these  recommendations  are 
available  on  request. 

Non-Tariff  items 

The  Drug  Tariff  covers,  in  some  detail, 
the  types  of  hosiery  and  fittings  which 
are  available  on  NHS  prescription. 
Some  pharmacists  request  items  lying 
outside  these  specifications — standard 
elastic  yarn  with  toes,  for  example. 
We  are  able  to  manufacture  these 
special  items  but  they  are  often  more 
expensive  and  the  pharmacist  may 
experience  difficulty  in  recovering  the 
full  cost  of  the  items  from  the  DHSS. 

A  lesser,  but  still  a  potential 
problem  area  is  the  patient's  order 
for  a  "repeat".  With  all  "made-to- 
measure"  hosiery  the  details  are 
recorded  under  a  registered  number 
in  the  patient's  name.  Both  name  and 
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number  should  be  given,  in  full,  to 
enable  us  to  cross-check  the  details. 
The  number  is  not  recorded  under  the 
pharmacist's  name  for  obvious  reasons, 
although  it  can  usually  be  established 
from  our  records. 

Over  a  period  all  surgical  hosiery 
will  stretch  in  washing  and  wearing, 
providing  the  patient  with  a  reducing 
degree  of  support.  Two  or  three  pairs 
of  stockings  used  in  rotation,  with 
one  pair  regularly  renewed,  will 


eliminate  this  problem  and,  more 
importantly,  give  the  patient  the 
constant  degree  of  support  and 
comfort  which  is  needed. 

In  95  per  cent  of  cases  a  "repeat" 
fulfils  every  requirement,  but  we 
recommend  that  the  pharmacist  checks 
the  patient's  measurements  every 
12-18  months,  depending  on  the 
condition,  notifying  any  changes  direct 
to  us  to  ensure  their  continuing 
satisfaction  with  the  prescribed  hosiery. 


Making  to  measure 


Lastonet  have  been  manufacturing 
net  hosiery  since  1946  and  the 
classification  of  elastic  net  stockings 
was  included  as  "admissible 
appliances"  by  the  NHS  on  inception 
in  1948. 

Since  then  many  tens  of  thousands 
of  stockings,  kneecaps,  anklets  and 
leggings  have  been  produced  to 
individual  patients'  specifications. 
The  introduction  of  a  wider  variety 
of  hosiery  types  and  support  strengths 
in  standard  sizes  has  reduced  the 
overall  quantity  we  manufacture  to 
individual  measurements,  but  still  in 
many  cases  "made-to-measure"  is  the 
only  satisfactory  answer  to  a  patient's 
needs. 

The  "made-to-measure"  facility 
was  extended  to  cover  standard 


elastic  yarn,  manufactured  on  the 
"flatbed"  principle,  in  1959  and  forms 
a  small  but  very  significant  part  of 
our  business  with  pharmacists. 

Elastic  net 

Little  has  altered  in  principle  since 
the  early  days  in  production  of  net 
hosiery.  Each  stocking  is  still  cut  by 
hand  to  the  individual  measurements 
of  a  patient.  Briefly,  when  an  order 
is  received  the  measurements  are 
coded  onto  a  "cutting  ticket"  in  a 
series  of  templates  or  pattern  forms 
for  the  thigh,  knee /calf  and  ankle/ 
foot.  The  templates  allow  for  the 
correct  graduated  compression  for 
each  part  of  the  limb  and  careful, 
experienced  selection  of  the  template 


sequence  ensures  that  each  essential 
measurement  of  both  limbs  is 
considered. 

Over  200  templates  are  in  regular  use 
and  While  this  covers  most 
requirements,  individual  patterns  are 
created  for  patients  whose 
measurements,  through  some 
irregularity  or  illness,  lie  outside  these 
parameters. 

The  templates  are  positioned  against 
a  graduated  vertical  measuring  rod  for 
leg  length  and  marked  out  directly  onto 
the  elastic  net  fabric.  The  individual 
stocking  is  cut  out  by  experienced 
cutters,  reflecting  the  precise  shape  of 
the  limbs  and  passed  on  to  the 
machining  processes.  All  edges  are 
turnback  seamed  for  durability  and  the 
pre-cut  foot  portion  introduced  to  the 
stocking.  The  major  seams  are 
flatlocked  for  comfort  and  the  partially- 
completed  stocking  is  inspected  before 
passing  onto  the  finishing  processes. 

Continued  overleaf 

3.  Outline  cutting  of  stockings.  4.  Final 
shaping.  5.  "Turn  back"  operation,  forming 
a  hem.  6.  "Flat  locking"  back  seam.  7. 
Combined  operation;  overlooking,  trimming 
and  attaching  suspender  tabs.  8. 
Reinforcing  suspender  tab  (note  right  leg 
identification  tag).  9.  Attaching  men's 
suspender  (note  reinforced  section).  10. 
Final  inspection.  1 1 .  General  view  of  "flat 
bed"  knitting  machine.  12.  Manual  setting  of 
needles  for  "fashioning"  stocking. 
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Making  to  measure 

Continued  from  page  727 

The  seams  are  trimmed  and  the 
stockings  finished  by  overlook  edge 
stitching  top  and  bottom  and  suspender 
tabs  sewn  in  place.  If  the  garment  is 
ordered  for  a  male  patient  a  brace 
attachment  is  fitted  at  this  stage. 

The  garments  then  go  for  final 
inspection  and  checking  against  the 
"cutting  ticket"  before  despatch. 

A  "repeat"  follows  the  same 
procedure  as  a  "first-time"  order  but 
all  manufacturing  details  are  taken 
from  pre-recorded  information.  It  is 
important  for  the  pharmacist  to  be 
aware  that  the  registered  number 
changes  with  each  "repeat"  but  that  the 
current  number  always  refers  back  to 
the  patient's  individual  specification  file. 

Elastic  yarn 

As  the  standard  elastic  yarn  hosiery 
is  knitted  on  a  "flatbed"  machine  rather 
than  hand  cut,  the  patient's 


measurements  have  to  be  converted 
into  "machine  language".  This  format 
describes  the  hosiery  by  the  number  of 
stitches  per  row,  the  number  of  courses 
to  be  knitted  and  the  tension  to  achieve 
the  finished  dimensions  and  shape, 
allowing  for  the  correct  graduated 
compression  from  ankle  to  thigh. 

The  process  is  semi-automatic  but 
it  calls  for  a  high  degree  of  operator 
skill  in  shedding  and  picking  up  the 
correct  number  of  needles  to  fashion 
the  garment  for  a  precise  fit. 

It  may  come  as  something  of  a 
surprise,  in  this  day  of  high  speed 
technology,  to  learn  that  an  average 
production  time  for  a  yarn  "made-to- 
measure"  full-length  stocking  is  35 
minutes,  but  there  is  still  no  way  in  our 
experience  of  reducing  that  time  cycle 
and  still  achieve  the  required  results. 

After  knitting,  the  garment  passes 
to  first  inspection  before  going  to  the 
"dial  linking"  process.  This  is  a 
particularly  skilled  manual  operation  to 
link-finish  the  open  ends  of  the  stocking. 
A  sound  linking  operation  ensures 
durability  in  use  and,  more  importantly, 
complete  comfort  to  the  patient. 


Thigh  length  stocking  welts  are  then 
"overlooked"  to  form  a  soft  flat  seam 
for  a  secure  yet  comfortable  fit  around 
the  thigh.  From  the  dial  linking  the 
stocking  passes  through  hand  pressing 
to  final  inspection  and  marking  to 
despatch. 

The  story  behind  the  manufacture 
of  "made-to-measure"  hosiery  has  been 
condensed  for  the  purpose  of  this 
article,  but  hopefully  it  will  give  some 
insight  to  the  processes  involved. 

We  keep  an  "open  house"  to  any 
pharmacist  visiting  or  practising  in  this 
part  of  Cornwall  who  would  like  to 
see  the  manufacturing  processes  and  we 
are  always  pleased  to  make 
arrangements  for  pharmaceutical 
groups  to  visit  us  at  Redruth.  ■ 


13.  "Dial  linking"  on  an  open  toe  stocking. 

14.  "Overlooking"  the  welt  of  a  thigh  length 
stocking. 
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Graduates  warned  to  keep  up 
to  date  on  drug  information 


Knowledge  is  not  something — like 
salvation — that  is  acquired  once  and 
for  all,  Dr  T.  R.  Lowther,  chief 
administrative  pharmaceutical  officer, 
Lothian  Health  Board,  warned 
students  at  Queen's  University  of 
Belfast  recently. 

Speaking  at  the  pharmacy  prize- 
giving  ceremony,  he  said,  "From  the 
day  that  your  formal  education 
finishes  you  become  obsolescent 
unless  you  take  steps  to  reverse  this 
inevitable  process." 

He  predicte'd  that  enormous 
changes  would  take  place  in  health 
care  and  the  delivery  of  health 
services  in  the  next  few  decades.  "All 
of  pharmacy  will  experience  this 
evolution  and  the  result  will  be  a 
profession  where  the  pharmacist 
is  recognised  for  the  information, 
not  the  drug,  he  dispenses." 

"The  public  have  a  right  to 
expect  from  a  pharmacist  more 
than  just  the  presentation 
of  medicines,  either  in  response  to 
a  prescription  or  to  an  over  the 
counter  request,"  he  continued.  "Any 
pharmacist,  but  more  particularly 
one  who  has  kept  himself  or  herself 
up-to-date,  must  surely  make 
available  his  expertise." 

Truth  seekers 

He  asked  his  audience  to  consider 
what  response  they  would  give 
to  a  query  from  a  member  of 
the  public  seeking  "the  truth"  about 
fluoridation,  interferon  or  Debendox. 
"The  ability  to  provide  a  sensible 
response  to  public  unease  can  come 
from  someone  who  knows  what  is 


going  on,  what  is  the  up-to-date 
knowledge  on  a  topic,  and  someone 
who  is  prepared  to  give  the 
appropriate  advice,"  he  said. 

Professor  P.  F.  DArcy,  head  of 
the  pharmacy  department, 
summarised  its  work  during  the 
preceding  year.  Thirty-eight  students 
had  graduated;  10  with  second  class 
honours  division  1,  16  with  second 
class  honours  division  2,  seven  with 
third  class  honours,  and  five  with  a 
pass  BSc  degree  in  pharmacy. 

Four  students  had  gained  research 
grants  from  the  Northern  Ireland 
Department  of  Education  to  allow 
them  to  return  to  read  for  a  higher 
degree:  Mr  T.  A.  Maguire 
(pharmacology),  Mrs  K.  H. 
McClelland  (pharmaceutics),  Mr  R. 
W.   McLaughlin  (pharmacology)  and 
Miss  M.  S.  Reynolds  (pharmaceutical 
chemistry).  In  addition  Mrs  V.  King 
(Belfast  City  Hospital)  and  Miss  A. 
MdMullan  (Belfast  City  Hospital), 
former  graduates  from  the 
department,  had  returned  on 
secondment  from  hospital  pharmacy 
to  read  for  the  MSc  degree. 

Three  higher  degrees  were 
awarded — an  MSc  by  research  to 
Mr  E.  D.  Carson  (medical  chemistry), 
Sayed  Mukhtar  H.  Abdelkarim 
(pharmacology),  and  an  MSc  in 
hospital  pharmacy  to  Mr  S.  T. 
Patterson. 

Professor  D'Arcy  reported  that  the 
department  had  recently  moved  into  its 
new  building  which  was  to  be  opened 
formally  on  October  29  by  the  new 
president  of  the  Northern  Ireland 
Society,  Miss  Margaret  J.  Watson, 
and  the  president  of  the  Great 


Britain  Society,  Mr  David  N.  Sharpe. 

'Mr  R.  G.  Dillon,  PSNI 
president,  presented  prizes  to  Miss 
R.  Erwin— PSNI  (£10.50,  for 
distinction  in  final  year  studies),  Evans 
Medical  (distinction  in  pharmaceutics 
level  3),  Regent  Laboratories  Ltd 
(pharmaceutics  and  pharmacology 
level  3).  Miss  F.  A.  Kerr^PSNI 
(£10.50,  pharmaceutical  chemistry 
level  3).  Miss  L.  D.  Wilson— PSNI 
(£10.50,  pharmacology  level  3).  Miss 
H.  E.  Agnew— Boots  Co  Ltd  (£50, 
best  project  in  final  year).  Miss  L. 
M.   McDermott — UCA  associates 
section  (£10,  level  2  studies);  Parke- 
Davis  (£10,  pharmaceutical  legislation 
level  2);  Smith  Kline  &  French  (£15, 
pharmacology  level  2);  Smith  & 
Nephew  (£10,  pharmaceutics  level 
2);  Galen  Ltd  (£10,  pharmaceutical 
chemistry  level  2).  Mr  J.  S.  Pearson 
— fOI  (£25,  dispensing  level  2).  Mr 
L.  P.  Bradley— Roche  Products'  (£10, 
distinction  in  level  1  studies).  ■ 

Drug  donations 

Mr  Gordon  Appelbe,  head  of  the 
Pharmaceutical  Society's  law 
department  has  advised  that  appeals 
for  donations  of  unwanted  drugs  for 
the  Third  World  should  be  ignored. 

In  a  Press  release  issued  by  the 
Society,  Mr  Appelbe  says  that  although 
sympathising  with  the  good  intentions 
of  these  appeals,  they  should  not  be 
responded  to  under  any  circumstances. 
"There  can  be  no  guarantee  that  drugs 
and  medicines  obtained  through  some 
of  these  channels  will  not  be  diverted 
to  improper  purposes  unconnected 
with  the  Third  World",  he  says. 
"More  important  still,  it  should  always 
be  remembered  that  potent  medicines 
are  prescribed  for  individual  patients, 
for  the  treatment  of  specific  maladies". 

Mr  Appelbe  then  points  out  that 
medicines  intended  for  use  in  a  cool 
climate  may  be  unsuitable  for  the 
tropics,  and  that  some  medicines  need 
special  storage  conditions.  Medicines 
that  are  no  longer  required  should  be 
either  flushed  down  the  toilet  or  taken 
to  a  pharmacy  for  disposal,  he  says.  ■ 

Some  40  members  and  friends  of  the 
Halifax  Branch  of  the  Pharmaceutical 
Society  paid  an  evening  visit  to  Approved 
Prescription  Services  last  week  where 
they  saw  generic  tablets  being 
manufactured  during  a  tour  of  the  plant. 
This  was  followed  by  a  buffet  meal  and 
ladies  each  received  commemorative 
spoons.  Here,  Mr  Robert  Leach, 
production  manager  for  APS,  explains 
the  operation  of  an  Accelacota 
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Source  of  the  BPA 


Fortunately  I  don't  have  to  prove  to 
Xrayser  that  I  believe  I  do  a  reasonably 
efficient  job  in  my  dispensing.  Any 
question  of  "time  consuming  nuisance" 
is  a  figment  of  his  imagination  and  is 
a  distortion  of  my  letter,  illogical  and 
grossly  unfair.  I  thought  I  had  made  it 
perfectly  clear  that  I  am  opposed  to  the 
PSNC  proposal  that  dispensing  should 
not  be  based  on  productivity  deals  as  in 
industry.  The  example  given  was  merely 
to  indicate  how  ludicrous  this  viewpoint 
was.  Most  pharmacists  readily  recognise 
the  difference  between  productivity  and 
efficiency. 

In  their  new  amendments  to  their 
new  contract  proposals  the  PSNC  has 
now  included  that  contractor 
pharmacists  should  receive  special 
payment  for  the  "advisory  role'*  they 
render  to  patients  in  old  people's 
residential  homes.  So  even  they  do  not 
share  Xrayser's  view  that  this  role  is 
already  paid  for  by  the  BPA.  Now  we 
are  being  asked  to  distinguish  between 
the  advisory  role  we  give  to  NHS 
dispensing  in  old  people's  homes  and 
that  given  to  the  community  who  live  at 
home. 

BPA,  I  repeat,  is  paid  from  the 
global  sum  and  is  being  used  as  a 
differential,  to  give  a  more  equal 
distribution  of  profit.  I  and  others 
believe  it  should  be  paid  in 
acknowledgement  of  the  18  per  cent 
of  the  first  pharmacist's  time,  not  paid 
for  in  the  existing  contract  and  about 
which  there  is  no  mention  in  the 
new  proposals.  To  be  efficient  and 
effective  in  patient  health  care  and  drug 
surveillance,  pharmacists  need  this 
allowance  to  be  paid  "in  toto." 
Anything  else  is  reneging  on  their 
previous  policy  accepted  by  all 
contractors.  There  is  no  criticism  of  the 
value  of  a  BPA — only  its  source. 

The  sharing  of  work  is  now 
accepted  as  an  essential  fact  of  life,  and 
preferable  to  trying  to  obtain  equality 
financially  by  artificial  means.  Without 
this  sharing  of  work  and  co-operation 
between  contractors  as  part  of  their 
contract,  there  could  never  be  a  single 
item  which  could  unite  contractors  in  a 
common  aim.  My  reference  to 
"Gdansk  spirit"  was  intended  to  'infer 
that  the  leadership  did  little  or  nothing 
to  promote  this  special  kind  of 
fellowship  which  was  essential  to  their 
success.  I  have  publicly  on  many 
occasions  gone  on  record  to  oppose 
"strike  action"  in  GP  pharmacy.  Apart 
from  it  being  wrong,  this  lack  of 
co-operation  would  make  it  a  frustrating 


and  futile  exercise  ultimately  divisive  in 
every  way  and  destroying  any  hope  of 
cooperation  in  the  future. 

Xrayser  asks  what  do  I  offer  instead 
of  comparability  between  dispensing 
and  the  retail  trade  in  general? 
To  myself  and  others,  even  in  the  most 
simplistic  terms  dispensing  is  not  general 
retailing.  The  attraction  of  a  larger  gross 
profit  must  not  be  allowed  to  excuse 
this  misleading  premise.  Such  a 
comparability,  equal  or  otherwise, 
cannot  further  our  aims  to  obtaining 
a  comprehensive  service  in  the  interests 
both  of  the  community  and  essential 
to  the  future  of  GP  pharmacy  itself. 
If  our  profit  is  index-linked  to  the  retail 
trade  in  general,  how  does  the  PSNC 
hope  to  achieve  other  items  in  its 
proposals — equal  remuneration  with 
pharmacists  in  the  EEC,  or  equal 
remuneration  with  those  doing  the 
same  work,  which  I  believe  referred  to 
other  pharmacists  in  this  country. 

Dispensing  profit  within  a  dispensing 
contract  was  all  that  the  Franks'  Panel 
was  basically  set  up  to  investigate.  It 
was  accepted  by  conference  as  an 
interim  report  only,  and  as  such  should 
have  little  or  no  relevance  to  a  contract 
for  a  comprehensive  service. 

As  regards  alternatives,  the  City  and 


No  blades  stocked? 


In  a  recent  Jimmy  Young 
programme,  a  listener  was  lamenting 
the  fact  that  none  of  her  local 
chemists  sold  any  of  the  very  useful 
single-edge  blades,  and  wondered 
where  she  could  purchase  these. 

Naturally,  our  firm  contacted 
the  producer  of  this  show  to  advise 
them  that  our  brand  was  readily 
available  at  their  local  chemist,  and 
if  not  in  stock  could  be  obtained 
within  24  hours. 

The  response  from  all  over  the 
UK  was  quite  incredible.  Over  100 
potential  customers  wrote  to  us 
asking  the  name  of  a  local  supplier 
but  in  most  cases,  there  wasn't  one. 

It  seems  a  great  pity  that 
chemists  should  fail  to  stock  such  a 
popular  quick-selling  line.  It  takes  up 
little  room,  and  the  profit  margin  is 
higher  than  on  most  things.  For  our 
part,  the  price  has  not  been  increased 
for  two  years  (£4.17  per  100  + VAT), 
and  we  believe  that  ours  is  the  only 
single-edge,  all-steel  blade  that  is 
individually  wrapped  in  fives. 

Perhaps  it  needs  the  wholesalers 
to  take  more  interest  in  such 
products.  We  have  indeed  been  told 
by  many  retail  outlets  that  their 


East  London  LPC  is  at  present 
discussing  such  a  paper.  In  the 
meantime  Xrayser  could  well  be 
employed  in  re-reading  the  excellent 
papers  on  this  subject  by  Mr  Fell  and 
the  reports  of  the  conference  before 
last  when  I  attempted  to  move  a 
resolution  that  profit  should  not  be 
based  on  percentage  profit  on  capital 
invested  but  replaced  by  a  simpler, 
more  individual  contract  primarily 
based  on  gross  profit  on  turnover. 
The  latter  part  was  rejected  almost 
unanimously. 

Regardless  of  this  the  PSNC  a 
few  months  later  included  this  in  its 
material  to  Franks.  The  PSNC  put 
forward  two  methods  of  gross  profit 
on  turnover.  One  method  was 
turned  down,  Franks  commenting 
on  the  other  method  stating  it  had  a 
lot  to  commend  it,  but  for  such  a 
fundamental  change  the  PSNC  had 
not  put  forward  a  good  enough 
case.  It  wasn't  turned  down  but 
again  we  have  had  another  change  of 
PSNC  policy  and  are  left  with 
Franks'  amended  version  of  old 
profit  formula  intended  for  a  contract 
which  was  for  "dispensing  only." 
George  Baxter 
London  E13 


wholesaler  is  not  interested  in 
stocking  ours  or,  indeed,  similar 
blades.  Surely,  the  general  listening 
public  know  what  they  want. 
Melvin  M.  Gamp 
Managing  director 
Global  Pharmaceuticals 


Memories  wanted 


We  believe  we  are  one  of  the  earlier 
pharmaceutical  manufacturers,  since 
our  origins,  as  makers  of  medicinal 
charcoal,  biscuits  and  tablets, 
are  said  to  date  back  to  a  chemists 
shop  in  Wigmore  Street,  London 
in  the  1860's.  Sadly  however  the 
lapse  of  time  has  meant  the  loss  of 
most  of  our  records. 

May  we  appeal  to  your  readers 
for  any  recollections  or  published 
material  relating  to  our  history, 
please.  Anything  at  all  will  be  most 
welcome.  We  know,  for  instance, 
of  an  entry  in  the  Harrods  1895 
Catalogue,  and  of  a  1902  photograph 
of  Trafalgar  Square  showing  our 
advertisement  on  a  horse-drawn 
open-top  bus. 
John  Lambert 
Managing  director 
J.  L.  Bragg  (Ipswich)  Ltd, 
Tower  Street,  Ipswich 
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First  impressions  count... 

When  considering  a  shop  refit  your  first  impression  counts. 
That  is  why  all  our  work,  a  total  package  if  you  wish  it,  is  personally 
supervised  by  one  of  our  contract  executives  and  he  is  the  first  person 

you  will  meet. 

We  employ  skilled  craftsmen  to  fit  a  quality  system,  Umdasch,  a  flexible 

system  that  reflects  your  individual  design  preference. 
Above  all  the  Umdasch  system  will  make  the  least  impression  on  your 
finances,  but  the  most  impression  where  it  really  counts...  with  your 

customer. 

Let  us  make  your  customers 
impression  a  good  one. 


N.P.A  recommended. 


Umdasch  Systems 


DRENMEAD  LTD.  UNIT  19,  BRITANNIA  ESTATE 
LEAGRAVE  RD.  LUTON,  BEDS  LU3  1RJ 
tel:  LUTON  (0582)  421851 


1 1  =l  SB 


BRAND 
LEADER 
BONDS 


DRAW  WINNERS 
Week  3  of  10 

First  Prize  of  £100 

Lemsip  Bonus  Bond  No.  06581 
Second  Prizes  of  £10 

Lemsip  Bonus  Bond  Nos.  — 

02019    03362    02619  04195 
01163   02603  07777 
02320   05637  06249 

CONGRATULATIONS  FROM  THE  BRAND  LEADER  -  LEMSIP 
Winners  will  be  confirmed  by  post  and  prize  cheques  will  be 
despatched  direct  to  the  address  shown  on  the  counterfoil. 


(Wrffim  An  expanded 

service  to  the  Pharmaceutical  Industry 

Your  own  medical  and 
clinical  research  department-  at  the 

end  of  a  telephone. 

An  extra  hand  at  all 
stages  from  laboratory  to  patient. 

specialises  in:— 
•CLINICAL  TRIALS 

•  LIBRARY  FACILITIES 

•  REGULATORY  AFFAIRS 

•  MARKETING 

•  PROMOTIONAL  ADVICE 

•  ADVERTISING 

puRiram 

Pharmaceutical  Human  and  Animals  Research  Methods  Ltd. 
Cumberland  House,  Lissadel  Street,  Salford,  M66GG. 
Telex  666135  Air  Talk  G.  Tel:  (061)833  9491 
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BUSINESS  NEWS 


Staff  must  be  consulted 
before  computers  arrive 


The  need  to  ensure  that  staff  are  fully 
consulted  before  the  introduction  of 
computerised  systems  was  repeatedly 
emphasised  during  an  Industrial 
Pharmacists  Group  meeting  held  last 
week.  The  day-long  session  with  the 
theme  "Tablets  and  chips"  attracted  an 
audience  of  about  250. 

Dr  D.  Winnett,  Borg-Warner 
Chemicals  Europe,  dealt  with  the 
philosophy  behind  the  introduction  of 
computers,  stressing  the  need  to  ensure 
a  systematic  approach  and  reminding 
those  present  that  "failure  to  put  it 
together  properly"  inevitably  resulted  in 
criticism  of  the  hardware  and  not  the 
system. 

There  was  some  disagreement  when 
Dr  J.  A.  Goldsmith,  Roche  Products 
Ltd,  suggested  that  computers  need  not 
affect  the  responsibilities  of  the 
individual — "it  was  an  aid  to  efficiency". 

Professor  J.  O.  Gray,  Salford 
University,  referred  to  the  savings 
anticipated  in  the  development  of  the 
microchip,  but  warned  that  the 
increasing  expense  of  software  posed 
a  problem  that  may  take  five  or  six 
years  to  solve.  He  described  various 
systems  of  control  involving  time, 
temperature  and  pressure,  and  their 
application  to  a  production  line 
embracing  filling,  capping  and  labelling. 
The  latest  developments  suggested  the 
use  of  a  microprocessor  to  control  a 
single  machine  or  a  unit  operation  with 
each  microprocessor  interlocked  with 
an  overriding  mini  or  main  frame 
computer. 

Accurate  information 

Mr  T.  J.  Parker,  Hiltcroft 
Packaging  Systems,  referred  to  the 
difficulty  of  getting  accurate 
information  in  order  to  assess  the 
efficiency  of  a  production  line  when 
relying  on  verbal  or  written  reports.  He 
demonstrated  a  simulated  production 
line  being  monitored  by  a 
microcomputer.  The  system  could 
simultaneously  monitor  160  operations 
and  whenever  warnings  were  given  the 
appropriate  remedy  was  indicated  on  a 
video  screen. 

The  advantage  of  the  computer  was 
that  it  was  an  accurate  and  fast  worker 
which  did  not  forget,  nor  did  it  object 
to  tedious  repetitive  work,  said  Mr 
R.  A.  Bastow,  Wellcome  Foundation 
Ltd,  when  presenting  his  paper  on 


"Microprocessors  in  quality  assurance". 
He  described  a  system  for  monitoring 
the  air  flow,  pressure  differential, 
temperature,  humidity  and  particle 
count  in  sterile  areas. 

Mr  D.  Marriott,  pharmaceutical 
department,  Id  Ltd,  reported  on  an 
all-embracing  control  system  using  a 
main  frame  computer  with  a  large 
number  of  peripheral  terminals.  The 
aim  was  to  control  all  stages  of  the 
movement  of  materials  from  the  raw 
to  the  product  stage  by  means  of 
commodity  or  batch  number  and 
documentation.  The  storage,  testing, 
retrieval  and  approval  of  samples  was 
"logged"  by  the  computer  and  it 
produced  the  necessary  forms  to  enable 
the  next  stage  to  proceed. 

Mr  C.  B.  Beynon,  Merck,  Sharp  & 
Dohme  Ltd,  described  a  four-day 
process  for  the  manufacture  of  a  batch 
of  tablets,  each  stage  being  monitored 
by  computer.  He  said  batch  recording 
had  been  simplified  and  a  more 
consistent  product  achieved.  The  plant 
controls  were  extremely  flexible  in  that 
they  could  be  operated  wholly  or  partly 
by  computer. 

"Some  Experiences  of  Low  Cost 
Microcomputer  Systems"  was  the  topic 
of  Dr  A.  A.  Luha's  paper.  It  was  based 
on  work  in  the  pharmaceutical  division, 
Fisons  Ltd,  with  the  PET  Commodore 
computer  applied  in  a  check  weighing 
system.  Problems  had  been  encountered 
due  to  some  key  functions  which 
precluded  the  computer's  use  on  the 
shop  floor  unless  some  hardware 
changes  were  carried  out.  A  member 
said  that  in  his  experience  it  was  often 
necessary  to  "cannibalise"  such 
computers  and  if  necessary  provide  a 
new  restricted  keyboard.  Dr  Luha 
replied  that  "cannibalisation"  was  often 
an  expensive  procedure  which  negatived 
a  low  cost  approach.  ■ 

Finance  guide 

A  booklet  which  aims  to  help 
companies  find  the  right  kind  of 
government  aid  for  their  enterprise  has 
been  published  by  the  Government. 

"Government  aid  for  industrial 
development  in  the  UK"  is  available 
from:  Department  of  Industry, 
Industrial  Expansion  Team,  Room  435, 
Abell  House,  lohn  Islip  Street,  London 
SW1P  4'LN.  ■ 


ICI  report  loss 
for  first  time 

ICI  have  reported  a  £10  million 
pre-tax  loss  for  the  third  quarter 
of  1980,  against  a  £155m  profit  for 
the  same  period  in  1979. 

The   company   says   that  trading 
in  the  UK  and  on  the  continent 
has  been  affected  by  an 
"unprecedented   combination  of 
adverse  factors".  Alongside  the 
increasing  fall-off  in  consumer 
demand,  and  consequent  de-stocking, 
costs  have  continued  to  rise  while 
prices  and  sales  volume  have  been 
restricted  by  the  recession  and 
cheap  imports.  In  export  markets, 
the  level  of  sterling  has  cut  margins, 
exchange  losses  accounting  for 
£7m  of  the  £10m  loss. 

Sales  for  the  quarter  were 
£171  m  down  at  £l,304m  and  in  the 
first  nine  months  pre-tax  profit  has 
fallen  by  £181m  to  £234m. 

The  loss  is  the  first  ever 
experienced  by  ICI,  but  their  major 
competitors  have  been  running  into 
similar  problems,  especially  in  fibres, 
plastics  and  petrochemicals.  The 
largest  US  chemical  company,  Du 
Pont,  turned  in  net  profits  of  £39m 
for  the  third  quarter,  £65m  down 
on  the  first  quarter.  During  the 
same   period   Monsanto's  net 
margins  have  been  cut  by  £57m  to 
£13m,  and  in  Europe,  Hoechst, 
Bayer  and  BASF  have  all  recorded 
decreased  profits. 

Despite  the  outlook — which  Id's 
board  see  as  gloomy  with  no 
expected   improvement   before  the 
end  of  the  year — the  group's  financial 
position  remains  strong  and  the 
1 979  dividend  is  to  be  maintained.  ■ 


Small  shops  decline 
worries  GLC 


Changing  shopping  habits,  which  have 
resulted  in  a  decline  in  established 
shopping  centres,  with  many  small 
traders  going  bankrupt,  are  worrying 
the  Greater  London  Council.  The  GLC 
proposes  to  write  to  London  boroughs 
asking  them  to  give  their  views  on  the 
problems  of  declining  centres,  empty 
shops  and  changes  in  use  of  shop 
premises,  to  see  if  any  change  in 
legislation  or  in  planning  attitudes  is 
necessary. 

Mr  Alan  Greengross,  leader  of  the 
Council's  planning  and  communications 
policy  committee,  says:  "Retailing  is  a 
rapidly  changing  industry.  We  cannot 
isolate  London  from  the  trends  towards 
larger  and  larger  shopping  units,  but 
the  threat  to  the  little  man  in  the 
corner  shop  is  concerning  us  a  great 
deal".  ■ 
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Managers  £20 
better  off 
over  the  year 


Managerial  salaries  rose  19  per  cent  in 
the  year  ending  July  1980,  the  highest 
increase  since  1975  when  inflation 
reached  its  peak.  However,  this  year's 
rise  only  just  enabled  managers  to  keep 
ahead  of  prices — their  net  gain  on  the 
year  was  £20. 

The  figures  over  four  years  during 
which  prices  rose  71.4  per  cent  are 
more  favourable.  In  the  four  years 
July  1976  to  July  1980  managerial 
gross  salaries  rose  from  £7,205  to 
£12,677  and  net  from  £5,246  to  £9,933, 
a  true  gain  of  11  per  cent  or  £941  for 
four  years. 

The  Inbucon  survey  sample  of  669 
companies  included  among  the  8,200 
executives,  2,152  directors,  of  whom 
529  were  managing  directors.  Managing 
directors  of  companies  employing 
under  250  had  average  salaries  of 
£17,227 — 20  per  cent  up  on  last  year 
whilst  those  in  large  companies 
employing  over  10,000  averaged 
£42,592—22  per  cent  up  on  1979. 
Other  directors  averaged  £12,062  in  the 
smallest  companies  and  £27,926  in  the 
largest. 

Despite  government  rumblings, 
fringe  benefits  continue  to  be 
important.  The  survey  shows  that  72 
per  cent  of  British  managers  now  have 
a  company  car,  probably  worth  £2,000 
a  year  or  over  to  them,  depending 


upon  make  and  model.  58  per  cent 
enjoy  free  private  medical  insurance, 
compared  with  50.6  per  cent  in  1979; 
38  per  cent  had  five  weeks  paid  holiday 
and  57  per  cent  four  weeks.  The  only 
benefit  significantly  in  decline  is  the 
bonus.  The  numbers  of  those  with  a 
bonus  has  declined  from  44  per  cent 
to  37  per  cent  in  the  last  year  and  the 
bonus  as  a  percentage  of  salary  is 
down  from  12.5  per  cent  to  1 1.6  per 
cent.  "Survey  of  executive  salaries  and 
fringe  benefits"  {£80),  Inbucon, 
K night sbridge  House,  197 
Knightsbridge,  London  SW7.  ■ 

DITB  in  funds  row 

It  is  in  the  national  economic 
interest  for  the  operating  costs  of 
the  Distributive  Industry  Training 
Board  to  continue  to  be  met  by  the 
Manpower  Services  Commission 
says  the  DITB  in  a  12  point 
response   to   the   recently  published 
MSC  review  of  the  Employment 
and  Training  Act  1973. 

The  Board  believes  that  training 
is  an  economic  necessity  and  feels 
that  MSC  funding  is  essential  to 
continue  its  important  role  of 
encouraging  adequate  training. 

It  notes  that  if  the  review's 
recommendations   were  accepted, 
additional  costs  would  not  fall  on 
levy-payers  until  late  Summer 
1982,  but  believes  any  legislation 
to  introduce  industry  funding  should 
be  enabling  legislation,  with  the 
decision  about  if  and  when  to  return 
to  industry  funding  taken  at  a  later 
date  in  the  light  of  the  prevailing 
economic  climate.  ■ 


Nineteen  pharmaceutical  company 
production  executives  attended  the  latest 
United  Glass  Containers'  series  ot 
two-day  user  seminars.  Pictured  in  the 
quality  assurance  laboratory  at  the  UG 
Group's  St  Albans  research  and 
development  centre  are,  left  to  right: 
Mr  G.  A.  Mould  (Fisons),  Mr  R.  W.  Muir 
(Boots),  Mrs  E.  M.  Beadle  (Glaxo),  Mr 
C.  Lord  (Alpha  Pak),  Mr  D.  Morris 
(Parke-Davis),  Mr  M.  Woods  (Roussel 


Laboratories) ,  Mr  C.  K.  V.  Noler  (Alpha 
Pak),  Mr  P.  Mundee  (Parke-Davis) ,  Mr 
I.  Watson  (William  R.  Warner),  Mr  T. 
Door  bar  (ICI),  Mrs  Mary  Dobson 
(Cussons),  Mr  D.  Proctor  (Winthrop 
Laboratories) ,  Mr  J.  Startup  (Bristol 
Myers),  Mrs  D.  Heatley  (Cussons),  Mr 
F.  Arthur  (Abbott  Laboratories) ,  Mrs  E. 
Cobbing,  Mr  V.  Crew,  Mr  A.  Harding 
(Bristol  Myers),  Mr  N.  MacDougall 
(Abbott  Laboratories). 


Container  co's  free 
from  undertakings 

Increased  competition  in  the  metal 
container  market  has  led  the  Secretary 
for  Trade,  Mr  John  Nott,  to  release 
two  companies  from  undertakings  they 
gave  following  the  1970  Monopolies 
and  Mergers  Commission  report  on 
metal  containers,  and  an  undertaking 
given  by  a  third  company  is  to  be 
revised. 

Following  a  review  by  Mr  Gordon 
Borrie,  director  general  of  fair  trading, 
Mr  Nott  has  accepted  his  advice  that 
the  undertakings  given  by  Reads  Ltd 
and  Crown  Cork  Ltd  in  1972  are  no 
longer  relevant  to  the  present  state  of 
the  market.  One  Of  the  undertakings 
given  at  the  same  time  by  Metal  Box 
Ltd  has  also  been  deleted  and  they  are 
no  longer  restricted  in  offering  long- 
term  contracts  to  their  customers. 

Metal  Box,  however,  remain  bound 
by  undertakings  designed  to  remedy 
the  adverse  effects  on  the  public  interest 
of  certain  other  aspects  of  the 
company's  can  making  activity,  such  as 
granting  of  special  discounts  to 
customers  who  agreed  to  take  the 
whole,  or  a  specified  proportion,  of 
their  can  and  aerosol  requirements 
from  them. 

The  director  genera]  will  continue 
to  keep  the  metal  containers  market, 
including  the  remaining  undertakings 
applicable  to  Metal  Box,  under 
review.  ■ 

Exports  to  Europe 

A  new  Exports  to  Europe  branch  has 
been  set  up  in  the  Department  of  Trade 
to  co-ordinate  and  focus  the  promotion 
of  trade  with  Western  Europe.  The 
Department  say  the  branch,  which  will 
operate  under  the  general  guidance  of 
the  British  Overseas  Trade  Board,  will 
identify  sectors  which  offer  special 
opportunities  in  particular  markets  and 
stimulate  interest  in,  and  help  British 
exporters  to  pursue,  such  opportunities. 
Western  Europe  took  nearly  60  per 
cent  of  all  UK  exports  last  year  and 
accounts  for  nine  out  of  the  UK's 
top  ten  export  markets. 

The  EEB  is  intended  to  draw 
together  the  Department  of  Trade's 
country-based  information  on  the 
West  European  market  and  to  be  the 
first  contact  point  for  any  British 
exporter  with  a  country  orientated 
inquiry  about  Western  Europe.  For 
example,  general  economic  information 
on  each  country  and  its  markets, 
details  of  import  patterns,  tariff  and 
customs  regulations  and  other 
legislation  affecting  UK  exporters  will 
all  be  available  from  the  branch.  ■ 

More  Business  News  overleaf 
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Business  News 

Continued  from  overleaf 

ICI  give  soda 
ash  choice 

Following  discussions  with  the  Office 
of  Fair  Trading  ICI  are  to  offer 
customers  a  choice  of  contract  terms 
on  soda  ash. 

Currently,  most  ICI  soda  ash 
contracts  have  an  indefinite  life, 
stipulating  that  a  buyer  must  purchase 
his  total  requirements  from  ICI,  and 
require  two  years'  notice  of 
termination.  Now  ICI  customers  will, 
in  addition  to  spot  buying,  be  able  to 
opt  for  short-term  contracts  for  a 
fixed  tonnage.  Running  contracts,  on 
a  tonnage  or  total  requirements  basis 
with  shorter  termination  periods,  will 
also  be  offered,  with  a  choice  of  either 
a  price  variation  clause  or  a 
competition  clause.  ICI  will  also  offer 
a  flexible  form  of  running  contract 
terminable  at  short  notice  under  which 
the  customer  can  nominate  the  volume 
to  be  taken  over  an  agreed  period. 
Longer-term  contracts  with  two  years' 
notice  of  termination  will  still  be 
available  but  on  a  specified  tonnage 
rather  than  a  total  requirements  basis. 

Because  of  Id's  action,  the  OFT 
will  not  be  instigating  a  formal 
investigation  under  the  powers  of  the 
Competition  Act.  However,  the 
Office's  director  general,  Gordon 
Borrie,  says:  "I  shall  .  .  .  want  to  see 
how  the  new  contract  terms  operate 
in  practice,  and  I  will  therefore  be 
keeping  the  position  under  review."  ■ 


Women  'underpaid' 


A  report  published  by  the  Equal 
Opportunities  Commission  on 
industries  covered  by  wage  councils 
finds  that  in  the  distributive  trades' 
industry  80.4  per  cent  of  the  women 
were  low  paid.  Moreover,  in  retail 
distribution,  rates  of  underpayment 
were  high  among  shop  assistants: 
16.8  per  cent  of  female  adult  full- 
timers  were  underpaid,  as  were  28.9 
per  cent  of  female  part-timers. 

The  report,  "Minimum  wages 
for  women",  calls  for  a  number  of 
reforms  to  improve  the  pay  of  over 
two  million  women  in  service 
industries,  distributive  trades  and 
in  textile,  clothing  and  footwear. 

The  suggested  reforms  include 
raising  the  level  of  statutory  wages 
set  by  each  council,  simplification 
of  wages  orders,  a  single  minimum 
rate  for  each  industry,  a  campaign  to 
inform   workers  of  their  entitlement 
and  increasing  the  number  of  wages 
inspectors.  ■ 


Aerosol  disposal 
made  safe 

The  Pulvermatic  section  of  Metal 
Box  Engineering  has  developed  a 
"safe,  reliable  and  efficient  method" 
of  shredding  aerosol  cans 
pressurised  with  propellant  gases  and 
the  first  plant  is  now  operating  at 
ICI's   pharmaceuticals  division's 
Macclesfield  works  (above). 

Any  flammable  gas  given  off  is 
diluted  with  ambient  air  below  the 
lower  explosive  limit  (to  25  per  cent 
LEL)  by  a  ducted  centrifugal  fan. 
The  feed  hopper,  collection  chamber 
and  extraction  duct  are  also 
protected  with  explosion  relief 
systems.  The  off-gases  are  then 
discharged  into  the  atmosphere  in 
an  environmentally  approved  way 
from  a  40  ft  high  stack.  In  the 
disposal   of  aerosols  containing 
flammable  propellant  gases,  such 
as  butane,  the  equipment  is  fitted 
with   flameproof   electrical  systems. 

Although  the  development  is 
principally  aimed  at  aerosol 
pre-treatment,  Metal  Box  say  a 
variety  of  other  packaged  items  such 
as  tablets,  capsules,  liquids  and 
creams  can  be  handled — "The 
treated  waste  in  all  cases  represents 
considerable  security  of  disposal  and 
a  significant  reduction  in  bulk".  ■ 


Loans  guarantee 


Sir  Keith  Joseph,  Secretary  for  Trade, 
is  considering  the  possibility  of  the 
Government  underwriting  loans  to 
small  businesses. 

The  Union  of  Independent 
Companies  has  set  up  a  working  party 
to  consult  with  the  Departments  of 
Trade  and  Industry  and  the  Treasury, 
and  the  clearing  banks  have  now  said 
they  will  give  any  loan  guarantee 
scheme  "sympathetic  consideration".  ■ 


Vestric  open  new 
Glasgow  branch 

Vestric  have  begun  operating  from  a 
new  branch  close  to  Glasgow  city 
centre.  The  20,000  sq  ft  premises  are 
sited  at  West  Street  (telephone: 
041  429  4661)  and  the  opening  of  the 
branch  means  the  amalgamation  of  two 
of  Vestric's  older  Glasgow  branches, 
T.  &  H.  Smith  and  Apothecaries, 
under  one  roof. 

T.  &  H.  Smith  began  operating 
from  the  new  premises  on  October  27 
and  Apothecaries  join  them  on 
November  3.  The  operations  of 
Vestric's  other  Glasgow  branch, 
W.  H.  Hatrick,  will  not  be  affected  by 
the  new  development.  ■ 


Briefly 


■  Miles  Laboratories  Ltd's  telephone 
number  is  now  Farnham  Common 
(02814)  5151. 

■  Avon  Rubber  are  currently 
negotiating  to  sell  their  subsidiary, 
Avon  Medical  Ltd,  makers  of  sterile 
disposable  plastic  equipment. 

■  CR  Bard  International  Ltd:  From 
November  1  <Macarthys  and  Barclays 
are  added  to  the  list  of  authorised  Bard 
distributors  in  the  UK.  In  addition 
Keymed  have  also  been  appointed  as 
Bard  distributors  in  the  Irish  republic 
and  will  operate  alongside  Fannin. 


APPOINTMENTS 


■  Haffenden-Richborough  Ltd:  Mr 

Keith  Morris  is  appointed  area  sales 
manager  for  the  north  and  north-east. 

■  Vestric  Ltd:  Dr  A.  H.  Raper, 
PhD,  ChChem,  has  been  elected 
chairman  of  Vestric  in  succession 
to  the  late  Mr  J.  C.  Steward. 

Dr  Raper  will  retain  his  position  as 
personnel  director  of  Glaxo  Holdings, 
the  parent  company  of  the  Glaxo 
group. 

■  Merrell  International:  Dr  R. 

Withington  BPharm,  PhD,  has  been 
appointed  head  of  pharmaceutical 
formulation  at  the  pharmaceutical 
research  and  development  laboratories 
at  Egham.  Mr  Withington  has  worked 
for  Reckitt  and  Colman  and  Roche, 
where  his  final  position  involved 
responsibility  for  the  physical  pharmacy 
section.  Dr  I.  E.  Davidson  BSc,  MSc, 
PhD,  has  been  appointed  head  of 
analytical  chemistry  at  Egham.  Since 
1972  he  has  been  employed  by  Wyeth 
Laboratories,  where  his  final  position 
was  head  of  analytical  development. 
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coming  events          MARKET  NEWS 


Monday,  November  3 

Weald  of  Kent  Branch.  Pharmaceutical 

Society,  Kent  &  Sussex  Hospital  postgraduate 
centre,  Mount  Ephraim,  Tunbridge  Wells, 
at  8  pm.  Mr  Don  Hubbard  on  "Computers  in 
pharmacy". 

East  Metropolitan  Branch.  Pharmaceutical  Society, 

The  George  (downstairs  room),  Wanstead  High 
Street.  London  Ell,  at  8  pm.  Mr  D.  Knowles  on 
"Computers  in  pharmacy". 

Tuesday  November  4 

Stirling  and  Central  Scottish  Branch. 
Pharmaceutical  Society,  Station  Hotel  resident's 
lounge.  Stirling,  at  8  pm.  Dr  K.  J.  Thrower, 
Upjohn  Ltd,  on  "Prostaglandins — a  new  world  of 
medicine". 

Thursday,  November  6 

Bradford  &  Halifax  Branch,  National 
Pharmaceutical  Association,  Victoria  Hotel, 
Bridge  Street.  Bradford,  at  8  pm.  Mr  S.  Axon, 
secretary,  PSNC.  on  "NHS  remuneration  1980". 

Edinburgh  and  Lothians  Branch,  Pharmaceutical 

Society,  Mountbatten  building,  Grassmarket,  at 
7.45  pm.  Joint  meeting  with  Heriot-Watt  pharmacy 
students  and  prize-giving.  Dr  D.  Doyle,  St 
Colurmba's  Hospice,  on  "Control  of  pain  in  the 
dying  patient". 

Huddersfield  Branch,  Pharmaceutical  Society, 

Huddersfield  Royal  Infirmary  postgraduate 
medical  centre,  at  8  pm.  Miss  M.  Maloney, 
control  of  infection  nursing  officer,  Huddersfield 
Royal  Infirmary,  on  "Hepatitis". 

Society  of  Cosmetic  Scientists,  Royal  Society  of 
Arts,  6  John  Adam  Street,  London  WC2,  at  7  pm. 
Mr  A.  G.  Pindar,  Laboratory  of  the  Government 
Chemist,  on  "Statutory  methods  of  analysis — a 
Utopian  dream". 

Thames  Valley  Pharmacists'  Association, 

Sterling-Winthrop  House,  Surbiton,  at  8  pm.  Mr 
David  Sharpe,  president,  PSGB,  on  "Aspects  of 
pharmacy". 

Hounslow  Branch,  Pharmaceutical  Society,  West 
Middlesex  Hospital  Lecture  theatre.  Twickenham 
Road,  Isleworth,  at  8  pm.  Mr  T.  Cooper,  Squibb 
Surgioare,  on  "Aspects  of  stoma  care". 

Friday,  November  7 

Dorset  Branch.  Pharmaceutical  Society,  Poole 
General  Hospital  postgraduate  medical  centre,  at 
8  pm.  Talk  by  Mr  Peter  Dawson.  BDH 
Pharmaceuticals  Ltd. 


Advance  Information 

Royal  Society  of  Health  Annual  Congress, 

B'l'oomsbury  Centre  Hotel,  Coram  Street, 
Russell  Square,  London  WC1   from  April  13-16. 
1981.  Further  information  from  RSH, 
13  Grosvenor  Place.  London  SW1X  7EN. 

Welsh  Committee  for  Postgraduate 
Pharmaceutical  Education.  Abergele  Hospital 
■management  training  centre.  Chvyd.  Weekend 
course  from  November  22-23.  On  Saturday  the 
theme  is  "The  role  of  the  pharmacist  in  an 
emergency"  including  instructions  on  emergency 
treatment  for  heart  attacks,  haemorrhages,  burns, 
broken  bones,  comas,  epilepsy,  poisoning  and  the 
onset  of  premature  labour.  On  Sunday  the 
course  is  about  patient  compliance  and 
counselling.  Applications  to  Dr  D.  Bailey, 
director  of  postgraduate  pharmaceutical  studies, 
UWIST.  Cardiff. 


Prices  and  sterling 

London,  October  28  :  With  the  pound 
rising,  during  the  last  week,  to  its 
highest  level  against  the  US  dollar  for 
seven  years,  the  prices  of  many 
essential  oils  have  fallen. 

Establishing  new  levels  for  some  of 
the  oils  has  not  been  straightforward 
as  they  have  also  been  marked  down 
at  origin  (as  with  Chinese  ginger  and 
eucalyptus).  However  Brazilian 
peppermint  and  menthol  were  increased 
by  4  per  cent — a  sizeable  proportion 
of  which  was  cancelled  out  by  the  new 
sterling  rate. 

With  falling  prices  setting  the  main 
pattern,  buyers  are  inactive  hoping  for 
further  falls.  Mysore  sandalwood  was 
again  reduced  making  a  quite  small 
price  gap  between  it  and  the  East 
Indian  variety.  From  Canton,  reports 
indicate  little  interest  in  essential  oil's 
but  the  aromatic  chemicals  coumarin 
and  heliotropin  were  in  demand. 

Among  botanicals,  liquorice  root 
dropped  sharply  as  more  offers  from 
China  became  available.  Lower  also 
were  Canada  and  Peru  balsams, 
hydrastis,  kola  nuts  and  senega. 
Lobelia  herb  was  dearer. 

Pharmaceutical  chemicals 

Amylobarhitone:  Less  than  100-kg  lots  £18.75  kg; 
sodium  £21.59. 

Biotin:  Crystals  £5.84  per  g;  in  10-g  lots. 
Butabarbital:  Acid  £25.17  kg;  sodium  £26.81  kg  in 
50-kg  lots. 

Butobarbitone:  Less  than  100  kg  £22.88  per  kg 
Cyclobarbitonc:  Calcium  £24.70  kg  in  50-kg  lots. 
Dexpanthenol:  (Per  kg)  £11  in  5-kg  lots. 
Dextromethorphan:  £154  in  5-kg  lots. 
Dihydrocodeinc  bitartrate:  £535  kg  in  20-kg  lots; 
Subject  to  Misuse  of  Drugs  Regulations. 
Ergotamine  tartrate  £4.25  g  in  50-g  lots 
Ergometrinc  maleate:  £6.35g  in  50-g  lots 
Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 

Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs  Regulations — Codeine  alkaloid  £600-£604 
as  to  maker;  hydrochloride  £520;  Phosphate 
£460.50-£462;  sulphate  £520.  Diamorphine  alkaloid 
£821;  hydrochloride  £748.  Ethvlmorphine 
hydrochloride  £585.50-£591.  Morphine  alkaloid 
£667-£668;  hydrochloride  and  sulphate  £544-£545. 
Papaverctum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 


Pethidine  hydrochloride:  Less  than  10-kg  lots 
£51.30  kg.  Subject  to  Misuse  of  Drugs  Regulations 
Phenobarbitone:  In  50-kg  lots  £8.12  kg,  sodium 
salt  £8.47. 

Pholcodinc:  1-kg  £538-£543  60-kg  lots  £493  kg. 
Subject  to  Misuse  of  Drugs  Regulations. 
Quinalbarbitone:  Sodium  in  50-kg  lots  £28.31  kg. 
Riboflavine:  (Per  kg)  £26.84  in  10-kg  packs,  diphos- 
phate   sodium    £79.61    in  5-kg. 
Salicylic  acid:  5-ton  lot  £1.61  kg;  1  ton  £1.63. 
Sodium   ascorbate:    100-kg   lots  £5.51   per  kg. 
Sodiumi  chloride:  Vacuum  dried  in  10-ton  lots 
delivered  London  4-ply  bags  £44.24  metric  ton. 
Sodium  citrate:  Granular  £927  metric  ton;  powder 
£947  Five-ton  contracts  £922  for  granular — all  in 
lined  bags. 

Sodium  sulphate:  Fine  crystals  BP  £99  per  metric 
ton.  pea  crystals  £121.60;  commercial  £43.10  ex 

works. 

Streptomycin  sulphate:  Sterile  £23.50  kg  in  250- 

500  kg  lots;  oral  £18.50. 

Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 
hydrochloride    £60.40   kg.    5-10   kg  lots. 
Succinylsulpliathiazole:  £12.10  kg  in  250-kg  lots; 
imported  £8.75. 

Thiamine:  Hydrochloride/mononitrate  £18.88  kg  in 
25-kg  lots  of  British  origin;  500-kg  £17.42. 
Imported  £15  g  (500-kg). 
Tocopherol:   DL-alpha    5   kg   £16.72  kg. 
Tocopheryl  acetate:  DL  alpha  per  kg  £14.16  (in 
20-kg    lots);    adsorbate   £12.22  (25-kg). 
Vitamin  A:  (per  kg)  acetate  powder  |  miu  per  g 
tablet  grade  £16.98  (5  kg  lots):  palmitate  oily 
concentrate  1  miu  per  g  £16.72  (k-kg);  water 
miscible  £4.59  litre  (6-litre  pack). 
Vitamin  D2:  Type  850  £48.53  kg. 
Vitamin  E:  See  tocopheryl  acetate 
Vitamin  K:  100-g  lots  £3.56g. 

Crude  drugs 

Agar:  Spanish  £8  kg. 

Balsams  (kg)  Canada:  Easier  at  £12.30  on  the 
spot;  shipment.  £11.85.  cif.  Copaiba:  unquoted. 
Spot  and  cif  Peru  £9.85  spot;  £9.60,  cif.  Tolu 
£6.15  spot. 

Benzoin:  £205  cwt.  cif. 

Hydrastis:  Spot  £29.85  lb;  £29.55,  cif. 

Kola  nuts:  £440  metric  ton  spot;  £420,  cif. 

Liquorice  roots:  Root,  no  spot;  £504,  metric  ton 

cif.  Block  juice  £1,400  metric  ton  spot; 

Spray-dried  £1,550. 

Lobelia:  European  £2,600  metric  ton,  cif. 
Saffron:  Mancha  £625  kg  nominal  spot. 
Senega:  Canadian  £9.70  kg  spot;  £9.40,  cif. 

Essential  oils 

Bois  dc  rose:  £7.60  kg  spot;  £7.25,  cif. 
Camphor:  White  £0.95  kg  spot;  £0.85,  cif. 
Cinnamon:  Cevlon  leaf  £2.65  kg  spot;  £2.50,  cif, 
bark:  English-distilled,  £155. 
Eucalyptus:  Chinese  £1.90  kg  spot;  £1.72.  cif. 
Ginger:  Chinese  £21  kg  spot  nominal;  £18.75,  cif. 
English-distilled  (ex  W.  African  root)  £80;  (Indian 
£45). 

Orange:  Florida  £0.55  kg  spot  and  cif.  Brazil 
£0.58. 

Peppermint:  (kc)  Arvensis — Brazilian  £4.30  spot; 
£4.35,  cif.  Chinese  £2.75  spot;  £2.70,  cif. 
Piperata  American  Far  West  £13.50  spot. 
Sandalwood:  Spot  Mysore  £52.50  kg  nominal;  East 

Indian  £50. 

Sassafras:  Brazilian  £1.90  kg,  spot  £1.80,  cif. 
Spearmint:  Chinese  £7  spot;  £6.80.  cif.  American 
£13  spot. 

Vctivert:  Java  £13  kg  spot;  £10.  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


continental  style  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  -  complete  installations 
olney  bros  ltd,  interplan  house,  nofthbridge  road, 
— —  berkhamsted,  herts  hp4  leg 

free  colour  brochure  04427-5417/9  , 


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 

The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

The  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
ing music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to- 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund 
Clarges  House,  6-12  Clarges  Street,  London  WIY  8DH. 
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CLASSIFIED 


Post  to  Classified 
Advertisements,  Chemist  & 
Druggist,  25  New  Street 
Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 


Contact  Nick  Randolph  on 
extension  185  for  further 
information. 


Publication  date  Every 
Saturday. 

Headings  All  advertisements 
appear  under  appropriate 
headings. 

Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Circulation  ABC 

January/December  1979 
17,330. 


Display/Semi  Display  £7.50 
per  single  column  centimetre, 
min  25mm.  Column  width 
42mm. 

Whole  Page  £650.00 
(265mmx  180mm). 
Half  Page  £350.00 
(135mmxl80mm). 
Quarter  Page  £180.00 
(135mmx88mm). 


Lineage  minimum  charge 
£15.00  for  30  words,  50p  per 
word  extra. 

Box  Numbers  £2.00  extra. 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
1 5%  on  13  insertions  or  over. 


Stocks  for  sale 


(An  dlnviial  ion  io  visit  our  new 

C^laovcroovn  =Q$SareLouse  tn  ^Ylflancliesier 

Great  Britain's  NUMBER  ONE  in  cut  price  cosmetics  and  perfumes,  stockists  of  Rochas,  Coty,  Dior,  Revlon, 
Max  Factor,  Mary  Quant,  Rubinstein,  Aramis,  Nina  Ricci,  Estee  Lauder,  Givenchy,  YSL,  Goya,  Tiffany,  and 
many  more  branded  lines.  A  few  examples  of  our  prices — thousands  of  gift  sets  and  sole  suppliers  of  Star  Wars 

gift  Sets. 

Rubinstein  Skin  Life,  most  items  20%  of  retail 
Max  Factor  Creme  Puff  46p 
Rubinstein  Shaker  Talcs  30p 
Charlie  60  grm  Boxed  £2.20 
Charlie  20  grm  95p 
YS  Laurent  Y  Spray  4  oz  £4. 75 
Soaps  by  YSL  £1. SO  for  12 
also — Nina  Ricci  Standard  Package  not,  repeat  not  testers  in  pouch 

Number  One, 
Unit  Two, 
Redbank  House  (facing  Gestetner), 
Redbank  Road, 
Cheetham, 
Manchester 
Tel:  061  832  6895 
Open  Mon.-Fri.  9  am-5.30  pm,  Sunday  9.30  am-2.30  pm 
Delivery  Service  Available 
"You've  all  tried  the  rest  now  try  the  Best" 
Just  arrived,  a  range  of  CIE  at  below  trade. 

STOP  PRESS:  Arriving  this  week,  single  units  of  Aramis  and  Estee  Lauder  Youth  Dew 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  8  doz.  overall 
CWO.  Carnage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4. 


SINGLE  EDGE  BLADES 


20  pkts  of  5  on 
showcard  £4.50 
Cartons  ol  100 
£3.50  incl.  VAT 

and  post       Retractable  Wade  holder 
with  10  blades  £1  each  incl. 
Cheque  with  order  please 
MAXWELL  GORDON 
2B  Cricklewood  Lane  NW2  1EX  (TCW) 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 
01-629  6921 

(10/5F) 


Stock  wanted 


BOX  NUMBERS 

When  replying  to  Box  Number 
Advertisements  all  correspondence 
should  be  addressed  as  follows: 

CHEMIST  &  DRUGGIST 

Box  No  ,  25  New  Street  Square 

London  EC4A  3JA 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FC1?), 
225  Putney  Bridge  Road,  London 
SW15  2PY  (7C) 


TAGAMET 
(STRIP  PACK) 

Can  any  hospital/wholesale  group  help  with 
supplies?  Also  willing  to  import  from 
Europe/USA  all  kinds  ethical  pharmaceuti- 
cals. 


Maltown  Ltd.,  PO  Box  S3,  Harrogate  HG2 
0NH.  Tel:  International  44  423  62593; 
National  0423  62533;  Telex  57439  or 
557046  Maltown  G. 


WANTED,  DISCONTINUED 

Soiled,  damaged  or  surplus  stock,  any 
quantity,  immediate  decisions  and  pay- 
ment, will  collect.  B.  and  S.  Wholesale 
and  Retail  Supplies.  Westminster  House. 
188-190  Stratford  Road,  Shirley,  Near 
Solihull,  West  Midlands.  Telephone  021- 
745  4131. 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects (TCW) 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  'GW; 
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Miscellaneous  for  sale 


Shopfittings 


TOILETRY  PRODUCT 
FOR  SALE 

Well-known  bath  salts  product  sold  through 
chemists,  stable  volume  sales  of  65,000 
packs  p.a.  Sales  T/O  £32,000;  40%  gross 
margin. 

Goodwill  for  sale  for  £5,000  plus  stock 
(o.n.o.). 

Enquiries  to 
R.  Bellm 
(Telephone  Alton  88174). 


GIFT  SETS 

at  discount  prices 

RETAIL  COST 

Freesia  set   £2.45  60p 

Tabac   £2.25  65p 

Aquamanda   £1.80  72p 

French  Almond   £1.95  58p 

Hai  Karate   £2.95  72p 

And  many  other  branded  cosmetics,  perfumes,  after  shaves  and  gift  sets.  Kodak  film  and 
flash  at  discount  prices. 

For  further  details:  telephone  or  write  to: 
W.L.C.C.,  397  ACTON  LANE,  LONDON,  W3.  Tel:  993  6400/6409/2921. 


PALMERS 

COCOA  BUTTER  FORMULA 

COCOANUT  FORMULA 
HAIR  SUCCESS  TREATMENT 

DRULA 

BLEACHING  WAX 
for 

Dark  Skin  &  Freckles 
DRULA  COMPLEXION  SOAP 

RAVIKA  LTD 
2A,  Tottenhall  Road, 

Palmers  Green, 
LONDON  N.13  6HX 
01-889  1  545. 


Trade 
services 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34 Shudehill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TOP) 


Why  not  send  your  (7/6M) 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  of  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


RING 
JOHN  MAGEE 
01-353  3212 
Ext.  185 

TO  PLACE  YOUR 

CLASSIFIED 
ADVERTISEMENT 


SELF  ADHESIVE  LABELS 
DISPENSING,  PRICING,  Etc 

COMPETITIVE  PRICES 
3  TYPES  OF  ADHESIVE 


21 
DAYS 
DELIVERY 


EXPRESS  IF  REQUIRED 

r  ^ 

HARTSHEAD  LABELS  LTD 
72  RICHMOND  STREET 

ASHTON-U-LYNE  OL6  7BJ 
Tel:  061-330  7566/5446 

v  

WE  WONT  LET  YOU  DOWN 


GENERIC 

iBLETS 


((^UXLlNE 


SH0PFITTING  FOR 


THE  MODERN  PHARMACY 

Our  complete  Shopfitting  Service  will  save  you  problems,  time  and 
money.  Because  we  believe  that  the  only  way  to  fit  out  a  shop  is  to 
offer  a  complete  package  from  planning  to  finance. 

Shelving,  Shopfronts,  Ceilings,  Electrics. 
Contact  David  Olney 

CAMBRAVALE  LTD 

8  Commerce  Way,  Leighton  Buzzard,  Beds 

Tel  (0525)  381356     Telex:  826715  AREO  G 


SHOPKIT 

The  world's  first  D.I.Y.  shopfitting  system 
can  save  you  as  much  as  £1,500  on  an 
average  refit  Illustrated  leaflets  sent  by 
return  ot  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24-hour  cheap  rate  service)  (4/4M) 


Thinking  of  refitting?  Then  try 

"LUXLINE" 

shopfitting  system.  Plans  and  quotations 
without  obligation. 

Phone  or  write  any  time: 
David  Olney,  Cambravale  Ltd,  8  Com- 
merce Way,  Leighton  Buzzard,  Bedford- 
shire. Phone  (0525)  381356. 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane.  London  SW17  0PD. 
Tel:  01-946  2291.  (TCW) 

FRED  MOORE  (OLNEY  BROTHERS 

LTD.)  will  be  pleased  to  meet  friends  old 
and  new  to  discuss  shopfitting  and  dis- 
play problems.  Colour  brochure  tel. 
(04427)  71128. 


Agents 


EXPERIENCED  AND 
ESTABLISHED  AGENT 

required  to  cover  South  East  Eng- 
land, calling  on  chemists,  drug  stores, 
hair  salons.  An  exciting  opportunity 
backed  by  extensive  advertising. 
Apply: 
Box  C&D  2756. 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD193BZ 
TELEPHONE:  -    CLECKHEATON  (0274)  876776 


EXPORT  AGENTS  WANTED 

For  selling  sugar  coated  salt  tab- 
lets. Apply: 
CALLOW  BROS  (1963)  LTD., 
Sefton  Lane  Industrial  Estate, 
Maghull,  Liverpool  L31  8BZ. 
Telephone:  051-526  1154. 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (03552)  38521 
Farnworth,  Manchester  (0204)  793316 
Daventry.  Northants  (03272)  4574 
Gravesend.  Kent  (0474)  60671  .  . 

77ie  .>  M 

Group  ^HHV 

SHOWRAX 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 
NUMARK  approved. 
Iplan  UNIT  SHOPFITTINGS 
Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 


CM.  SYSTEMS 

Shelving  —  Gondolas. 
Counters  —  Pegboard  fittings  etc. 

All  Ex-Stock. 
We  also  offer  complete  design  and 
installation  service. 
Free  planning  and  quotations 
without  any  obligation  on  your  part. 
Please  contact  us  for  any  further 
information  you  may  require. 
SHOWROOMS  IN  TOUR  AREA: 
CROYDON— TEL  01-656  7800 
N.F0R0— TEI.  01-518  1986 
KENT— TEL.  64747  5807 
READING— TEL.  1734  868481 
AIL  OTHER  AREAS-01-554  3308 


apian 

shopfitting  limited 

alplan  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 
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Situations  vacant 


Business  for  sale 


ABERDEEN 
PHARMACIST  MANAGER 

Due  to  expansion  of  the  company's  retailing  activities  and  sub-division  of 
management  duties,  applications  are  invited  for  the  position  of  manager  in 
our  busy  Pharmacy  at  Dyce  Shopping  Centre,  Aberdeen. 
This  is  a  challenging  post  and  would  suit  a  young  energetic  Pharmacist  who 
has  several  years  retail  experience  and  has  a  flair  for  staff  organisation, 
product  merchandising  and  marketing,  and  is  profit  motivated. 
Full  supporting  staff,  including  second  Pharmacist,  special  buyer  and  mer- 
chandiser. Excellent  salary  and  bonus  commensurate  with  age  and  experi- 
ence. Assistance  will  be  given  if  required  for  removal  expenses. 
Applications  in  writing  to  Mr  M.  Mackinnon,  Murray  Macklnnon 
Limited,  Units  1  &  2,  Dyce  Shopping  Centre,  Aberdeen. 


NORFOLK 

Parry  and  Large  require  a  Pharmacist  to  join 
their  team. 


We  offer  the  following  benefits: 

•  Company  car 

■  Good  salary 

'  Five-day  week 

■  Accommodation  available 

Write  to  Peter  Large,  1 0  K  Ing  Street,  Thet- 
(ord,  Norfolk  or  telephone  0842  3356. 


Business 
for  sale 


BOX  NUMBERS 

When  replying  to  Box  Number 
Advertisements  all  correspondence 
should  be  addressed  as  follows: 
CHEMIST  &  DRUGGIST 

Box  No  25  New  Street  Square 

London  EC4A  3JA 


WELL  ESTABLISHED 
DRUG  STORE 

in  busy  central  London  area.  Estab- 
lished over  five  years  as  a  high 
class  drug  store.  Ideally  suited  for 
conversion  to  pharmacy.  Genuine 
reason  for  sale. 
APPLY  IN  CONFIDENCE  TO 
BOX  C&D  2751 


We  have  been  STOCKTAKING  in  retail 
pharmacy  for  over  55  YEARS  and  our 
partners  have  between  them  over  90 
YEARS  stocktaking  experience.  We  have 
a  fully  trained  staff  with  long  experience  of 
pharmacy  business  behind  them  and  we 
are  able  to  undertake  stocktaking 
throughout  the  length  and  breadth  of 
Great  Britain.  Our  systems  have  been 
devised  over  the  years  to  give  the  highest 
degree  of  accuracy  and  reliability.  We 
continue  to  use  the  caller/writer  method 
as  we  believe  that  our  system  provides  a 
more  detailed  record  and  a  more  satisfac- 
tory result  than  any  adding  machine  or 
other  cost  cutting  method  can  provide. 
Our  vast  experience  of  retail  pharmacy  is 
always  available  to  our  clients,  many  of 
whom  regularly  take  advantage  of  it. 


V  Ernest  J/George 

£rn  &  CO  _ 

GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY,  CHEADLE. 
.  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


CHEMISTS3 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading 


Please  invoice. 


insertions 


PLEASE  PRINT.. 


Name. 


Address. 


Phone. 


.Date. 


.Signed 


Typesetting  and  graphics  by  Friary-Clark  Ltd,  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  25  New  Street  Square,  London  EC4A  3JA. 

Registered  at  the  Post  Office  as  a  Newspaper  16/20/16s 


Rodine  C 

FOR  RATS 
&MICE 


Rentokil 

PRODUCTS  THE  PROFESSIONALS  USE 
ORDER  NOW  FROM  YOUR  WHOLESALER 


I 


Advertisement 
Materials 


We  should  like  to  draw  the  attention  of  adver- 
tisers to  paragraph  4  of  the  Conditions  of 
Acceptance  of  Orders,  which  states: 


1 


PRINTING  MATERIAL  WILL  BE  RETAINED  for 
a  period  of  twelve  months  following  publica- 
tion after  which  they  will  be  destroyed,  unless 
their  return  has  previously  been  requested  by 
the  advertiser  or  his  agents'. 


We  regret  that  problems  of  storage 
compel  us  to  implement  this  rule 
more  rigidly  than  in  the  past  and  we 
wish  to  give  notice  that  all  materials 
used  July  1979,  will  be  destroyed 
unless  we  receive  instruction  by 
November  22, 1 980,  to  return  them  to 
the  advertiser  or  agent. 


It  will  pay  you  to  write  now  for  details  to: 

ROE  SHOPFITTINGS  LIMITED 

Regent  House,  Dock  Road,  Birkenhead,  Merseyside 

Tel:  051 -647  8794 


Name 


Address . 


Telephone. 


BENEFIT  FROM  OUR  30  YEARS  EXPERIENCE! 
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When  generic  products 
are  prescribed... 
Be  particular 


Dispense  Seward  tablets  and  capsules  every  time. 

The  Seward  label  guarantees  consistant  quality 

and  availability. 

Speak  to  your  supplier  today. 

Show  him  how  particular  you  are  about  generics. 

Ask  for  the  best.  Ask  for  Seward. 

^  seward  ptermaoayfci 

Charlwoods  Road,  East  Crinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Crinstead  311311 
Telegrams:  Seward  East  Crinstead 
Telex:  95315  TOPTABC 

A  member  of  the  Medical  Division  of  UAC  Limited 


740 
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bughs  and  colds 


E 


Hurry! 


Last  three  weeks 
o  take  a  bite  out  of 

our  cherry! 


The  May  and  Baker 
autumn  bonus  ends  on  November  21st.  Fantastic 
offers  on  cherry  flavoured  Tixylix,  Phenergari  Elixir  and 
Phenergan  Compound  Expectorant  Linctus. 

PLUS  . . .  two  chances  to  win  a  holiday 
for  two  in  Washington  DC  in  a  fabulous  free 

competition.  Full  details  from  your  May  and  Baker 
representative  or  phone  our  Sales  Office  on 
01-592  3060  (extension  3229). 


May  and  Baker  Lid 
Dagenham 
Essex  RM10  7XS 


May  &  Baker 


1  Trade  Marks 
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How  to  persuade  someone  to  pay 
£1.39  for  a  cold  treatment. 

It's  as  easy  as: 


"The  first  liquid  cold  treatment  for  your  pocket." 

I 


None  of  the  300  other  cold  remedies  on  the 
market  can  promise  you  what  Cold  Control  promises. 

Thafs  why  it  fills  a  gap  on  your  shelves  between 
the  night-time  multi-symptom  treatments  and  the 
day-time  cold  treatment  that  can  cause  drowsiness. 

We'll  be  telling  people  all  about  Cold  Control's 
advantages  in  a  heavy  campaign  that  starts  in 
November  (and  includes  large  space  advertisements 
in  national  newspapers,  as  well  as  selected  use  of 
radio  and  posters). 

And  we'll  be  coming  back  after  Christmas  for 
another  long  burst  of  advertising  as  well. 

We  have  built  a  special  dispenser  unit  to  help  you 
make  the  most  of  our  promotion. 


If  you  haven't  got  yours  yet,  please  call  Sue  Collyer 
at  01-542  3402  and  we  will  rush  one  to  you. 

We'd  hate  you  to  catch  a  cold  instead  of  catch  a 
customer. 


Controls  people's  colds  wherever  they  are. 
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19 


Manufacturers'  addresses 


26 


Will  the  cold  remedies 
catch  another  cold? 


Last  winter  saw  the  launch  of  several  day  and  night 
multi-symptom  cold  and  flu  remedies,  which  some 
manufacturers  described  as  creating  a  completely  new 
market.  But  these  products  are  sold  at  a  premium 
price — and,  in  times  of  recession,  could  the  market 
for  them  be  less  than  was  expected,  or  were  last 
winter's  results  solely  due  to  a  lack  of  colds  and  flu? 


Certainly  the  performance  of  cold 
remedies  was  unhealthy  last  winter — 
bad  news  for  the  manufacturers  and 
for  the  pharmacists  left  with  excess 
stocks.  Reckitt  &  Co'lman  estimate  that 
the  market  for  denned  cold  treatments 
declined  by  1 3  per  cent  in  volume 
during  the  12  months  to  June  1980. 
The  sudden  fall  in  market  volume, 
they  say,  was  entirely  due  to  the  lack 
of  colds  and  flu  over  the  winter  period. 

This  is  confirmed  by  Beecham, 
whose  own  monitoring  of  the  colds  and 
flu  incidence  showed  that,  taking  the 
1978-79  Winter  as  a  base  of  100,  then 
the  year  before  that  was  at  the  106 
level,  whereas  the  1979-80  winter 
recorded  an  index  of  only  91,  with  a 
particularly  poor  January-February. 

Figures  for  last  winter  show  that 


products  which  were  promoted  as  cold 
treatments  compared  badly  with  those 
sold  as  pain  killers — sterling  turnover 
was  up  16  per  cent  compared  with  19 
per  cent.  Some  consolation  for  the 
pharmacist  should  be  that  drug  outlets 
kept  their  share  of  the  total  turnover 
and  performed  better  than  food  outlets 
during  the  winter  period.  Latest  results 
reveal  that  in  the  year  ending  August 
1980,  cold  treatments  increased  their 
sterling  turnover  by  about  18  per  cent 
compared  with  a  22  per  cent  increase 
in  oral  analgesics.  During  the  same 
period  the  chemist's  share  of  the  cold 
treatment  market  increased  very 
slightly — lit  is  now  about  60  per  cent, 
according  to  Beecham. 

So  how  did  individual  products 
stand  up  to  the  competition?  One 


casualty  was  Reckitt  &  Colman's  Hot 
Measure,  which  last  year  was  being 
test-marketed  in  Scotland  and 
Yorkshire.  This  has  now  been 
withdrawn  and  the  company  thinks  its 
lack  of  success  was  due  to  the  difficult 
economic  climate  and  the  plethora  of 
other  products  launched  at  a  similar 
time.  Although  thoroughly  tested 
before  release — consumers  liked  the 
product  and  found  it  effective — 
Recklitt's  say  it  was  the  wrong  time  for 
the  launch. 

Chefaro  Proprietaries  were  not 
happy  about  the  performance  of 
Owbridges  Cold  Control,  launched  last 
winter.  They  estimate  it  took  about  3.5 
per  cent  sterling  share  of  the  multi- 
symptom  market.  Ian  Sharpe,  senior 
product  manager,  believes  they  had  the 
right  message  but  aimed  it  at  the  wrong 
audience.  He  says  that  the  original 
research  suggested  most  people  wanted 
something  to  help  them  "keep  going" 
during  the  day  when  they  had  colds. 
However,  later  research  identified  three 
types  of  people — those  who  wrap  up 
and  go  to  bed  if  they  have  a  cold  and 
are  more  likely  to  take  a  "knock  out" 
remedy,  those  who  ignore  colds  and 
those  who  fight  them. 

Last  year's  advertising  was  aimed 
at  all  three  groups,  he  says,  but  this 
Winter  Chefaro  are  concentrating  on 
the  last  group — people  who  want  to 
carry  on  working  throughout  their 
colds.  Therefore,  advertisements  are 
being  aimed  at  people  travelling  to  and 
Continued  overleaf 
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MULTI-SYMPTOM  REMEDIES 


6  A  market  created  by 
media  advertising . . 


Continued  from  p3 

from  work,  and  will  comprise  breakfast 
and  evening  spots  on  local  radio, 
national  Press  advertising  for  those 
who  travel  by  train,  and  posters  on  the 
London  underground.  Although  the 
total  £250,000  spend  will  be  less  than 
the  previous  year,  Mr  Sharpe  feels  that 
directing  it  at  a  particular  audience  will 
be  more  effective.  The  campaign  breaks 
at  the  beginning  of  November. 

POS  material  for  Cold  Control  will 
include  a  new  display  unit,  and  there 
will  be  sell-in  bonuses  to  the  trade.  Mr 
Sharpe  thinks  the  novel  packaging  Will 
become  more  acceptable  as  people  get 

Cold  Control  display  unit 


used  to  'it.  He  admits  that  the  price 
(£1.39)  could  have  been  a  disadvantage 
last  year,  but  points  out  that  as  the 
price  is  unchanged — whereas  some 
competitors  have  increased  theirs — it 
will  seem  relatively  less  this  year, 
particularly  when  prescription  charges 
go  up  again.  There  could  be  a  trend 
to  more  self-medication,  he  thinks. 

Another  company  forecasting  a 
further  move  towards  self-medication 
is  Parke-Davis.  However  they  think 
that  the  prescription-related  side  of  the 
pharmacist's  business  will  become  more 
important  in  relation  to  the  more 


commercial  consumer-advertised  side. 
Mr  Julian  Stainton,  senior  product 
manager  at  Parke-Davis,  says  that, 
because  of  its  name,  Benylin  Day  and 
Night  is  the  first  prescription-related 
cold  treatment.  He  says  that  the  market 
for  cold  treatments  was  created  almost 
exclusively  by  media  advertising  but, 
now  the  market  is  established, 
recommendations  by  the  pharmacist 
play  a  large  role. 

Parke-Davis  estimate  that  Benylin 
Day  and  Night,  Which  was  introduced 
last  year,  has  now  achieved  a  firm  base 
with  a  5  per  cent  volume  share  of  the 
cold  treatment  market.  They  predict 
slow,  steady  progress  over  the  next  few 
years  with  the  product  becoming 
increasingly  important — it  now  outsells 
Day  Nurse  in  Scotland,  they  say. 
However  they  agree  that  if  the 
recession  deepens,  people  may  revert  to 
buying  analgesics  instead.  But  Benylin 
Day  and  Night  is  placed  mid-way 
between  the  most  expensive  brands  and 
the  simple  analgesics,  they  point  out, 
and  at  last  year's  retail  price  of  £0.95 
for  five  days  and  five  nights  treatment 
they  feel  it  offers  good  value  for 
money — a  benefit  which  will  be  noticed 
by  the  consumer. 

Although  unhappy  about  the  poor 
market  conditions  last  Winter,  Beecham 
feel  that  their  own  products  have 
maintained  sales,  adding  that  their  cold 
treatments  increased  their  share  and 
now  account  for  almost  60  per  cent  of 
sterling  sales  through  independent 
chemists.  Night  Nurse  is  now  we'll 
established,  holding  about  18  per  cent 
of  this  market,  they  say,  with  its 
companion  Day  Nurse,  introduced  last 
winter,  claiming  over  8  per  cent. 

Beecham  intend  spending  about  £1 
million  in  advertising  the  two  "Nurses" 
this  winter.  Day  Nurse  will  be  backed 
by  the  same  television  film  as  last  year 
with  the  theme  "helps  to  keep  you 
going".  A  new  commercial  has  been 
developed  for  Night  Nurse  based  on 
"a  good  night's  sleep".  The  advertising 
schedule  has  not  yet  been  finalised  but 
will  major  on  December  and  January 
with  possible  extensions  into  November 
and  February. 

The  "spotlight"  promotion  which 
allows  each  pharmacy  to  build  up 
points  in  return  for  retaining  display 
material  has  been  running  since 
September.  Beecham  say  this  has  been 
very  successful  and  that  they  have 
hardly  any  display  units  left. 

Richardson-Merrell  will  be  giving 
national  television  support  to  Vicks 
Medinite  with  new  commercials. 

Continued  on  p7 
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The  Mentho  Lyptus  But  what  else  would  you  expect 

Man  is  back  in  from  the  Medicated  sweet  that's  been 

business.  a  brand  leader  for  over  half  a  century. 
And  this  winter,  he's  fighting  fit  for 

his  big  TV  appearance,  ready  to  outspend  ,VA||  Mr_  MPMTUA  iwrvriic; 

the  competition  yet  again-and  push  YOU  NEED  MENTHO  UrTUS 

your  sales  even  higher.  Available  in  stick  packs,  bags  and  jars. 
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A  counter  attack... 


Please  take  afree'health  care  leaflet 


ai  Wyeth 
Family  Medicines 


Gentle 
relief  of 
constipation 


ALGIPAN 


ASbalmfor  muscular 
pain  and  stiffness 


on 
the 
health 
front 


Davenol 

cough  linctus 

pharmacy  only— now  available  in  a  handy  100ml 
pack,  for  over  the  counter  sales. 

Algipan,  Aludrox,  Petrolagar  and  Davenol,  well 
established  products  that  will  now  become  even 
better  known. 
Wyeth  Family  Medicines  incorporate  these 
successf u  I  remed  ies  i  nto  a  new  promotional 
assault  to  move  them  off  of  your  shelves  and  into 
the  family  medicine  cabinet. 

Bonus  offers 
and  competitions 

Your  Wyeth  representative  can  provide  you  with 
full  details  of  these  offers,  point  of  sale  material 
and  entry  forms  for  the  Wyeth  'Sicilian  Serenade' 
and  Holiday  in  the  Sun'  competitions. 
Special  bonus  deals  on  Algipan  and  Davenol 
(100ml  pack)  are  open  to  you  on  orders  placed 
between  November  10th  and  December  5th 
1980. 


A  A  Wyeth  Family  Medicines 

a  winning  team  on  the  health  front 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks. 


LEMON  TREATMENTS 


'Drug  outlet  performance 
hardly  encouraging  . . 


Continued  from  p4 

With  all  this  competition  from  the 
newer  multi-symptom  cold  remedies, 
how  did  the  more  established 
treatments  fare? 

Lemon  cold  treatments  still  account 
for  a  large  chunk  of  the  cold  market, 
but  their  performance  through  drug 
outlets  last  winter  was  hardly 
encouraging.  According  to  Beecham, 
the  sterling  turnover  through  drug 
outlets  was  3  per  cent  less  than  in  the 
1978-79  winter,  whereas  turnover  rose 
15  per  cent  through  food  stores. 
Because  of  the  decline,  sales  through 
drug  outlets  now  account  for  less  than 
half  of  the  total  market  in  lemon 
cold  treatments. 

Brand  leadership 

Reckitt  &  Colman  claim  brand 
leadership  for  Lemsip  in  the  hot  lemon 
sector  with  a  64  per  cent  sterling  share. 
In  fact  Lemsip  is  the  brand  leader  in 
the  total  cold  treatments  market 
(including  the  new  multi-symptom 
remedies)  with  over  a  24  per  cent  share 
according  to  Reckitts.  National 
television  advertising  for  Lemsip  will 
run  in  January,  February  and  March 
with  a  spend  of  over  £350,000.  The 
commercial  features  the  "elder  lemon" 
character  used  last  season  and  the 
company  claims  that  independent 
research  conducted  then  showed  that 
it  was  the  most  liked  and  memorable 
advertisement  in  the  colds  sector. 
Lemsip  will  still  be  advertised  at 
selected  televised  soccer  matches. 

Display  material  will  also  feature 
the  "elder  lemon"  and  this  includes 
counter  cards,  shelf  strips,  counter 
dispenser  units  and  large  window 
display  boards.  Reckitt  &  Colman  point 
out  that  the  chemist  trade  will  remain 
under  pressure  from  grocery  outlets 
and  they  advise  that  chemists  are  far 
more  able  to  win  sales  by  display. 

Beecham's  Hot  Lemon  holds  about 
13  per  cent  of  the  cold  treatment 
market.  Television  advertising  is 
planned  from  November  through  to 
February  with  an  anticipated  spend  in 
excess  of  £500,000.  Last  year's 
successful  commercials  will  be  used 
again,  emphasising  that  Hot  Lemon  is 
"the  one  to  choose  for  warmth  and 
comfort  too".  Total  backing  for  the 
"Powders"  (including  Hot  Lemon)  will 


be  in  the  region  of  £1  million  this 
winter.  New  commercials  are  being 
shown  for  Beecham's  Powders 
themselves  and  a  40  per  cent  increase 
in  television  advertising  is  planned  for 
the  product. 

Beecham's  Powders  (and  tablet 
form)  are  long  established  products 
and  together  hold  20  per  cent  of  the 
cold  treatments  market.  The  makers 
estimate  that  about  100  million  doses 
of  the  powders  are  sold  annually. 
However,  this  year,  Beecham  are  trying 
to  expand  the  market  by  introducing 
a  mentholated  variant{  C&D,  October 
11  p584).  This  is  currently  being  test- 
marketed  in  the  Midlands,  Wales  and 
Westward  television  areas  and  Beecham 
hope  that  the  menthol-flavoured  version 
will  eventually  increase  the  market  by 
about  5  per  cent. 

Sterling  Health  say  that  despite  the 
mild  winter,  they  were  pleased  with  the 
performance  of  the  Coldrex  range 
against  its  competitors.  Advertising 
support  is  being  increased  this  winter 
with  a  £400,000  national  television 
campaign  breaking  at  the  end  of 
November,  for  three  weeks.  A  further 

POS  material  for  Lemsip 


Sg'Sn  ffi^I  ssftSwS 


If /■(  is  8  g  'Si" 


Beecham's  counter  unit 

burst  is  planned  for  January-February. 

The  campaign  features  two  new 
30-second  commercials  using  the  theme, 
"Coldrex  fights  off  the  horrors  of  a 
cold".  A  pre-packed  counter  unit, 
holding  the  entire  Coldrex  range,  is 
available  ex-car  from  company 
representatives. 

Nicholas  Laboratories  say  that, 
according  to  research,  about  30  per 
cent  of  cold  and  'flu  sufferers  prefer 
to  use  general-purpose  analgesics  to 
treat  their  symptoms.  They  estimate 

Continued  on  p8 
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"If  you've  got 
.    a  cold.„ 

K£P  warm  and 
Jate  piping  hot 

LEMSIP" 

"For  your  head 
nose  and  throat 

■  mm 

LEMSIP" 
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ANALGESICS,  DECONGESTANTS 


'Market  growth  comes  as 
consumers  trade-up . . .' 


Continued  from  p7 

that  OTC  analgesics  sales  are  worth 
over  £25  million  at  rsp,  of  which 
chemists  account  for  about  65  per  cent, 
in  volume. 

Although  the  market  is  fairly  static 
there  is  growth  within,  as  customers 
switch  to  more  modern  analgesics, 
they  say,  citing  Aspro  Clear  as  an 
example.  Nicholas  say  Aspro  Clear  is 
one  of  the  most  successful  OTC 
product  launches  in  recent  years  and 
that  brand  share  grows  steadily. 
Advertising  support  continues  with 
over  £600,000  spent  on  television 
during  the  current  financial  year.  This 
makes  Aspro  Clear  one  of  the  most 
heavily  supported  OTC  analgesics, 
Nicholas  claim. 

International  Chemical  Co  claim 
brand  leadership,  among  analgesics, 
for  Anadin  and  say  that  one  in  five 
cold  sufferers  take  it.  They  predict  a 
higher  incidence  than  normal  of  colds 
and  'flu  in  the  1980-81  season, 
following  mild  winters  of  the  past  few 
years.  Anadin  tablets  will  receive  their 
heaviest-ever  advertising  and 
promotional  support  for  the  year 
beginning  November  1.  This  includes 
a  year-round  national  television 
campaign  featuring  a  new  series  of 
30-second  commercials,  as  well  as  new 
POS  material. 

Disprin  is  the  leading  soluble 
analgesic,  say  Reckitt  &  Colman, 
and  television  advertising  this  winter 
will  concentrate  on  its  uses  for 
headache,  colds  and  'flu.  The  main 
theme  is  the  speed  of  action  compared 
to  non-soluble  tablets.  Junior  Disprin, 
which  is  the  brand  leader  in  junior 
analgesics,  will  be  promoted  through 
women's  magazines  in  order  to  reach 
mothers  with  young  children.  A  total 
spend  of  £750,000  on  Disprin,  is 
planned  for  next  year. 


'Ethicals'  for  OTC 


Many  decongestants  come  into  the 
"ethicals"  category  and  several 
manufacturers  have  OTC  packs  of 
their  prescription  products.  Wellcome 
brought  out  a  12-tablet  pack  of  Actifed 
tablets  earlier  this  year.  Although  they 
are  unable  to  assess  its  progress  until 
it  has  been  on  the  market  for  a  year, 
they  report  that  it  is  rapidly  building 


a  share  and  establishing  itself  as  a 
decongestant.  Volume  sales  of  Actifed 
syrup  have  increased  by  35  per  cent 
over  the  past  year,  they  report,  and 
are  continuing  to  increase. 

In  August,  A.  H.  Robins  introduced 
an  OTC  pack  of  Dimotapp  elixir  and 
a  12-tablet  pack  of  Dimotapp  LA 
tablets,  which  is  relatively  cheaper 
than  the  existing  six-tablet  pack. 

Wander  Pharmaceuticals  say  they 
are  heavily  promoting  their  Trio 
products  to  both  retail  pharmacists  and 
general  practitioners  this  year.  A  12 
for  10  bonus  is  offered  to  pharmacists 
on  each  complete  outer  of  Triominic 
and  Triogesic  1 2- tablet  packs  and 
Tricos  and  Triopaed  100ml  bottles, 
bought  before  the  end  of  November. 
At  present,  Triominic  and  Triogesic 
syrup  and  elixir  are  in  150ml  packs, 
but  Wander  hope  to  replace  them  with 
100ml  display  packs  next  year. 

Among  nasal  drops  and  sprays, 
Ciba  claim  that  Otrivine  is  the  most 
widely  prescribed  decongestant  and 
that  many  sales  come  from  patients 
who  initially  received  Otrivine  on 
prescription.  Kirby-Warrick  launched 
Afrazine  nasal  spray  and  drops  and 
paediatric  drops  earlier  this  year. 
Afrazine  contains  oxymetazoline  and 
a  twice  daily  dosage  is  recommended. 

For  each  Haliborange  pack  end,  posted 
in  this  special  merchandiser,  Farley 
Health  Products  are  donating  5p  towards 
buying  Sunshine  coaches 


It  was  introduced  in  May,  on  a  test 
market  basis,  where  a  limited  number 
of  general  practitioners  were  given  the 
opportunity  to  evaluate  it.  Kirby- 
Warrick  have  now  fully  launched  it 
after  successful  testing.  A  brochure 
giving  advice  on  nasal  congestion  will 
be  available  to  pharmacies  as  well  as 
patient  advice  leaflets  on  colds,  nasal 
congestion  and  influenza. 


Increased  budget 


Richardson-Merrell  say  they  are 
stepping  up  their  total  budget  for 
Vicks  medicines  this  season,  and  intend 
not  only  to  increase  support  for 
individual  brands  but  to  strengthen 
awareness  of  the  full  range.  The 
campaign  will  run  throughout  the  colds 
season  until  late  February.  Sinex  will 
receive  especially  heavy  support  with  a 
new  commercial,  principally  featuring 
the  spray' but  also  including  the  nasal 
drops,  introduced  nationally  last 
winter. 

A  new  20-second  version  of  the 
"little  princess"  commercial  will  be 
used  for  Vicks  Vaporub,  and  this 
winter  the  inhaler  will  be  supported 
with  its  first  full  television  campaign. 
Display  material  is  available  for  the 
whole  range  bearing  the  slogan,  "Vicks 
— a  treatment  for  every  cold". 

Menley  &  James  say  that  Contac 
400  maintained  its  brand  leadership  of 
the  oral  decongestant  market  last 
winter.  The  1980-81  advertising  budget 
is  £450,000  and  a  range  of  promotion 
material  will  be  available  from 
representatives. 

Beecham's  catarrh  capsules  are  still 
on  test  in  Wales,  West  and  Lancashire. 
The  company  says  the  product's 
dependence  on  television  was 
established  last  winter  and  this  will  be 
confirmed  by  continuous  television  in 
Lancashire  this  season. 

A  major  part  of  De  Witt's  winter 
advertising  will  be  in  supporting  two 
children's  products — Secron 
decongestant  and  Placidex  syrup  for 
relieving  feverish  colds.  Both  products 
will  be  shown  in  the  De  Witt's  family 
health  column  advertisements  in  the 
national  Press  and  women's 
magazines.  ■ 
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Benylin  Expectorant 

why  do  you  recommend  it  so  often? 


Simply,  because  Benylin  Expectorant 
really  works,  and  that  means  satisfied 
customers  for  you.  Benadryl*  (diphen 
hydramine  hydrochloride)  is  a  proven 
anti-tussive,  and  just  part  of  an 
established  pharmacy-only  formula 
that  you  can  recommend  with 


confidence  to  your  customers. 

And  there's  another  important  point. 
When  you  recommend  Benylin 
Expectorant,  it's  not  just  a  good  pro- 
fessional recommendation-there  s 
a  good  profit  for  the  pharmacy,  too. 


omposition: 

ach  5ml  contains 
'iphenhydramine  hydroc 
ammonium  chloride  B  P 
odium  citrate  B  P  57mg 
AentholB.P.  1.1  mg 


hlonde  B  P 
135mg 


PARKE- DAVIS 

good  products  for  you  and  your  customers 

Indications:  Contra-indications.  warnings  etc: 

For  the  reiiet  of  cough  ond  its  congestive  symptoms  /yujy  cause  drowsiness  It  affected,  the  patient  should  not  drive  or  operate 

1 4mg   Dosage:  machinery  Avoid  alcoholic  drink.  Known  hypersensitivity  to  any  of  the 

ORAL  Adults      One  or  two  5ml  spoonsful  every  two  or  three  hours  active  constituents 

Children:  I  to  5  years.  2.5ml  every  3  or  4  hours  As  with  any  other  medicine,  core  should  be  taken  in  administration  during 

6  to  12  yeors,  one  5ml  spoonful  every  3  or  4  hours,  pregnancy. 

Product  Licence  Holder:  Parke,  Davis  ond  Company,  Usk  Road,  Pontypool,  Gwent  NP4  OYH  Product  Licence  No.  0018/5090 


Legol  Category  P 

Package  Quantities:  125ml  carloned  glass  bottles 
Price  to  pharmacy,  3°  5p  [ex  VAT.) 


•Trade  mark  P4679 


MEDICATED  CONFECTIONERY 


Brand  leader  moves  away 
from  'semi-ethical'  slot 


The  four  largest  "semi-ethicals"  are 
the  pharmacy-only  Dequadin  and 
Tyrozets,  and  the  GSL  products 
Strepsils  and  Merocets.  Strepsils  are 
the  brand  leader  and  Crookes  Anestan 
claim  they  hold  around  35  per  cent 
(value)  of  the  "semi-ethicals"  market 
which  they  value  at  around  £7  million 
at  rsp — out  of  a  total  £35m-£40m. 

The  company  obviously  intends  to 
improve  share,  as  this  winter,  for  the 
first  time,  Strepsils  will  be  advertised 
to  the  public.  This  is  a  major  change 
in  marketing  policy — the  product  was 
previously  marketed  by  Boots 
pharmaceutical  department  and  was 
transferred  to  Crookes  Anestan  in 
April  this  year.  Stephen  Swaby, 
marketing  manager,  Crookes  Anestan, 
says:  "Recent  research  has  shown 
that  Strepsils  are  by  far  the  best  known 
OTC  throat  lozenge  and  compete  with 
a  number  of  confeotionery  brands  in 
terms  of  consumer  awareness.  Our 
promotion  will  be  built  upon  this 
established  position  and  is  designed  to 
further  increase  sales  through 
pharmacies". 

The  promotion  is  a  television 
campaign  in  the  Midlands.  There  will 
be  two  bursts  of  advertising — the  first 
will  start  in  mid-November  and  run 
into  December,  the  second  will  be  from 


Strepsils 

THE  MEDICINE 
FOR  SORE  THROATS 


January  to  February.  New  POS 
material  will  be  available  nationally, 
including  a  pack  dispenser.  Crookes 
Anestan  say  they  have  a  "special  term" 
offer  for  pharmacists  this  winter  which 
includes  Strepsils  as  well  as  their  cold 
treatments,  and  that  details  are 
available  from  representatives. 

Farley  Health  Products  estimate 
that  sales  of  "semi-ethical"  throat 
preparations  are  worth  approximately 
£8  million  at  rsp.  They  say  that, 
based  on  volume,  MSD's  Tyrozets 
are  the  brand  leader  with  a  9per  cent 
share  of  the  total  lozenges  market 
followed  by  their  own  product, 
Dequadin,  and  Strepsils,  both  of  which 
have  6  per  cent  (see  above  for 
Strepsils'  value  share).  Volume  sales  of 
"sore  throat"  preparations  declined  by 
8  per  cent  in  the  year  up  to  April 
1980,  they  say,  and  attribute  this 
mainly  to  the  relatively  mild  Winter. 

The  "fastest  growing  lozenge  in 
pharmacy"  is  claimed  by  Merrell  for 
their  product,  Merocets,  from  1975  to 
1979.  Sales  of  Merocets,  they  say,  have 
risen  at  twice  the  overall  market 
growth  rate  in  this  period — Which 
means  that  their  sales  have  doubled. 
Merrell  also  point  out  that  Merocets 
are  the  second  most  widely  prescribed 
throat  lozenge. 

Display  material  for  Merocets 
includes  a  counter  unit,  window  and 
door  stickers  and  shelf  wobblers. 
Merrell  have  also  produced  a  booklet 
for  pharmacy  assistants  entitled  "The 
Great  British  sore  throat".  The 
booklet  incorporates  a  competition 
With  the  emphasis  on  product 
knowledge.  AH  entrants  will  receive  a 
Merocets  mug  and  the  prizes  will  be 
chosen  from  a  range  of  musical 
equipment  including  cassette  radios 
and  music  centres.  The  winners  will 
also  be  given  a  prize  for  thdir 
pharmacists,  the  first  being  an 
18th  century  drug  jar  in  English  Delft 
Ware  worth  over  £500.  Other  prizes 
are  original  framed  18th  century  prints 
by  Gilray. 

In  the  rest  of  the  medicated  sweets 
market,  many  manufacturers  are 
planning  extensive  advertising.  Halls 
Hudnut,  distributors  of  Mentholyptus, 
say  they  are  backing  the  product  this 
winter  with  their  biggeSt-ever  television 
campaign  and  claim  that  last  Winter 
television  advertising  for  the  product 
outspent  that  of  all  competitors.  The 
commercial  will  use  the  "Mentholyptus 


man"  cartoon  character  who  featured 
in  earlier  campaigns  and  will  run 
nationally  from  November  to  March. 

A  spearmint  variant  was  introduced 
into  the  Mentholyptus  range  earlier 
this  year,  and  Halls  think  this  flavour 
will  especially  appeal  to  women  and 
children.  Original  flavour,  first 
introduced  in  1918,  is  still  the  most 
popular.  The  second  biggest  selling 
line  is  extra  strong,  which  came  onto 
the  market  in  1973.  Halls  say  that  the 
fruit  flavours — honey  and  lemon, 
blackcurrant,  and  raspberry  and  honey 
— have  a  milder  menthol  content  and 
appeal  particularly  to  children. 

Beecham  are  also  using  television 
advertising  for  their  throat  products. 
Mac  will  appear  nationally  with  a 
spend  of  about  £170,000,  using  the 
film  introduced  last  year  with  the 
theme,  "Mac  puts  the  words  back  in 
your  mouth".  Although  advertising 
details  have  not  been  finalised,  the 
campaign  Will  probably  run  in 
December  and  January. 


The  newer  honey-lemon  flavour  is 
rapidly  gaining  sales  parity  with  the 
medicated  variant,  and  expanding  total 
sales,  Beecham  say.  Their  other 
product,  Sucrets,  although  nationally 
available,  is  being  test-advertised  on 
television  in  Scotland  and  Harlech. 

Another  product  which  is  nationally 
available  but  with  test  advertising  is 
Buttercup  cough  sweets.  These  were 
launched  in  August  and  a  television 
campaign  in  the  Trident  area  is 
scheduled  for  the  beginning  of  January. 
"Although  this  line  is  only  being 
advertised  in  one  area  at  present,  the 
national  campaign,  launched  behind 
Buttercup  cough  syrup  over  the  same 
period,  will  help  to  boost  overall  sales 
of.  the  cough  sweets,"  says 
Mike  Broadbridge,  LRC  marketing 
manager. 

Barker  &  Dobson  say  Hacks  and 
Victory  V  were  both  successful  last 
winter.  Their  menthol  and  eucalyptus 
pastille,  Breezers,  was  advertised  in 
two  test  areas,  and  following  good 
results,  will  be  available  nationally  this 
Concluded  on  pll 
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Beny  lin  Fortified  Linctus 

the  inside  story 


Benylin  Fortified  Linctus  is  just  what 
its  name  implies.  In  this  unique  formula, 
the  proven  anti-tussive  Benadryl* 
(diphenhydramine  hydrochloride) 
is  fortified  by  another  soothing 
agent,  dextromethorphan  hydro- 
bromide. 


With  this  double  attack  you  can 
cope  effectively  with  the  most  stubborn 
dry,  irritating  coughs.  It's  a  very 
good  product,  sold  only  through  the 
pharmacy,  and  very  worthy  of  your 
recommendation.  Benylin  Fortified 
Linctus,  for  the  dry  irritating  cough. 


PARKE-DAVIS 

good  products  for  you  and  your  customers 


Composition 

Eoch  5ml  contains 

DiphenhyoVamtne  hydrochloride  B  P  !4mg 
Dextromeihorphan  hyoVobromide  BP  6  5mg 
Sod.umotra'eBP  57mg 
Menthol  BP  1  Img 


Indications 

for  the  relief  of  persisten*  dry  irnta'ing  coughs 
Dosage 

Adults:     Two  5ml  spoonsful  every  4  hours 
Children  6-12  veory  One  5ml  spoonful  every  4  hours 
1-5Yeors  Half  o  5mi  spoonful  every  4  hours 


PrnHi.i 


n-pnre  Holder  Parke  Davrs&Cc 


I,  wornings  etc 
May  cause  drowsmess  ffoHecied  the  patie 
operate  machinery  Avoid  oicohoiie  drink.  K 
any  of  ihe  active  constituents 
As  with  ony  o'her  medicine,  care  should  be 
during  pregnancy 

LM  Road  PonVoooV  Gwent  NP4  OVH  Product  hct 


lypersensitivity  10 
i  odmmistrofion 


legol  Category  P 
Pockage  Quantities.  1 25mt  cartoned  gloss  bottle 
Price '0  pharmacy.  ^2  pence  (e»  V.A  T.) 


MEDICATED  CONFECTIONERY 


Additions  to 
the  ranges 

Concluded  from  plO 

year.  All  three  brands  will  be  supported 
with  television  advertising  during  the 
coming  season.  The  "Kiss  your  frog 
goodbye"  commercial  will  be  used 
again  for  Hacks  and  a  new  film  has 
been  made  for  Victory  V.  Breezers 
will  be  backed  by  the  Marilyn  Monroe 
and  Clark  Gable  advertisement  used 
in  the  test  areas. 

Lofthouse  of  Fleetwood  say  that 
this  winter's  advertising  will  link  their 
Fisherman's  Friend  lozenges  and 
honey  cough  syrup  and  advise  retailers 
to  display  the  products  together. 
See  p23  for  details  of  the  campaign. 
Lofthouse  recently  launched  an 
aniseed-flavour  lozenge  and 
Mrs  D.  W.  Lofthouse,  managing 
director,  explains  that  many  consumers 
found  the  original  extra  strong 
lozenges  too  powerful.  The  aniseed- 
flavoured  lozenges,  which  are  not  so 


stiong  are  for  these  consumers. 

The  campaign  for  Hill's  bronchial 
balsam  and  pastilles  is  promised  to  be 
their  biggest-ever  (see  p23  for  details). 
A  three-dimensional  showcard 
featuring  a  giant  pastille  is  available. 

National  Press  advertising  is  being 
used  for  Potter's  catarrh  pastilles 
throughout  the  winter,  and  for 
Throaties.  The  latter  campaign  will  run 
from  October  to  March  using  the 
theme  "Outdoor  throats  need 
Throaties".  Olbas  pastilles  will  also 
feature  in  the  national  and  women's 
Press  with  advertisements  emphasising 
the  natural  appeal  of  the  products. 

Although  Optrex  have  recently 
relaunched  their  Famel  cough  syrups, 
the  cough  pastilles  are  unchanged. 

Unicliffe  say  that  following  this 
year's  increase  in  TCP  sales,  which 
they  attribute  to  last  winter's  television 
campaign,  national  television 
advertising  will  be  used  again  this 
winter.  The  commercials,  which 
emphasise  TCP's  effectiveness  against 
sore  throats  Will  begin  in  December 
and  run  until  the  second  week  of 
February.  The  budget  is  £175,000. 

Finally,  major  advertising  support 


is  planned  for  the  Thomas  Guest  range 
which  includes  Sure  Shield  throat 
lozenges  and  Vocalzones.  The 
company  was  recently  taken  over  by 
English  Grains  Ltd  and  no  details 
are  yet  available;  however, 
"considerable  financial  muscle"  is 
promised.  ■ 


ON  , 

DISPLAY 


POTTER'S 

Catarrh  Pastilles 


Sold  for 

over 
150  years 


THE  STICK  IS  SYNONYMOUS 
WITH  STANDARD  PURITY 
SAFETY  AND  RELIABILITY 


PURE  LICORICE  JUICE 

MADE  IN  ITALY 

Seliad  Etablissent  Box  975  6901  Lugano  (Switzerland) 
Telex  73398  ance  ch 


PLASTIC  MEDICINE  SPOON 


5  ml  dose 


Immediate  Delivery;    Low  Prices;    High  Quality. 
Heavy    investment    in   high  volume   capacity  equipment 
enables  us  to  sell  at  low  prices  and  offer  off-the-shelf 
delivery.  Spoons  are  made  to  official  B.S.S.  No.  3221/4. 

ASHW00D  TIMBER  &  PLASTICS  LIMITED. 
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Benylin  Paediatric 

the  favourite  for  children's  coughs 


When  you  recommend  Benylin 
Paediatric  you  know  it'll  be  effective, 
because  it  s  specially  formulated  for 
children,  and  is  based  on  the  proven 
anti-tussive  Benadryl*  (diphen- 
hydramine hydrochloride).  It's  an 
established  pharmacy-only  product. 


It's  very  acceptable,  too.  Children 
find  its  pleasant  raspberry  flavour 
easy  to  take.  Just  think-you  could 
be  giving  the  parents  a  good  night's 
rest  as  well  as  the  child  when  you 
I  recommend  Benylin  Paediatric. 


>sition. 

ml  contains 

lhydramine  hydrochloride  B  P  7mg 
n  citrate  B  P.  28  5mg 
olB  P  0  55mg 


PARKE-DAVIS 

good  products  for  you  and  your  customers 


Indicotions 

For  the  relief  of  cough  and  its  congestive  symptoms 
Dosage: 

ORAL  Children  1  to  5  years,  One  5ml  spoonful  every  three  hours 
Children  6  years  and  over,  two  5ml  spoonsful  every  three 
hours 

Product  Licence  Holder:  Parke,  Davis  and  Company,  Usk  Road,  Pontypool,  Gwent  NP4  OYH  Product  Licence  No.  0018/0067 


Contro-indications,  warnings  etc. 

May  cause  drowsiness  If  affected,  the  patient  should  not  drive  or 
operate  machinery.  Avoid  alcoholic  drink  Known  hypersensitivity  to 
any  of  the  active  constituents. 

As  with  any  other  medicine,  care  should  be  taken  m  administration 
during  pregnancy 


Legal  Category:  P 

Package  Quantities.  125ml  cartoned  glass  bottle 
Price  to  pharmacy,  35  pence  (ex.V.A.T. ) 


P79199 


Grace  Hall  -  loudest  female  voice  in  the  world  1979/1980  Guiness  Book  of  Records.  (1 10  decibels) 

O YEZ  OYEZ  Stock  and  recommend 
Dequadin,  ■■■■■■■■ 

" 


Serious 
Medicine  for 
sore  throats. 


40 

Dequadin 


Lozenges 


•iHoctioM  of  tho  mouth  and  thr 

Farley  Health  Products  Ltd'  Plymouth,  Devon,  England.  A  Glaxo  Group  Company  Dequadin  is  a  Trademark. 
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IN  THE  MAKING 


Recipe  for  cough  linctus 
-on  a  huge  scale 

Is  it  a  long  while  since  you  saw  a  large-scale 
pharmaceutical  manufacturing  process?  If  so,  you  can 
refresh  your  memory — and  see  how  things  have 
changed — with  this  glimpse  of  how  a  cough  medicine 
is  produced .  Both  text  and  pictures  were  provided  by 
the  Wellcome  Foundation  Ltd. 


The  liquid  products  department  at  the 
Wellcome  Foundation  production 
centre  in  Crewe  was  built  in  1978. 
The  area,  which  covers  1 ,300  sq  ft, 
incorporates  the  latest  liquid 
manufacturing  technology  with 
facilities  for  the  isolation  of  production 
and  prevention  of  cross-con'tamination. 
The  building  design  allows  for  future 
expansion  and  changes  in  technology. 

Solid  raw  materials  are  delivered 
from  the  stores  to  the  reception  area 
for  dispensed  raw  materials,  which  is 
adjacent  to  the  manufacturing  and 
storage  areas.  Materials  are  checked, 

Continued  overleaf 
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In  the  making 


Continued  from  pl5 


Recipe  for 
a  linctus 


Continued  from  previous  page 

weighed  and  transferred  to  the 
reception  area,  where  they  are  collected 
and  transferred,  via  an  air  lock,  onto 
the  manufacturing  platform. 

Once  on  the  platform  all  materials 
are  again  checked  for  correct 
identification  and  weight.  The  dispensed 
raw  materials  are  placed  into  the  1,000 
litre  service  vessel  via  a 
purpose-designed  dusthandling  unit 
which  minimises  contamination 
particularly  when  handling  powders. 
In  the  service  vessel  the  raw  materials 
are  converted  to  a  suspension  or  a 
solution  with  demineralised  water 
pumped  from  an  adjoining  room. 

Meanwhile,  the  bulk  liquids  used 
are  delivered  by  tanker  and  pumped 
into  the  12,000  litre  stainless  steel 
storage  tanks  in  the  bulk  raw  material 
reception  area.  Here  the  liquids — sugar, 
glycerin  and  sorbitol — are  tested  by 
quality  control  before  being  metered 
up  to  the  8,000  litre  manufacturing 
vessel,  located  next  to  the  service  vessel 
on  the  floor  above. 

When  the  solution  in  the  service 
vessel  is  ready,  it  is  pumped  into  the 
manufacturing  vessel  where  it  is 
thoroughly  mixed  at  the  appropriate 
temperature  with  the  bulk  liquids.  In 
the  final  stage  of  manufacture  the 
product  is  pumped  through  filters  into 
one  of  several  8,000  litre  stainless 
steel  storage  vessels,  in  the  product 
storage  area  on  the  floor  below. 

It  all  sounds  simple,  except  when 
you  consider  the  enormous  quantities 
involved.  The  importance  of  quality 
control  checks  all  the  way  through  is 
obvious — everything  is  checked  and 
double-checked. 

All  ingredients  for  this 
pharmaceutical  recipe  are  guarded 
against  possible  contamination.  From 
the  initial  delivery  of  bulk  liquids  to 
the  finished  bottle  of  product,  the 
process  is  taking  place  in  a  closed 
system.  Incidentally,  before  a  delivery 
of  bulk  materials  is  accepted,  the  tanks 
are  sterilised  with  steam  and  water 
which  are  mixed  in  a  booster  and 
passed  under  pressure  through  a  high 
pressure  water  spray  cleaning  system. 
Cleaning  of  pipelines  and  back-flushing 
of  supply  lines  to  the  packaging  floor 
is  also  carried  out  after  each 
manufacturing  operation. 

All  the  water  used  in  the 
manufacturing  process  is  demineralised 
in  a  double  ion-exchange  column.  It  is 
then  passed  through  a  coarse  filter  and 
a  bacterial  filter  before  being  circulated 


Sfeps  in  the  manufacturing  process  are 
shown  above  and  on  the  previous  page. 
Bulk  liquids  are  held  in  the  12,000  litre 
storage  tanks  (1).  The  control  panel  (2) 
on  the  manufacturing  platform  meters  the 
bulk  liquids.  Demineralised  water  is 


circulated  around  the  building  by 
operating  control  valves  (3).  Actifed 
compound  linctus  is  metered  in  100ml 
units  by  the  eight-head  filling  line  (4). 
The  packaging  hall  (5)  is  seen  with  the 
liquid  line  in  the  immediate  foreground. 


around  the  building  and  re-directed 
where  needed  by  the  operatives. 

Bulk  liquids  and  demineralised 
water  are  metered  electronically  from 
a  control  panel  on  the  manufacturing 
platform  to  select  both  product  and 
product  quantity.  Product  transfer 
from  the  manufacturing  vessel  into 
the  storage  vessel  is  controlled  from 
the  same  panel. 

The  final  mixing  takes  place  in 
the  storage  vessels  and  again  the 
product  is  tested  by  quality  control 
before  being  transferred  via  stainless 
steel  pipes  to  the  mechanised  liquid 
lines  situated  in  the  packaging 
department.  The  air-conditioned 
packaging  hall  is  a  spacious  building, 
built  four  years  ago,  with  a 
combination  of  totally  automated  and 
integrated  packaging  lines,  or 
semi-automated  packaging  equipment 
for  liquids,  creams  and  tablets. 

Bulk  liquids  are  pumped  from  the 
storage  vessel  to  a  header  tank 
located  immediately  behind  the 
packaging  filling  head.  This  header 
tank  has  a  1,000  litre  capacity.  Empty 
bottles  are  received  in  shrinkwrapped 
trays  direct  from  the  manufacturer 
and,  after  unloading,  are  passed  into  a 
cleaner  where  they  are  inverted,  hot 
air  is  blown  in,  and  then  vacuum 
extraction  is  applied  to  remove  any 
contamination  from  inside  the  bottle. 

After  cleaning  the  bottles  are 
passed  under  the  eight-head  filler 
where  the  product  is  metered  in  100ml 
units,  working  to  an  accuracy  of 
±0.5  per  cent.  White  plastic  caps  are 
then  placed  on  each  filled  bottle  and 
tightened.  From  the  cleaning  unit 


through  to  the  capping  point,  bottles 
are  under  cover,  thereby  preventing 
any  risk  of  contamination. 

The  capped  bottles  are 
automatically  transferred  to  the 
labelling  machine  where  roll-feed 
self-adhesive  labels  are  applied,  batch 
details  being  added  by  hot  foil 
printing.  After  labelling,  bottles  pass 
into  an  automatic  oartonning  machine 
and  batch  details  are  added  to  the 
carton  flap.  The  bottles  then  pass  an 
empty  carton  ejection  unit  before  being 
collated  in  packs  of  six  or  twelve, 
shrink  wrapped  and  an  identification 
code  added  to  the  outer  wrapper. 

As  the  line  is  used  for  all  liquid 
filling,  there  are  facilities  for 
"directions  for  use"  circulars  to  be 
inserted,  or  even  a  spoon,  used  in 
prescription  packs  or  for  export.  At  the 
end  of  the  packaging  line,  packs  are 
stacked  into  metal  cage  pallets  and 
transported  through  a  covered  link 
to  the  quarantine  zone.  Here  total 
batch  and  component  reconciliation 
is  carried  out  as  well  as  quality  control 
testing  before  release  through  to  the 
in-transit  zone.  Packs  then  await 
onward  transmission  to  distribution 
depots  at  Royston  or  Dartford. 

The  present  automated  process  of 
liquid  production  has  enabled 
Wellcome  to  increase  radically  its 
throughput  with  the  added  benefits  of 
improved  service  to  sales  and  reduced 
stock  holdings.  The  whole  design  of 
the  production  and  packaging  areas 
allow  for  future  expansion  and  changes 
in  technology  to  keep  Wellcome  in 
the  forefront  of  pharmaceutical 
production.  ■ 
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HOW  REDOXON 
^TURNS  BLACKCURRANT  C 
INTO  HARD  CURRENCY 


New  natural  blackcurrant  Redoxon 
tastes  like  a  winner. 

It  sparkles.  It  refreshes.  It's  going  to 
make  you  a  very  healthy  additional  profit. 

Because  Blackcurrant  Redoxon  is 
going  to  push  the  brandleader's*  sales 
even  further  ahead.  Just  like  the  orange 
and  lemon  flavours  increased  Redoxon 
cash  sales  by  over  80%  in  1976. 

Blackcurrant  Redoxon  is  backed  by 
eye-catching  display  material,  exciting 
pharmacist  and  staff  incentives,  with  the 
best  in  bonus  terms  to  give  you  even 
more  profit. 

Don't  miss  this  exciting  new  winter 
profit  opportunity.  Fill  in  the  attached 
coupon  or  telephone  John  Heywood  on 
Welwyn  Garden  28128,  now,  for  an  early 
visit  from  your  Roche  medical 
representative. 

Roche  Products  Limited 

PO  Box  8,  Welwyn  Garden  City 

Hertfordshire  AL7  3AY 


'Redoxon  81%  cash  share  Vitamin  C  Market  1979  (Nielsen) 
Each  natural  blackcurrant  Redoxon  effervescent  tablet 
contains  Ig  vitamin  C 
Redoxon  is  a  trade  mark 

J720104/1080 


■Al  I  .  I 


NEW,  NATURAL  BLACKCURRANT 
 FLAVOUR  

Please  ask  your  Representative  to  call  on  me  as 
quickly  as  possible. 

Name  


~l 


Pharmacy. 
Address  


Roche  Products  Limited,  PO  Box  8 
Welwyn  Garden  City 
Hertfordshire  AL7  3AY 


ROCHE 

l/n  I 


Theyll  see 

more 

so  youll  sell 

more. 


VlCKS 

Medinite 

Nighttime 
Colds  Medicine 

the  major  cold  and  flu  s^Dtor^g 


The  cold  sufferer  cheering  himself  up  at  home 
watching  TV,  and  the  housewife,  will  hardly  be  able  to 
miss  Vicks  Medinite  this  winter.  For  16  weeks 
there  will  be  a  screening  of  Medinite 's  brand  new 
commercial  almost  every  day.  This  means  there 
will  be  more  than  twice  as  many  spots  as  last  year- 
that  means  even  more 
Medinite  sales  for  you. 
There  are  also  heavy 
winter  TV  campaigns 
for  Vicks  Sinex,  Vicks 
VapoRub  and  Vicks 
Inhalers,  so  expect  an 
earlier  and  heavier 


.yurstoletyouget 


the  rest  your 


demand  on  stocks 
than  usual.  And  to 
increase  sales 
even  more,  don't 
forget  to  use  the 
Vicks  special  display 
material. 


Vicks 

Sinex 

nasal 


l%linitewi 


MirO-**:-" 


JACKS 

Snex 

drop5 


TRUST  VICKS -ATREATMENT  FOR  EVERYCOLD. 
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COUGHS  MARKET 


Proprietaries  v  'ethicals' 
-will  advertising  win? 


Whatever  the  general  public  may  have  thought  of  it,  last 
winter  was  a  bad  one — for  cough  medicine 
manufacturers.  With  a  static,  or  declining,  market,  each 
company  will  be  trying  its  hardest  to  promote  its  own 
brands  this  winter.  However  the  "ethical"  products  still 
have  the  largest  share — about  52  per  cent  of  the  OTC 
market  according  to  several  manufacturers.  But,  in  the 
face  of  fierce  competition  from  proprietary  brands,  will 
the  domination  of  "ethicals"  continue? 


Davenol  cough  linctus  is  to  be 
promoted  as  an  OTC  this  winter 
as  part  of  the  Wyeth  "family 
medicines"  campaign  (see  also  in  this 
week's  issue).  Wyeth  are  bringing  out 
a  100ml  bottle  of  Davenol  especially 
for  counter  sales  and  there  will  be  an 
introductory  offer  on  the  pack.  Details 
of  the  offer  can  be  obtained  from 
Wyeth  representatives,  who  will  also 
have  entry  forms  for  the  holiday 
competitions,  open  to  both  pharmacists 
and  assistants. 

The  campaign  brings  Davenol  and 
other  Wyeth  products  together  under 
a  "Family  medicines  slogan".  POS 
materials  include  a  showcard  display 
which  can  also  be  used  to  dispense 
consumer  health  leaflets.  Pharmacists 
who  wish  to  ensure  a  visit  from  a 

Continued  overleaf 


Parke-Davis  and  Wellcome  certainly 
think  it  will.  Benylin  expectorant, 
introduced  a'bout  40  years  ago,  is 
still  easily  the  brand  leader,  and 
Parke-Davis  claim  about  three-fifths 
of  the  OTC  cough  medicines  market 
in  sterling  through  chemists,  for  the 
whole  Benylin  range.  They  are  also 
pleased  with  Benylin  fortified, 
introduced  two  years  ago,  which  now 
has  about  a  6  per  cent  share  of 
this  market. 

However,  Parke-Davis  estimate 
that,  in  unit  terms,  overall  sales  of 
cough  medicines  through  pharmacies 
fell  by  8  per  cent  last  year. 

Actifed  compound  linctus  has 
rapidly  gained  ground  to  become  the 
second  largest-selling  cough  medicine 
with,  according  to  the  Wellcome 
Foundation,  a  12  per  cent  volume 
share  of  the  OTC  market.  The 
company  says  that  volume  sales 
increased  by  1 7  per  cent  last  winter 
and  that  Actifed  linctus  has  doubled 
its  market  share  in  two  years. 
Another  company  which  must  have 
faith  in  the  "ethicals"  sector  is 
A.  H.  Robins.  Earlier  this  year 
(C&D,  August  23,  P271)  they 
introduced  OTC  packs  of  the 
Dimotane  range. 

So,  without  consumer  advertising, 
what  are  these  companies  doing  to 
maintain  sales  of  their  products? 
Parke-Davis  have  showcards  and  this 
year  have  brought  out  a  counter  unit 
which  holds  their  Day  and  Night 
cold  treatment  tablets  as  well  as  their 
whole  cough  medicine  range.  The  unit 
is  especially  useful  for  smaller 
pharmacies,  they  say,  and  can  also  be 
supplied  without  products. 

Wellcome  have  the  counter  and 
window  units  which  they  introduced 


last  year  and  during  this  month  are 
bringing  out  three  new  showcards 
— for  Actifed  compound  linctus, 
Actifed  tablets  and  syrup  and 
Emprazil.  The  card  for  the  linctus 
should  be  available  by  November  10, 
and  the  others  will  be  released  later 
in  the  month.  Both  the  Actifed 
showcards  feature  the  re-designed 
packs,  which  were  adopted  during 
October.  These  have  broad  white 
stripes  across  the  top  of  the  packs, 
larger  unicorn  logos  and  product 
names  in  capitals. 

Display  material  and  counter-unit  for 
Benylin  products 
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Buttercup  and 
Veno's  on 
national  TV 

Continued  from  pi  9 

representative,  or  receive  bonus  details 

should  contact  Wyeth. 

May  &  Baker  have  been  running 
an  autumn  bonus  on  125ml  packs  of 
Phenergan  elixir  and  compound  and 
Tixylix.  The  offer  is  open  until 
November  21  and  applies  to  orders 
placed  through  their  representatives. 
They  also  have  a  competition  with  a 
week  for  two  in  Washington  DC  as  the 
first  prize. 

However,  despite  the  optimism  of 
the  "ethical"  manufacturers,  the 
proprietary  cough  medicines  sector 
has  increased  over  the  past  few  years. 
Beecham  claim  brand  leadership  of 
this  sector  with  Veno's  which,  they  say, 
also  holds  about  12  per  cent  sterling 
share  of  the  total  OTC  market 
— although  the  majority  of  these 
One  of  the  Actited  showcards 


sales,  as  with  other  GSL  brands,  are 
through  non-pharmacy  outlets. 
In  chemist  outlets  nationally  Beecham 
claim  a  6  per  cent  sterling  share. 

In  Scotland,  Veno's  is  still  the 
brand  leader  among  advertised 
products,  but  with  an  even  greater 
share — about  7  per  cent  through 
chemists.  It  is  not  surprising, 
therefore,  that  Beecham  chose  Scotland 
as  the  test  area  for  their  adult  formula 
of  Veno's.  Launched  last  month 
(C&D,  October  11,  p584)  it  contains 
noscapine  hydrochloride  as  the  active 
ingredient  in  a  glucose  syrup. 
Beecham  hope  that  by  introducing 
this  new  variant  they  will  increase 
the  growth  rate  of  the  whole  Veno's 
range. 

Beecham  estimate  that  sales  of 
cough  medicines  through  chemist 
outlets  are  worth  £19  million  at  rsp. 
Sales  through  food  outlets  are 
approximately  £3  million,  they  say. 

From  December  to  February 
Beecham  are  spending  £275,000  on 
national  television  advertising  of 
Veno's  regular  and  honey  and  lemon. 
The  adult  formula  will  have  an 
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Family  Medicines 
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Wyeth  showcard  featuring  the  100ml 
Davenol  pack 

additional  spend  and  will  be  shown 
in  Scotland  in  two  3-week  bursts. 

LRC  Products,  manufacturers  of 
Galloways,  Buttercup  and  Liqufruta, 
value  the  total  OTC  cough  medicines 
market  at  £22.5  million,  at  rsp,  with 
chemists  responsible  for  around 
80  per  cent  of  sales.  Together,  their 
three  products  lead  the  proprietary 
sector,  they  say,  with  a  28  per  cent 
share. 

The  company  has  used  television 
advertising  for  over  ten  years,  and 
this  winter  will  be  no  exception. 
However  there  will  be  a  change  from 
the  previous  pattern  of  giving  each 
brand  support  where  its  sales  were 
strongest — Buttercup  in  the  north 
and  Galloways  in  the  south.  Buttercup 
syrup  became  nationally  available  in 
August  when  distribution  was  extended 
into  London,  Anglia  and  the  south. 
It  will  be  advertised  nationally  for 
the  first  time  this  winter,  with  a 
seven-week  television  campaign 
starting  in  December. 

Sales  of  Galloways  in  London  and 
the  south  should  not  be  affected  by 
this  though,  according  to  LRC.  It 
remains  the  leading  proprietary  cough 
medicine  in  the  south,  accounting  for 
28  per  cent  of  sales  in  London. 
During  January  and  February, 
Galloways  will  be  supported  by 
regional  television  advertising. 

Another  new  product  this  year 
was  De  Witt's  Ecdilyn,  launched  In 
September.  This  is  a  pharmacy-only 
expectorant  containing  ammonium 
chloride  and  diphenhydramine. 
Ecdilyn  will  be  advertised,  along  with 
other  De  Witt's  products,  in  their 

Continued  on  p23 
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frazh 


oxymetazoline  hydrochloride 


nasal  decongestant 


Gentle,  lasting  relief  in 
nasal  congestion. 
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Afrazine  is  now  available  through 
your  Kirby-Warrick  Representative 
on  attractive  bonus  terms. 


*  Trade  mark 


Kirby-Warrick  Pharmaceuticals  Ltd., 


f>  Mildenhall  Industrial  Estate, 


^ — 7\  C  Mildenhall,  Bury  St  Edmunds, 

Suffolk  I P28  7AX. 

Tel:  Mildenhall  715148. 

Practical  medicines 
for  common  ailments. 


Acts  in  minutes 

24hourrelef-fnom 
a  genuine  b.d.dosage 

Minimal  rebound 
congestion 

Welltolerated 


For  details  of  the  bonus  deal  please  fill  in  the  coupon 
below  and  send  to:-  Kirby-Warrick  Pharmaceuticals 
Limited,  FREEPOST,  Mildenhall,  Bury  St  Edmunds, 
Suffolk,  IP28  7BR. 


Name 


Address 


Signature 


Are  you  ready 

for  another 
croaking,wheezing, 

gasping  and 

sniffling  winter? 


Fenox 

DECONGESTANT 

nosol 
soroy 


Fenox 

DECONGESTANT 

nosol 
drops 

F°'P'ompt  relief  of 
"osol  congestion  in 
HEAOCOIOS. 


Pjnetrol 


We  are.  Strepsils,  the  brand  leader  in 
over-the-counter  throat  medicines  is  in  for  a 
big  boost  this  year. 

There's  a  major  T.  V.  Campaign 

And  new  counter  dispensers  and  point- 
of-sale  material. 

Last  year's  big  sales  increase  is  sure  to  be 
overtaken. 


Strepsils,  together  with  our  inhalants 
Penetrol  and  Karvol,  and  our  decongestant 
Fenox  are  all  part  of  a  very  special  deal  we're 
offering  all  chemists  and  druggists. 

Look  out  for  your  Crookes  Anestan 
representative  for  details. 
Crookes  Anestan  Ltd.,  1,  Thane  Road  West, 
Nottingham. 


Strepsils,  Karvol,  Penetrol  and  Fenox. 
Chemist-only  winter  remedies  that  sell. 


PRODUCT  RELAUNCH 


'Packaging  to 
differentiate 
between  coughs' 

Continued  from  p20 

"family  health  column"  in  the  national 
Press  from  October  to  March. 

Hills  say  they  are  mounting  their 
biggest-ever  campaign  for  their 
bronchial  balsam  and  pastilles  this 
winter.  From  November  to  February 
they  will  spend  over  £90,000  an  the 
national  Press.  Their  POS  material 
includes  a  three-dimensional 
showcard  featuring  Hill's  pastilles, 
which  is  available  from  their 
distributors,  Ernest  Jackson. 


Ecdilyn  was  launched  in  September 

The  Fame!  range  of  cough  syrups 
was  re-launched  earlier  this  autumn 
and  now  consists  of  three  products. 


ORIGINAL 


coughs  amm 

■ 

mm 


EX  PEC  */W 

rl 

The  new  Famel  range 

Famel  expectorant  contains 
guaiphenesin,  is  on  the  General  Sale 
List  and  can  be  given  to  children, 
following  the  recommended  dose.  The 
linctus,  which  contains  pholcodine, 
can  also  be  given  to  children  and  is 
a  pharmacy-only  product.  Famel  syrup 
has  been  renamed  Famel  original,  but 
the  formula,  which  contains  creosote 
and  codeine,  is  unchanged.  This,  too, 
is  pharmacy-only. 


New  packaging 


All  the  products  carry  new  packaging 
designed  to  help  the  consumer 
differentiate  between  different  types 
of  coughs  and  cough  products. 
A  full  range  of  POS  material  will  be 
available,  including  a  showcard  with 
dummy  packs,  a  shelf  organiser  and  a 
door  or  till  sticker. 

Optrex  plan  to  spend  £200,000  on 
national  television  advertising 
throughout  December,  January  and 


February.  The  20-second  commercial 
features  Famel  expectorant. 

Advertising  for  Fisherman's  Friend 
honey  cough  syrup  will  link  the  product 
with  the  lozenges.  The  theme  will  be, 
"Coughs  make  you  feel  miserable — 
Friends  make  you  feel  better"  and 
advertisements  will  appear  in  Sunday 
and  daily  nationals  and  women's 
magazines  from  October  to  March. 

Thornton  &  Ross  are  pleased  with 
their  pharmacy-only  product,  Covonia. 
Although  the  present  formula  came  on 
the  market  eight  years  ago,  it  has  only 
been  strongly  advertised  since  1977. 
This  must  have  paid-off,  as  volume 
sales  have  increased  by  65  per  cent 
in  the  past  two  years.  Advertising 
support  was  £30,000  last  winter  and 
the  company  intends  increasing  that 
figure  by  at  least  25  per  cent  this 
year.  Campaigns  will  take  the  form 
of  "buy-lines"  in  the  women's  Press, 
small-space  national  Press  advertising 
and  space  in  local  papers  in  most 
urban  centres  ■ 


Don't  let  that  Cold  take  hold ! 

Just  a  few  drops  of  VAPEX  inhalant 
is  the  clean,  different  way  for 
instant  relief 


Thomas  Kerfoot  and  Company  Limited   Vale  of  Bardsley.  Ashton-under-Lyne,  Lanes 
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BEECHAM  PROPRIETARIES  BRENTFORD  MIDDX 


WINTER 
CAMPAIGN 

EXTRA 


Top  sellers  get  top  support  now  that 

IT'S  TV  TIME 
AGAIN! 

COLDS,  coughs,  sore  throats  .  .  .  the  British  climate  being 
what  it  is,  they  come  back  and  back  every  winter.  So,  what- 
ever the  economic  climate,  Beecham  Winter  Remedies  will 
always  enjoy  heavy  demand  -  and  so  always  receive  heavy 
support  through  merchandising  as  well  as  advertising. 


BRIGHT  TV 

Watch  TV  and  you'll  see. 
As  evenings  darken,  screens 
brighten  with  powerful  and 
hard-selling  commercials  for 
Britain's  No.  1  cold  remedy, 
Beechams  Powders.  For 
related  Hot  Lemon — fastest 
grower  in  its  sector.  And  for 
those  twin  sales  beauties, 
brand-leading  Night-Nurse 
and  its  sister  Day-Nurse,  by 
far  the  most  successful  of  last 
year's  many  launches. 

ALL  30-SECONDS 

Saleswise,  Veno's,  Mac  and 


Displays  that  command  attention, 
build  sales  and  profits. 


Phensic  now  come  into  their 
own  as  well.  And,  in  selected 
areas,  new  brands  are  making 
many  a  new  friend.  Latest 
arrivals  on  test,  Beechams 
Powders  Mentholated  in  the 
Midlands,  Wales  and  the  West 
and  Adult  Formula  Veno's  in 
Scotland  both  launch  with  all- 
TV  campaigns,  all  30-second 
spots  and,  like  all  Beecham 
brands,  displays  to  clinch 
sales. 

HIGHER 
PROFITS 

Dominant  display,  high 
frequency  TV,  heavy  new  pro- 
duct investment  .  .  .  that  is 
the  Beecham  way  to  brighter 
sales  and  to  higher  profits. 
Remember,  in  last  year's 
downturn  the  Beecham  way 
worked  where  others  didn't 
and  in  a  coldier,  coughier  win- 
ter, it'll  work  even  better.  So 
make  sure  you  keep  Beecham 
Winter  Remedies  well  to  the 
front  in  the  shop  -  and  in  your 
next  order ! 


On  air,  Beechams  Powders  repeat  their  high-speed 
message.  Hot  Lemon  promises  warmth  -  and 
profit!  Night-Nurse  and  Day-Nurse  together  enjoy 
continuous  winter-long  support. 


4  more  best-sellers  that  are  kept  top  of 
customers'  minds. 


SELL  MORE,  PROFIT  MORE  WITH  BEECHAM  HOME  MEDICINES 


At  a  time  like  this 
you  need  all  the  Friends 

you  can  get. 


LOFTHOUSE'S 


Fisherman's  Friend 


ANISEED  FLAVOURED  COLD&  FLU  LOZENGES. 


APFTOX.  CONTENTS  23g 

AU.OW  ONE  tOZtNCE  t2v°^S'-v6  SlOWtY  IN  ?HE 


LOFTHOUSE'S  ORIGINAL 


Sherman's  Friend 


extra  strong  throats  chest  lozenges. 


AFPROX.  CONTENTS  23g 
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Now  you  have  two! 


Now  there's  a  choice  of  two 
Fisherman's  Friend  lozenges. 

The  new  product  is  Fisherman's 
Friend  Aniseed  Flavour. 

It's  the  kind  of  lozenge  many 
people  have  been  asking  for  and 
broadens  the  market  even  more  for 


Fisherman's  Friend  products. 

Like  the  familiar  Extra  Strong 
Lozenges,  new  Aniseed  Flavour  Cold 
and  Flu  Lozenges  come  in  convenient 
24-pack  outers.  Order  some  now. 

And  you'll  soon  see  the  sense  of 
having  a  new  Friend  in  store. 


Also  available:  Fisherman's  Friend  Honey  Cough  Syrup  and  Fisherman's  Friend  Rubbing  Ointment. 

Lofthouse  of  Fleetwood  Limited,  Dept.  CD,  Fleetwood,  Lanes.  Tel:  Fleetwood  2435. 
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PulmoBailly: 
it  even  tastes 

like  it's  doing 
some  good. 

Pulmo  Bailly  is  not  like  other  cough  remedies. 

For  a  start,  its  formulation  is  so  strong  that  it 
needs  to  be  diluted  with  water. 

It's  a  pharmacy  medicine  so  it  can  only  be  sold 
through  chemists  and  cannot  be  displayed  within 
easy  reach  of  customers. 

Finally,  Pulmo  Bailly  has  a  really  strong  taste. 
Children  won't  take  to  the  flavour.  For  that  matter, 
neither  will  many  adults. 

Despite  all  these  disadvantages,  thousands  of 
people  take  Pulmo  Bailly  for 


their  cough. 

Perhaps  they  think  that 
anything  that  tastes  so  bad 
must  be  doing  them  good. 

Pulmo  Bailly's  medically- 
approved  formula  contains 
Codeine  to  soothe  the  cough 
reflex  from  the  brain  and 
Guaiacol  to  loosen  phlegm. 

So  stock  and  recommend 
Pulmo  Bailly. 

It's  the  adult  remedy  for 
the  adult  cough. 


PulmoBailly 

The  adult  remedy  for  the  heavy  cough. 


MANUFACTURERS 


Barker  &  Dobson  Ltd,  PO  Box  5,  Whitefield  Road, 
Liverpool  L6  5DF. 

Beecham  Proprietaries,  Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD. 

Chefaro  Proprietaries  Ltd,  Crown  House,  London  Road, 
Morden,  Surrey  SM4  5DZ. 

Ciba  Laboratories,  Horsham,  West  Sussex  RH12  4AB. 
Crookes  Anestan  Ltd,  PO  Box  94,  1  Thane  Road  West, 
Nottingham  NG2  3AA. 

De  Witt  International  Ltd,  Seymour  Road,  London 
E10  7LX. 

Farley  Health  Products  Ltd,  Torr  Lane,  Plymouth 
PL3  5UA. 

Halls  Hudnut,  Woodside  Avenue,  Eastleigh,  Hants 
S05  4QD. 

Hills  Pharmaceuticals  Ltd,  Talbot  Street,  Briercliffe, 
Burnley,  Lanes  BB10  2YJ. 

International  Chemical  Co  Ltd,  1 1  Chenies  Street, 
London  WC1E  7ET. 

Kirby-Warrick  Pharmaceuticals  Ltd,  Mildenhall, 
Bury  St  Edmunds,  Suffolk  IP28  7 AX. 
Lofthouse  of  Fleetwood  Ltd,  Maritime  Street,  Fleetwood, 
Lanes  FY7  7LP. 

LRC  Prducts  Ltd,  Sanitas  House,  Stockwell  Green,  London 
SW9  9JJ. 

May  &  Baker  Ltd,  Dagenham,  Essex  RM10  7XS. 
Menley  &  James  Laboratories,  Welwyn  Garden  City, 
Herts  AL7  1EY. 

Nicholas  Laboratories  Ltd,  225  Bath  Road,  Slough, 
Berks  SL1  4AU. 

Optrex  Ltd,  City  Wall  House,  Basing  View,  Basingstoke, 
Hants  RG21  2JP. 

Parke-Davis  &  Co,  Usk  Road,  Pontypool,  Gwent  NP4  OYH. 
Potter  &  Clarke  Ltd,  415  Limpsfiefd  Road,  The  Green, 
Warlingham,  Surrey  CR3  9YS. 

Reckitt  &  Colman  Products  Ltd,  Pharmaceutical  Division, 
Dansom  Lane,  Hull  HU8  7DS. 

Richardson  Merrell  Ltd,  20  Queensmere,  Slough,  Berks 
SL1  1YY. 

Robins,  A.  H.  Co  Ltd,  Redkiln  Way,  Horsham,  West 
Sussex  RH13  5QP. 

Sterling  Health,  St  Mark's  Hill,  Surbiton,  Surrey  KT6  4PH. 
Thomas  Guest  &  Co  Ltd,  92  Carruthers  Street,  Ancoats, 
Manchester. 

Thornton  &  Ross  Ltd,  Linthwaite,  Huddersfield. 

Unicliffe  Ltd,  5  Trident  Way,  International  Trading  Estate, 

Brent  Road,  Southall,  Middlesex  UB2  5LF. 

Wander  Pharmaceuticals  division  of  Sandoz  Products  Ltd, 

PO  Horsforth  Box  4,  Calvedey  Lane,  Horsforth,  Leeds 
LS18  4RP. 

Wellcome  Foundation  Ltd,  Temple  Hill,  Dartford,  Kent 
DAI  5 AH. 

Wyeth  Laboratories,  Huntercombe  Lane  South,  Taplow, 
Maidenhead,  Berks.  ■ 
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ANADIN 

ANALGESIC  TABLETS 


FAST  PAIN  RELIEF 

HEADACHES  NEURALGIA 

COLDS  RHEUMATIC  PAIN 
PERIOD  PAINS    DENTAL  PAIN 


FOR  THE 


Six  months  ago  Anadin — 
the  big  brand  leader  —  made 
big  news  with  a  new  handy 
12's  pack. 

Since  then  it's  been  selling 
exceptionally  well  alongside 
the  existing  24- tablet  pack 
which,  on  its  own,  already  out- 
sells all  sizes  of  three  other 
leading  analgesics.  Now  you 
and  your  customers  can  have 
it  either  way. 


We  have  always  believed 
in  supporting  you  with  power- 
ful and  consistent  advertising. 
Nationally  on  T.V  and  in  the 
press.  All  T.V  commercials 
now  show  the  12's  pack. 

And  as  sales  have  exceed- 
ed our  estimation,  your 
customers  seem  to  be  getting 
the  message.  Now's  the  mo- 
ment to  maximise  profits  with 
both  the  12's  and  24's  packs. 


® 


ANADIN 

ANALGESIC  TABLETS 


NOTHING  SELLS  FASTER 
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The  only  product  to  combine  specialised  day 
time  treatment  with  specialised  night-time 
treatment  for  colds  and  flu  in  one  handy  pack 
Sufficient  for  5  days  and  5  nights. 


For  your  professional  recommendation, 
another  great  profit- winner  from  Parke-Davis 


Benylin 

DAY  AND  NIGHT 

Cold  Treatment 


New  Benylin*  Day  and  Night  Cold  Treatment  is  an  effective  product 
that  you  can  recommend  to  your  customers  with  full  professional  confidence. 
It's  an  effective  profit-winner,  too.  No  other  product  in  this  important 
market  offers  you  the  same  return  for  your  recommendation  at  the  counter, 
as  many  pharmacists  know  already. 


B«ny1ln  Doy  and  Night  Cold  Tree 
containing  24  retOil  pocki. 
Lilt  price  to  phorm  per  retail  pock  55p 
Pixe  to  public  p*r  retail  pack  9Sp 
(inc  VAT  0  15%). 
CowpoiWon 

Eoch  r«llo*  (daytime)  >abiei  contoint: 

Porocetomol  8.P.  500mg. 

Phenyiproponolomme  hydrocNonde  B  P  25mg. 
Each  blue  (night  time)  tablet  conloint: 

Porccetomol  B.P  500mg 

Diphenhydramine  hydrochloride  B.P  25mg 


ailoble  in  diiploy  oute'i 


For  the  relief  ol  the  tymptomi  oik 
A duii  Dotage 

Four  tableti  ihould  be  token  daily 
day  ond  one  blue  table*  ol  night 
Take  only  one  tobl«t  ot  o  time,  ond  only  ol  the  tirr 

Do  not  tofce  'he  ugh' -time  'abie'i  during  the  doy 
Children  i  Doioge 

No'  recommended  for  cfWdVen  under  1?  yeori 


id  with  coldi  and  influenio 
i«  yellow  tableli  during  the 
f  doy  indicoted 


Conrro  indkalioni.  wommgi  etc 

Hyperienirtivrty  to  any  of  the  conitrtuenti  Paracetomol  can  coute 
roihei.  d-umeu  ond  polpitatiom  Caution  ihould  be  eaercned  in 

iobetei  mellitui  a<xl  Ev«i  aWdfn  Benyl.n  Ooy  &  Night  Cold 


Tre 


it  ihould  n 


,ed  during  tr 


with  A, 


two  weeki  after  completion  of  t\ 
Oo  not  exceed  the  itoted  doie  -  An  overdote  l|  dangeroui:  medical 
attention  ihould  be  lought  immediately  May  cauie  drowiin«i. 
(f  affected,  do  not  drive  or  operate  machinery  Not  to  be  uted  m 
pregnoncy  Avoid  alcoholic  drink.  If  tymptomi  perm),  contuh  your 
doctor 


Legal  Category  P 
Product  Licence  Holder 

Porke-Oowii  &  Compony.  Utk  Rood,  Pont  y  poof 
G-ent  NP4  fJYH  Telephone:  (049  551  2468 

Product  Licence  No:  0018/0115 


PARKE-DAVIS 
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